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Number 2 


Associations to Create Better Service to Public 


HE trouble with most of us is that we’re so 

close to our business that we cannot see it 

nor see beyond it,” is what David R. Forgan, 
president of the City National Bank of Chicago, re- 
cently said. 

There is undoubtedly a lot of truth in this state- 
ment. From the beginning of nineteen hundred and 
sixteen until the middle of nineteen hundred and 
twenty the average merchant was accumulating and 
piling up merchandise. He was so close to his own 
business that he could not see it or beyond it into 
the conditions which were developing, and as a 
result he found himself loaded with merchandise far 
beyond his needs on a declining market. 

The most of you have been face to face with that 
condition, have taken your markdowns, cleaned 
house, pocketed your losses and are ready to go 
ahead. Going ahead is not as easy as it was eighteen 
months ago, or even a year ago, but the hundred and 
seven million people of this country are still wearing 
shoes. 

Some of that hundred and seven million live in your 
community, somebody must supply their needs, then 
somebody is going to supply their wants. There is a 
vast difference between needs and wants. We all 
need bread and butter, but the most of us want some 
jelly on it. There is a larger rate of profit on the 
jelly than on the bread and butter. 

Confidence is the foundation upon which the great 
business structure of the world is reared. During the 
past year or two that foundation has been weakened 
and in some instances well-nigh swept away. 

There has been a weakening of the confidence exist- 
ing between manufacturers and merchants as well as 
between merchants and consumers. 

Numerous and varied are the causes which have 


contributed to this condition. Every community and 
every business has been affected. It is not necessary 
here to enter into a discussion of these causes. We 
are dealing with the results and looking toward a 
future solution. 

The big job to be accomplished is to strengthen 
and rebuild the foundation of the business structure. 

The task is too big and stupendous for any one 
man or any one firm. It can be accomplished only 
by concerted effort which means organized effort 
through various associations. 

Organized effort is too often looked upon as a 
means of eliminating competition and exacting pay 
or price beyond the just due of services rendered. 
Competition that means cutting the throat of the 
other man who happens to be in the same line of 
business that you are in should be eliminated, but a 
competition on better service to the public that 
will raise the general standard and tone of the whole 
industry is the goal to be sought. Such a goal can be 
obtained only through the co-operation of members of 
an industry through close association. 

Your association, your lodge and your business are 
all just like a savings bank. It is necessary to put 
something in before you can draw anything out. 
You may rest assured that whatever you put in you 
will get out with interest added. If you deposit envy, 
hatred and malice they will be paid back to you in 
kind and with interest added. 

If you deposit optimism and a desire to render the 
best possible service you may rest assured that you 
will reap your reward and that your efforts will not 
be wasted. 

A state association like a store can get a man in on 
promises, but you have to deliver the goods and give 
him his money’s worth if you hope to retain him as a 
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permanent customer. An association that works only 
three days a year just when the annual convention is 
in session can no more hope to succeed and win the 
confidence and support of the merchants of the state 
than could a store that remained open only one day 
in the week. 

The president and secretary are essential but they 
can no more do all the work and conduct a successful 
association than a store can succeed when only the 
proprietor or manager works and all the salesforce 
lays down on the job. 

An army could not hope to win if only the officers 
did the fighting. It takes the concerted effort of the 
privates in conjunction with the officers to win the 
battle. It has recently been stated that every great 
movement which has proven a benefit to the public 
has originated in some organization outside of the 
great political parties of the country. State associ- 
ations owe a duty to the membership in initiating any 
legislation which may be of benefit to the craft. 

They likewise owe a duty in combating any legis- 
lation which would prove detrimental to the interests 
of the individual members of the organization. 

An instance of this has recently taken place in the 
state legislature of Massachusetts. A bill was pre- 
sented which regulated the heights of heels on women’s 
shoes. Through the concerted efforts of the Massa- 
chusetts Retail Shoe Merchants’ Association and 
other organizations in the industry the legislation 
which would otherwise undoubtedly have been 
enacted was killed. 

State associations need not become political parties, 
and it is best that they should not become political 
parties but through their concerted effort they can 
see to it that laws which are just and equitable are 
enacted and laws which are unjust are abolished. 
This is a service which they owe not only to their own 
membership but to the communities where they live 
and do business. 

We are now facing a situation where the value of 
merchandise depends not so much upon its intrinsic 
value as upon its fashion and style. Such a situation 
means that stocks must be carefully watched and 
rapid turnover obtained in order that a business may 
live and prosper. 

State associations that are active and on the job 
every minute are imperative to the successful conduct 
of shoe merchandising. 





The Authority on Color 


HE keystone to the “Arch of Gray” erected by 

the “Recorder” has been placed by Madame 
Millerand, wife of the President of the French Re- 
public, in the adoption of a costume. of gray bro- 
caded silk for wear on special occasions during the 
current Winter and coming Spring seasons. 
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Not to be found lacking in matters of fashion the 
President of the National Fashion Art League of the 
United States has issued a statement embodying the 
information that silver gray will be the ultra smart 
color for Spring and that pastel shades are highly 
regarded. 

Coincident with the selection of gray by the firsi 
lady of France comes the adoption of gray strapped 
slippers by the well-dressed New York women at 
prices above twenty dollars per pair. 

The truth is that gray is the outstanding color in 
every avenue of the realm of fashion. In New York 
merchants doing business on Fifth Avenue are ap. 
portioning entire windows to the presentation of 
gray in the form of dresses, hats, slippers, bags, 
hosiery, gloves, lace flouncings, fans, and all dress 
accessories. 

Such an international endorsement of gray assures 
its permanency as a Spring and Summer color in foot- 
wear and again proves the accuracy of the “Record- 
er’s’ forward presentation of coming important color 
movements. 

The fashion event of the month thus far, however, 
was the presentation of French model dresses, cos- 
tumes, wraps, suits and millinery by New York 
dressmaking supply houses. 

This is a semi-annual event and is supposed to b 
the last word in French fashions and to establisl) 
American styles for the immediate seasons. 

As if by unanimous consent gray, black, white, an: 
combinations of black and white, and white with 
black, comprised ninety per cent of the colors, classing 
the foregoing as colors. 

The illuminating colors were bright greens, red, 
blue, henna, pink, and gold, used sparingly of course 

Thus international endorsement is now given to 
the “‘Recorder’s” forward announcement of the on- 
coming vogue of colors in shoes seeing that they were 
all recommended for adoption at a time when hesita- 
tion and indecision were preventing manufacturers of 


‘shoes from preparing Spring lines. 


When Summer arrives, however, white footwear 
alone will overshadow all the other contestants since 
fashion and the public have decided on a while 
season. 





Self-Protection 


“You admit, then,” said an Alabama judge, “that - 
you stole the hog?”’ 

“‘Ah sure has to, Jedge,” said the colored prisone:. 

“Well, nigger, there’s been a lot of hog-stealing 
going on around here lately, and I’m just going ‘0 
make an example of you or none of us will be safe.’’ — 
The Lawyer and Banker ( New Orleans). 

Some boob said not to keep harping on one thing, 
but he wasn’t talking about selling shoes. 
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Can Shoes Be Bought with Safety? 
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Are Prices Stabilized to the Point Where a Merchant Can’ Now Place Orders 
for Future Delivery with Confidence? 


one big reason why merchants have not 
bought shoes more freely was because of the 
fear that prices had not reached the bottom. 

Expressions from a large number of merchants in 
\ rious sections of the country indicate that it is not 
s» much a question of prices reaching bottom as it is 
of prices reaching some sort of a level or basis where 
shoes similar in grade of material and workmanship 
are priced at about the same figure. 

It is lack of confidence in prices being right and in 
accord with leather and labor prices that has caused 
the hesitation, rather than the fear that prices had 
not reached the bottom. 

When the slump in leather prices started some 
nine months ago, there were large stocks of leather in 
hands of tanners, leather dealers, shoe manufacturers. 

Then came the demand for ready money, the cur- 
tailment of loans and the refusal of merchants to buy 
more shoes. The result was that leather was sold at 
a wide range of prices, prices which in many instances 
were far below either cost or replacement value. 


Ts remark has frequently been made that the 


Old **Lack of Demand”’ 


Hides slumped because of lack of demand and 
leather kept about the 
same trend. Tanners 


tion to take advantage of the market, caused a wide 
variation in prices of shoes of similar grade and 
workmanship. 

The same conditions prevailed in retail stores. 
Many merchants who did not have credit enough to 
buy large quantities far in advance were later in 
position to undersell their erstwhile more prosperous 
neighbor because he was in position to take ad- 
vantage of the price slump. 

Manufacturers who had heavy stocks of leather 
endeavored to average prices downward and avoid as 
much loss as possible. 

Indications are that about all the overplus in the 
leather supply has been consumed and leather has 
reached a fairly stable basis. 


Big Drop in Raw Stock 


Heavy hides are about 60 per cent lower than 
they were a year ago, and in this period calfskins 
have declined about 73 per cent. The most of this 
decline came previous to the first of January of this 
year. While there has been some decline in the last 
three months it has been comparatively slight. 

The head of the hide department of one of the 
largest packing concerns of Chicago is of the opinion 

that hides have reached 
the bottom and are due 





endeavored to average 


to go higher very soon. 





prices downward, but 
have not manufac- 
tured! leather very far 
in advance of demand. 
At the present time 
there are no large 
stocks of leather vis- 
ible, either in hands of 
tanners or leather deal- 
ers, and it is a well- 
known fact that shoe 
manufacturers are not 
loaded with leather. 
The fact that some 
shoe manufacturers 
had large stocks of 
leather on hand when 
the slump of business 
and slump in prices 
came, and other man- 
ufacturers were not 
overloaded with leath- 
er, but were in posi- 








HOW MUCH HAVE SHOES DECLINED? 


A National Census of Factory Cost Sheets Shows the 
Following Declines in Percentages Between 
March, 1920, and March, 1921 


WOMEN’S SHOES 
High Low Ave. 
No. 1 Black Kid 9-inch Boot, Cuban Heel.37% 16% 26% 
No. 2 Black Kid 9-inch Boot, Cuban Heel.33% 16% 21% 
No. 1 Brown Kid Boot..................36% 17% 27% 
No. 2 Brown Kid Boot..................35% 27% 31% 


No. 1 Tan Calf 9-inch Boot............. 39% 17% 33% 
| EES Oe + perma See 40% 23% 31% 
No. 1 Black Kid Oxford.................36% 20% 30% 
No. 1 Brown Kid Oxford........... «. 38% 17% 30% 
No. 1 Tan Calf Oxford................ 39% 22% -38% 
MEN’S SHOES 
Mt, MUNIN <a a0 2 oes 08s aes wiatare 37% 21% 32% 
oe as ce Seer yee 42% 13% 43% 
I 26 fie dt oa va 3a seklacce as 45% 32% 34% 
MO RM ADs ad hence sce owes 34% 21% 28% 
pe O_o Se, ee ae 32% 13% 24% 
eR ee epee ee 40% 19% 29% 
De, BS PS «Canes i Cdiisid Oop 37% 24% 32% 
TOG Be See tai bce 37% 21% 33% 
PONG chs 6 ts Ripe. kG ees 37% 29% 33% 








He pointed out that 
the hides which have 
been on the market 
are “Winter” or long 
haired hides and we 
are now approaching 
the season when the 
best hides are pro- 
duced. These “short 
haired” hides, in. his 
opinion, will sell at a 
considerable advance 
over the prevailing 
prices of today. 

The kill in the 
stockyards for several 
months has been con- 
siderably below nor- 
mal and consequently 
there is not a big 
surplus of either de- 
sirable heavy hides or 
desirable calfskins in 
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the market. While it is true that there are still a lot 
of country hides in the market, the most of these are 
resalted and undesirable. This class of hides always 
were hard to dispose of except when the shortage 
was so acute that tanners were grabbing for anything 
that would make leather. 


Over-Plus of Leather Gone 


The indications are that about all the over-plus in 
the leather supply has been consumed and what 
leather is on the market is in fairly strong hands. 
While prices have not advanced materially in any 
kinds or grades, neither have they declined during 
the three months of this year. 

In fact prices in calf leathers and sole leathers have 
shown very little fluctuation of late. It is a well 
known fact that both hide dealers and tanners are 
watching for an opportunity to advance prices in 
order to retrieve some of the immense losses sustained 
during the past year. 

In view of the conditions and outlook in the hide 
market it looks as though leather prices were on a 
fairly stable basis. 


Comparative Shoe Prices 


In order to determine as whether or not shoe 
prices had reached a level or a basis that is fairly well 
defined the “‘Recorder’’ asked a number of manu- 
facturers to submit price schedules of March 1, 1920, 
and March 1, 1921, on certain standard shoes. A 
comparison of these reports shows that prices today 
are from 21 per cent to 34 per cent lower than a year 
ago. They also show that there is now less variation 
in prices in parallel grades than prevailed when leather 
prices were in a more chaotic stage. 

Some manufacturers have cut their prices more 
deeply than others all along the line. Certain leathers 
have shown greater declines than others. 

Shoes made from calfskin leathers, both black and 
colors, show greater declines generally than shoes 
made from kid leathers. 

In the accompanying chart we show largest 
percentage of decline, the smallest percentage 
and the average decline. The “‘average’’ figure 
was obtained by taking the percentage of decline 
shown by each factory on a certain shoe, taking 
a total and dividing the total figure by the 


- number of factories filing reports. 


On the whole the table gives a pretty fair idea 
of prices ruling on today’s market as compared 
with a year ago. 


Labor Prices Not Materially Changed 


The declines which are registered in shoe prices 
have come principally through declines in leather, 
both sole and upper, and other materials entering 
into shoe construction. Labor prices have as yet 
shown practically no readjustment downward. In 
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some instances factories have put certain classes of 
workmen on a piece basis who through the wartime 
period worked on a flat weekly basis. This has had a 
tendency to speed up the operators and in some fac- 
tories has made a slight reduction in manufacturing 


costs. 
Fitting Rooms Tied Up 


lt is practically impossible to get a comparison 
between the fancier novelty strap effects in 
women’s footwear and the fancier saddle vamp pat- 
terns in men’s footwear as compared with a year ago, 
because the injection of patterns which used com- 
binations and materials, piping and other decorative 
features have slowed up operations in cutting rooms 
and fitting rooms in all high grade factories. 

This has naturally resulted in increased costs of 
production of this fancy type of footwear. 


Views of Leading Manufacturers 


In discussing the situation J. Harry Selz of the 
Selz-Schwab Company said he is of the opinion that 
shoe prices have reached a point of stability where 
a merchant is safe in anticipating his future needs 
for several months ahead. So far there has been no 
change in labor schedules in the shoe industry of 
any consequence. In other industries where labor 
prices have been reduced the reduction has been about 
ten to fifteen per cent. A comparative reduction in 
the wages in shoe prices would mean only a few cents 
on a pair of shoes. On a men’s Goodyear welt shoe, 
for instance, a reduction of 15 per cent throughout 
the factory would amount to less than 20 cents per 
pair. 

Many buyers waited for price reductions and have 
been disappointed in getting the merchandise for 
early Spring selling. ‘Time has demonstrated that 
factories cannot turn out shoes enough in sixty days 
to supply the needs of merchants and consumers for 
six months. 

One of the leading Brockton manufacturers sizes 
up the situation as follows: “We feel,and for some 
time have preached, that it is not a question of low 
prices so much as stable prices that is troubling the 
average retailer and consumer alike. 

“Again, we believe the price of material, including 
leather, is close to the bottom; that manufacturers 
have very generally discounted any expected ad- 
ditional cuts in an effort to get business and that 
prices are at the bottom so that dealers may make 
their commitments, even into the Fall season, with 
full confidence.” 

A large eastern manufacturer of women’s shoes 
says, “Our prices as you will see by the comparative 
table sent you are 25 to 35 per cent lower than a 
year ago. Weconsider prices are fairly well stabilized 
and any further reduction must come from reduced 
labor costs.” 
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Base Ball Shoes in front of 
photo of Ball Players 
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and then a line across your 
window - photos of different 
sports with shoes worn in 
front of each — 
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Most folks are keen on sports and know “the shoes 
for the sport.’’ Make your store window a sport picture. 

Beach and bathing shoes suggested by window of 
beach sand, a star fish or two, shells, child’s pail and 
shovel, a parasol. Many mothers and children are 
going beachward this Summer. Your display should 
please them and make many a sale. Ingenuity and 
space might allow you to add by curving beach to 
rocky point and lighthouse i in distance. 

Father and his cronies love to fish and hunt. Show 
guns and tackle, flies, creel, a fire and frying pan. Red 
electric light or red ge under the fire sticks, and 
Japanese incense will make smoke if you want it. 
Make the sportsmen want to get into the woods and 
they’ll need footwear for the trip. 

Baseball fans will like to see the accessories of the 
game in your window. If your space allows, a minia- 
ture green field with a white tape diamond will snap 

up your showing of baseball shoes. 
ennis shoes can be made to move faster by at- 
tractive arrangements of rackets, balls and net. 

Golf bag with sticks and balls on a grass green floor 
covering, a marker, a score card or two can be used in 
conjunction with your line of golf shoes. 

Yachting people need shoes of use and style. A full 
window showing model yacht in reservoir of real water, 
rocks, sand, etc., around it, electric fan to rufile the 
water and sails, neighborhood yacht club pennants on 
background, your shoes in front, you’ve got *em looking 
in and coming in to buy. 

Sport photos in your window. A baseball photo, 
player or scene, just back of baseball shoes, a golf 
scene just back of golf shoes, and so on, right across 
the window or such other arrangement as you desire. 

Or mount your photos on circle background placing 
the sport shoes in front 

You can combine poor or more corner or center units 
into,one display, properly spaced or partitioned, 
window area allowing. 

Don’t crowd in too many pairs of shoes. A few will 
carry the suggestion. 

Remember you are making a picture with real ob- 
jects. It must be decorative and salable. 
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Straws Show Which Way the Wind Is Blowing 


Sports Magazines Look Forward to Most Active Summer and 
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Fall on Record 


HETHER it is a reaction against the cease- 

\ \ less drive involved in trying to get “‘back to 

normalcy” or whether, as a people, we are 

coming to a realization of the fact that our health is 

paramount—certain it is that the coming Summer 

and Fall will see a revival of sports on a scale never 
before achieved in this country. 

That, at least, is the opinion expressed most fre- 
quently by men in position to know. Furthermore, 
advance sales of sports equipment, made by wholesale 
and manufacturing houses, seem to bear out their 
contention. And abundant corroborative evidence is 
furnished in wires received by the “Recorder’’ from 
three of the leading sports magazines. 


. Greatest Season in History of Golf 


“Without question,” wires the editor of Golfers 

Magazine, published in Chicago, “‘all indications point 
to the greatest season in the history of golf.” Pitts- 
burgh, alone, points out this authority, is building 
five new courses and Cleveland and Chicago are run- 
ning a close second with four each. ‘Similar activities 
in other cities,’ he says, “‘show an appreciation of the 
need of playing facilities for a large number of people 
who are taking up the game. One million golfers,” 
he concludes, “will tee off this Spring on 2,000 golf 
courses.” 
r What is true of golf is also true of yachting. H. L. 
Stone, editor of Yachting, published in New York 
City, sees this Summer “‘a bigger revival in the sport 
of yachting than has been seen since before the World 
War started.” Sailing is coming back strong, in his 
opinion, ‘‘and all the big yacht clubs and racing organ- 
izations are planning a full season of racing.”’ 


Intense Interest in All Sports 


Credit for this revival is given the World War by 
the Baseball Magazine of New York City. “The 
World War,” says the editor of this publication, “has 
created an intense interest in all sports, particularly 
baseball.”’ 

With certain exceptions, of course, it 
is not the participants in these various 
sports with which the shoe merchants of 
the country are interested, but with the 
spectators—properly garbed for the 
occasion—and properly shod. 


Use Your Windows 


There will be sporting events in your 
community with which you can link up 








your windows. There will be days prior to the hot 
waves of July and August when you can suggest the 
fitness of men’s white shoes as an adjunct to a Palm 
Beach business suit. There will be other days when 
seashore window will appeal even though you be many 
hundreds of miles removed from the beach. There 
will be countless opportunities similar to those sug- 
gested. 

The earnest advice of the “Recorder” is to take ac- 
vantage of them. And don’t repeat the pre-Eastcr 
mistake of buying when it is too late to get delivery. 





Co-operative Advertising Urged 

New York— A semi-technical talk on advertis- 
ing was given the members of the Retail Shoe 
Dealers’ Association of New York at their regular 
monthly meeting on March 15, at the Bush Termin: 
Sales Building, by Paul L. Cornell, merchandise 
counsel to Harry C. Michaels. 

Referring to individual advertising he stressed the 
value of using the right media and having the right 
sort of copy prepared, and advised the merchants, 
before undertaking an advertising campaign, to call 
in the services of an advertising expert. ‘You can 
throw away a great amount of money on the wrong 
kind of advertising,”’ he said, “‘without getting results, 
whereas the right sort of advertising always pays.” 

“Every part of your store is a living advertisement, ” 
he declared. “Your windows, the way you handle 
your credits, the service you give your customers, 
your circular letters, everything connected with your 
store gives the expression that is the voice, or the 
advertising of your business.” 

In response to questions Mr. Cornell said that 
5 per cent of the gross sales of the year previous is 
considered the usual advertising budget for the 
current year. He emphasized the necessity of bud- 
geting advertising in this manner. The success of 
advertising by small merchants was attested, after 
Mr. Cornell had finished, by Messrs. Edelstein and 
Deutsch, members of the association. 

John Slater told the members of the 
opposition to the Caulfield Bill, intro- 
duced in the State Legislature at Albany, 
and the progress that was made by tlie 
delegation in trying to kill the bill in 
committee early in March. “The bill «s 
proposed,”’ he said, “would make tlie 
labeling of shoes with the compone:t 
parts compulsory after September |, 








1922.” 





















Ee a 














































A pril 2, 1921 





BOOT AND SHOE RECORDER 


More Style in Men’s Shoes 


The Interesting Experiment of Developing More Pairs Per Man in a 


MORE NEW PATTERNS 
Put Plenty of Style into Men’s Shoes 


By C. E. PETOT 
Petot Shoe Company, Cleveland, Ohio 


\ly frank opinion on men’s styles is that we are getting 
a new era.~ Next Fall will see a big line of men’s patterns 


int: 
What we need in 


which will greatly stimulate business. 
men's shoes is more new patterns. 

i: reference to a new shade of tan would say that my 
opinion is that no new shade would stimulate business nearly 
as such as plenty of new patterns. 

In reference to price would say that the high prices in my 
opinion have been a great obstacle, especially on shoes for 
hig!: school boys of 16 to 18 years of age, and also on shoes 
for boys of that age who work. In order to do volume on 
mers business, we must have shoes with plenty of style, 
bu! prices that will appeal to buyers of high-school boys’ 
shoes. 

\ly opinion is that if the merchants put plenty of style 
into their men’s business next Fall by keeping them on the 
brogue type in the new patterns 
that are being developed; we will 


Season of Style Stimulus 








content to add a little “embroidery” to their old designs 
and call the re- sulting model an innovation. Funda- 
mental changes are needed, which means new colors or new 
lasts. : 

Styles that will submerge the price appeal is what the 
shoe trade wants. 

For the last season or two there has been considerable 
talk about the lighter shades of tan. Thus far, the darker 
brown shades have had everything their way, although the 
showing of some lighter shades has stimulated their sale to 
some extent. 

A fundamental style semniets must take color into account. 
A newer, richer shade of tan or brown—a sort of meerschaum 
tone may strike the popular fancy, and eventually take 
precedence over the dark shades. A lighter shade would be 
of untold value to the trade, for it would stimulate the sale 
of black shoes with which the dark brown now interferes. 


Consider Clothing Styles 


In the creation of a new color, the new showings by clothing 
manufacturers must be con- 
sidered. If grays become pop- 





sec a big spurt in the men’s busi- 
ness, but prices must be kept at 
$10 retail and down. 


DEVELOP DISTINCTIVE 
STYLES 


New Colors or New Lasts. 
Something to Submerge 
Price Appeal 


By MAX SOMMER 


Sommer § Kaufmann, San Fran- 
cisco, Cal. 


A stimulant must be supplied 
to tone up the men’s shoe busi- 
ness. The most logical solution 
of the problem is the development er Aeete 
of distinctive styles, and creation 
of styles for specific occasions. 

‘The situation is psychological to 
a great extent; the attention of 
consumers has become focused on 
price because of so little change 
in styles during the last few sea- 
sons. Retail merchants are tired 
of harping on prices and men are 
tired of hearing about nothing but 
prices. Styles that will attract 
attention to their own intrinsic 
beauty will accomplish the end 


ence in the shoe 


Si rnt. 

ought ‘ Philadelphia, March 14th, 1921 
in order to do this, new styles 1230 Market St. 
' ° 7 1308 Chestnut St. 

and novelties must be created 19 Seath 1ith 8t. 


In the development of something 
new the grotesque should be 





Future Shoe Prices 


TREE in the forest may not cost more now than it did 
before the war. But to chop that tree down, to saw it into 
lumber and to carry it te the factory to be made into a 
chair under present costs of transportation, labor, taxes, 
overhead, etc., will make that chair cost double its pre-war 
price. 


mechanical labor, but that of executives, superin- 
tendents, etc., as well.; in short, all w or k or supervision 
that enters into the production of the shoe. 


We believe, as all good Americays must, in a wage scale that will 
support a comfortable home with good education; but that means prices 
for merchandise that will carry the cost of such a labor scale. 


Pre-war prices. may never come again, 
re-adjustment, existing labor cost will always 


Our most careful study, based upon a great many years of experi- 

business, prompts us to say that today—and for as far in 

the future as it is sensible to look, shoe prices will be from seventy-five to 
one hundred per cent. higher than pre-war prices. 


This means that shoes which before the war were iti " 
ail io pret n The present condition de 


Of course, cheap shoes are always plentiful. Even in pre-war 
days, great quantities could be had at from $2 t6 $4. Such shoes are today 
selling at $4 and up to $7.50. But just as then, you were wise to pay $5 to Ne 
$8 for that certainty of service, of good shoe making and shape-holding means a type of advertising 
qualities which you desired, so today, you are wise to pay $9, $10 and P - 
even up to $15. ediclidenetasinetibten tut, cai Stile coaling ance that will exploit style and 


per pair, wij] actually reduce your shoe bills by the year. 


This house has consistently maintained a definite standard of 
quality below which it has never dropped, however great the temptation 
has been. When it was possible to sell such shoe quality at $5—that was 
the Geuting price—when during the extraordinary conditions of war 
nena ee Oe a 
the Geuting price. This season—that quality in Men’s and Women 
Shoes is offered at Geuting’s at prices in the neighborhood of §9. 


ular, it will be easier to get 
away from the dark browns, 
but what will take their place 
is of paramount importance. 
Some stylists are looking for 
a revival in two-tone effects, 
but this is a style that has a 
limited appeal. 

Price, of course, is somewhat 


What is true of a chair is true of every commodity 
in which labor isa dominant factor. In shoes, the lavur of a deterrent factor. The 
cost runs from 90% to 95%, This includes all labor inter- 
vening between the time the goat is captured or the calf 
is born to the finished pair of shoes. This means not 
merely 


propaganda of lower prices led 
the public to anticipate greater 
declines than were possible. 
But it may be assumed that 
the average man will be willing 
to pay the present prices pro- 
vided that his desire for style 
is rekindled. 


and while future years 
govern 


Intensive Interest Campaign 


mands an intensive campaign 
to interest men in shoes. It 


quality above everything else. 
Shoes for specific occasions will 
stimulate trade. 
If men can be made more 
self-conscious of the style ele- 
ment in shoes, and that work- 
aday shoes are not proper in 
the evening, activity will in- 
evitably result. 

This means intensified adver- 


ci 








avoided. The new appeal should 
be made to men generally. Of 
late, manufacturers have been 





How Geuting Tells the Public in a Poster and in the 
Daily Newspapers 


tising, and the display of new 
novelties, something new and 
stylish all the time. 
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Salesforce of Lunn § Sweet Company at Auburn 
The Companion Picture Illus- 


, 


Factory Convention. 
trates ““Sweel Sally Lunn and Her Sisters’ 


‘Sample Time’”’ 
with “Style 
Show” Novelty 


And Now the Executive Sessions of 
Salesmen at the Factory Is Not 
Complete without Its‘‘StyleShow’”’ 








The greatest sales convention in the history of the Lunn 
& Sweet Company was held at the factories in Auburn, Me., 
March 21-23. 

The first day was devoted to reunion, and the formal 
sessions of the convention began on the morning of March 22. 
The first session was devoted to instructions to the salesmen 
by the president of the company, Alfred J. Sweet; W. T. 
Moran, vice-president; Clarence H. Greeley, salesmanager, 
and Frank M. Barber, advertising manager. 


The Sample ‘‘Spread”’ 

In the afternoon the salesmen were divided into groups 
and these groups led by factory executives visited every part 
of the factories and witnessed the manufacture of Ye Olde 
Tyme Comfort, Sweet Sally Lunn and Betsy Jane shoes 
from start to finish. Later, on the first day, the full line of 
Ye Olde Tyme Comfort shoes was spread before the sales- 


men. 
On the evening of March 22 the semi-annual banquet 
was held, at which were present all the salesmen, the officers 
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of the company, the executives and invited guests. In 


addition to a vaudeville entertainment, an elaborate style 
show was staged. Living models from New York and 
Boston appeared on a great runway, presenting all three 
lines of the Lunn & Sweet product, and featuring Sweet 
Sally Lunn in 1860, and then as a school girl, at the country 
club, bathing, shopping, at the matinee, at tea, at dinner, 
at the theater, at supper, at the dance and going to bed. 
A climax was the appearance of four living models represent- 
ing Sweet Sally Lunn and Betsy Jane “‘out jazzing.” 

The gowns were superb and proper footwear was worn 
for each presentation. 

On the morning of the third day of the convention the 
Sweet Sally Lunn line was presented by Sales Manager 
Greeley, supplementary instructions were given by Mr. 
Moran, vice-president. The entire afternoon of the final 
day of the convention was occupied by President Sweet 
who for four hours instructed and inspired the salesmen. 

On March 24 they Jeft Auburn to present the great lines 
to their trade beginning March 28. 
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How the Federal Reserve Performs Its Job of 
Providing Elastic Currency 


By SHEPARD MORGAN 
Assistant Federal Reserve Agent, Federal Reserve Bank of New York 


HEY speak of the financial trouble of 1907 as 
T a ‘‘money panic.” It was also said a year ago 
that a “money panic” was impossible because 
we had the Federal Reserve System. What is a 
“money panic,” and what has the Federal Reserve 
System done to lessen the chance of such a disaster 
coming again? 
A money panic is very much like any other kind of 
a panic, when many people 


it. Now business needs less, and the currency circu- 
lation of the Federal Reserve System is growing small- 
er. That is an “elastic currency.” 


Works Like Production Schedule 


The Federal Reserve banks are manufacturers of 
credit, and one of the forms in which that credit be- 
comes useful to the people is Federal Reserve notes. 
They manufacture more at 
some times than at others, 





want the same thing, few 





can get it, and all fear to face 
the consequences. Suppose 


Put in Plain Language 


just as a manufacturer of 
woolen goods speeds up his 








Br - - —ee 


there was only just so much 
coal in town, no more could 
be had and cold weather set 
in. The first people to hear 
of it would buy more than 
they needed, others would 
get less than they needed, and 
some would get none at all. 
There would be great alarm, 
and many people would suf- 
fer. That would be a coal 
panic. 


Starts Small, but Grows 
Swiftly 


Suppose there was only 
just so much money—that is, 
hand-to-hand currency—and 
no more could be had. Sup- 
pose that then a sudden de- 
mand for currency set in, 


Almost everybody knows what the 
Federal Reserve System is supposed to do, 
but there are correspondingly few who 
have a clear idea of how it does it. “The 
expansion and contraction of credit’”’ is a 
heavy phrase that the majority are wont to 
pass along without taking the trouble of 
analyzing it to obtain a clear understand- 
ing. 

This is the third article which has 
appeared in the “Recorder” written by 
Shepard Morgan, Assistant Federal Re- 
serve Agent of the Federal Reserve Bank 
of New York. Mr. Morgan tells a story in 
such a way that he who runs may read; a 
clear and lasting visualization of the opera- 
tions of the Federal Reserve Bank is made 
possible by his treatment of the subject. 

The fourth and concluding article of 
Mr. Morgan’s series will appear in the 
“‘Recorder’’ soon. 








plant and enlarges his output 
when orders are numerous 
and large, and reduces opera- 
tion and diminishes his out- 
put when orders are few and 
small. More than that, the 
Federal Reserve notes are 
produced automatically ac- 
cording to the demand. 

Just how this works will 
be seen in following the steps 
through from the moment 
thepayrollclerk of Robinson’s 
Woolen Mill appears at the 
First National Bank with a 
check drawn in the amount 
of the payroll. 

The check is cashed out of 
money the bank has in its till, 
and other checks are cashed, 
also. Along toward afternoon 


caused perhaps by a rumor that Smith could not pay 
Jones because Smith’s bank could not pay Smith. 
Everybody would start in to get all the currency he 
could “so as to be sure of having it.” Some would 
get more than they needed, others would get little or 
none at all. That would be a money panic, and that 
was what happened in 1907. 

It was to forestall such a condition that one of the 
main functions of the Federal Reserve System was 
framed. Among other things, the title of the Federal 
Reserve Act, which Congress passed in 1914, said 
that the Act was to “furnish an elastic currency.” 
That means a currency which increases when busi- 
ness needs a great deal of currency, and decreases 
when business needs less. During the war and for a 


time after it business needed a great deal of currency, 
and through the Federal Reserve System it obtained 


the teller reports to the cashier that currency paid 
out has exceeded currency taken in, and that he will 
need more currency for tomorrow’s business. The 
cashier replies that it will be on hand when needed. 


Bank Can Draw, Too 


The First National Bank, like every other National 
bank in the country and many State banks and trust 
companies, is a member of the Federal Reserve Sys- 
tem. That means that it has a deposit at the Federal 
Reserve Bank, and it can draw against that deposit 
just the same as Robinson’s Woolen Mill could draw 
against its deposit at the First National Bank. But 
the First National Bank, by law, cannot, without 
paying a penalty, draw down its deposit at the Federal 
Reserve Bank below the percentage fixed in the law, 
which on the average for all member banks in the 
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To Men Who Hire 


Salesmen 





Sales depend on Salesmen. 
Business conditions are a power- 
ful factor in building sales or 
lowering sales—bul not a con- 
clusive factor. 
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Adverse conditions may over- 
whelm one salesman—merely cu 
down the sales of a second—and 
actually stimulate a third to sucii 
efforts that new records are 
achieved. Build sales by strength- 
ening the morale of the men now 
on your payroll and also by add- 
ing go-getters. 





1921 Will Reward Fighters 











country amounts to about 10 per cent of the deposits 
each holds for its own customers. 


How the Cashier Proceeded 

So the chances are that when the cashier of the 
First National Bank learned that more currency 
would be needed for the next day’s business, he looked 
up his account at the Federal Reserve Bank, and 
upon finding that it was close to the minimum re- 
quired by law, decided to borrow. He sent a letter 
off to the Federal Reserve Bank containing some com- 
mercial paper and Liberty bonds, and at the same 
time telegraphed for a shipment of Federal Reserve 
notes. The next morning he received the currency, 
and the Federal Reserve Bank received the commer- 
cial paper and Liberty bonds, which served as security 
for a loan to the First National Bank, and was 
placed immediately as collateral to Federal Reserve 
notes. 

When Discount Rates Go Up 

But the Federal Reserve: Bank could not go on 
sending out its currency forever. It has to keep a 
reserve of gold amounting at least to 40 per cent of its 
Federal Reserve notes in circulation, and if the 
amount in circulation increases too rapidly, and if its 
reserve percentages decline too far, it advances its 
discount rate. That is, it raises the rate at which 
loans are granted, and since loans cost more, the 
banks are inclined to borrow less. 

So much for the way demands for currency are 
met by increasing the output of Federal Reserve 
notes. A commercial need has caused a bank to 
borrow from the Federal Reserve Bank, and the need 


has been met by the issue of Federal Reserve notes. 
Similarly, a commercial reason accounts for the re- 
duction in the amount of Federal Reserve notes, «s 
will be seen in what happened to the money paid out 
to the employes at Robinson’s Woolen Mill. 


Where the Bank Came Back 


Some of them spent their money for rent or cloth- 
ing; others saved part of it, putting it in a bank; a few 
hid it away. In all cases, sooner or later the money 
got back to the banks, except that which was hidden; 
and some of it, together with other currency that 
came from other payrolls and from stores, amusement 
houses and a hundred sources, got to the First 
National Bank. Perhaps the demands on the First 
National Bank for currency began to diminish, and 
it found that it was accumulating more than it was 
called on to pay out. 

That money was no good to the First National 
Bank unless it could use it, because under the law it 
could not be counted as reserve. At the same time, 
the First National Bank’s loan at the Federal Re- 
serve Bank was running, and interest was being lost. 
So the First National Bank shipped its excess cur- 
rency, mostly Federal Reserve notes, to the Federal 
Reserve Bank and paid off-its loan. The Federal 
Reserve Bank put the notes away and ultimately re- 
tired them altogether. 

These instances, multiplied a thousandfold, ex- 
plain the way Federal Reserve notes in circulation 
increase and diminish, and tend to fulfill that purpose 
of the Federal Reserve Act which has to do with 
“furnishing an elastic currency.” 
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WILLIAM H. BRESNAHAN 


Nothing but Whites and Grays in Lynn Factory 


Bresnahan-MacLaughlin Shoe Co. 
Doubles Its Output in New Plant 


Lynn, Mass., March 29. 

HE Bresnahan-MacLaughlin Shoe Company 
T moved into its new factory in the Realty 

building at 266 Broad Street recently. It 
is known as the “White and Gray” shop, for only 
shoes of white washable kid and gray kid will be 
made. The making of brown and gray suede and 
satin shoes has been discontinued. 

In this new shop the Bresnahan-MacLaughlin Shoe 
Company will be able to produce 200 cases of shoes 
daily, or twice as many shoes as were made in the 
shop just vacated. This new shop was planned with 
greatest care, to secure clean production, as well as 
rapid production. . 

Pretty shoes are to be sent through the works, 
without cover of- powder or cloth, and they 
will come to the packing room as clean as a 
whistle. 

In the stitching room is the key to this new system. 
This stitching room is clear to the sky, except for the 
roof above. No shafting, wires or lights run above 
the machine to drop oil or dust on the shoe&. The 
benches and machines are of the newest models, and 
are arranged as efficiently as the equipment of a 
model office. 

This stitching room is equipped to stitch any 
style that the fancy of designers may create, 
and do it effectively. And the rest of the fac- 
tory is geared up to the stitching room. So the 
Bresnahan-MacLaughlin Shoe Company will con- 


tinue to pour forth shoes of the dressmaking styles in 
endless variety. 





Better Feeling Prevails 


Washington, D. C., March 21—A “‘better feeling” 
prevails in the business world and there is a well based 
belief that the bottom of the depression has been 


_reached. The declaration of the Federal Reserve 


Board a month ago that the tide had turned was 
taken “with a grain of salt’’ by the business world 
generally, with the possible exception of the banking 
community, which relies faithfully on the official out- 
givings of the Board. There are indications that the 
Board was not too optimistic in its predictions. Small 
signs of the revival are appearing. The Interstate 
Commerce Commission reports a slightly smaller car 
surplus. Various industries are beginning to ex- 
perience slightly increased demand for products. 
There is a notable tendency toward renewal of build- 
ing projects. Perhaps one cause for the return of a 
degree of confidence is the country’s attitude toward 
the new administration. 

It can be said with impartiality and justice that the 
plans of the new administration are all in the direction 
of a restoration of confidence and revival of industry. 
In this effort, the President is taking careful counsel 
with practical business men. His work, so far, has 
been almost entirely in the direction of selecting men 
of intelligence and efficiency for the more important 
places in the government. 
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New Welt Process Used by Wisconsin Company 


All Metal Fastenings Eliminated in Lasting and 
Even Counters and Box Toes Are Inseamed to 
Insole—Method Can Be Used in Light Shoes for 
Children as Well as in Heavier Footwear for Men 


every other process of shoe making. The in- 
sole is channeled from the underside (the side 
that comes into contact with the outsole). Through 


¢ ie Pentler and Short custom welt differs from 





UPPER DOUBLE 
FASTENED 


CUSTOM WELT PATENTED US. PAT. OFF. 


pook FOR THis TRADE MARK 
OR SOMMERS 


ON EVERY SHoe 


AR Sewt 
TO OUTSOLE 
PERMANENTLY 
INSEAMED TO INSOLE 
NO TACKS-NO STAPLES- 
NO METAL FASTENING 
CUSTOM LASTED 
MOULDED DIRECTLY 
TQ WOOD OF LAST NO HOLLOW SPACES- 
NO RIDGES-NO LUMPS 











BOX TOE 
INSEAMED 





LINING 
INSEAMED 


HEEL NAILS CLINCHE 
HERE 





Illustrating the Pentler and Short Process 


this channel the insole is permanently inseamed all 
around to the upper lining. 

By this process of inseaming all tacks, staples and 
other metal fastening are eliminated. The upper and 
linings are firmly lasted down to the wood; the stretch 
‘is all taken out so the shoe keeps its shape. A shoe 
thus made does not give the trouble experienced with 
shoes made with the ‘‘floating’”’ insole so common in 
stitch-down and many so-called “special process welt.” 


Permanent Inseams 

The counters and box toes are permanently in- 
seamed to the insoles along with the upper and lining 
and consequently remain firmly in place during the 
life of the shoe. 

After the shoe is lasted the lip of the channel in the 
insole is laid down and the outsole is laid on and 
directly against the insole. The welt is laid on top of 
the edge of the upper and stitched with a Goodyear 
machine. 

The uppers are therefore doubly fastened by being 
inseamed to the insole and Goodyear stitched to the 


outsole which prevents the same from pulling out at 
the shank as often happens in shoes made by other 
processes. This process also enables the manu- 
facturer to construct shoes whether spring heels or 
heels, with a nailless heel seat—a feature which manu- 
facturers have been striving for throughout the history 
of the industry. 

The insoles being permanently and firmly inseamed 
and all staples and other metal fastenings eliminated, 
repairing becomes a simple process. A cobbler can 
either nail or sew on a new sole or half sole. 

The Pentler and Short process was invented and 
patented by S. J. Pentler and O. R. Short. Both of 
these men have been in the shoe manufacturing busi- 
ness since boyhood. 


With Marathon Shoe Company 


Mr. Pentler is secretary and general manager of the 
Marathon Shoe Company of Wausau, Wisconsin, and 
Mr. Short is superintendent of the same company. 

The remarkable part of this process is that it can be 





Pied Piper Shoes Made by Pentler and Short Process— 
These Come in Nut Brown Elk, Gun Metal, Mahogany 
Lotus and Black Glazed Horse 











used equally as well on a child’s light, single sole shoe 
as on a man’s shoe with heavy double sole. 

This is evidenced by the fact that the Marathon 
Shoe Company is successfully using the process in 
both their “‘Pied Piper’’ line of children’s shoes and 
their “Doctor Sommer’s New Dawn”’ line of men’s 


shoes. 
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Models at the Providence Style Show 
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How a Merchant Can Conduct a Style Show 
in His Own Store 


A shoe style show was held March 
15-16 at the store of Thomas F. Peirce 
& Son, Providence, R. I., which may 
well serve as a model for other retail 
shoe store style stores the country 
over. 

Moreover, the Peirce store is one of 
the very first in the country to in- 
augurate a style shoe exposition. De- 
partment stores have conducted style 
shows in which shoes and gowns partici- 
pated, and some shoe stores in the 
United States have held exhibitions, 
but it remained for George Peirce, pro- 
prietor of the shoe store of Thomas F. 
Peirce & Son, to hold the first shoe 
store style show in Rhode Island. 


A Big Attendance 


About fifteen minutes before the 
opening hour, all the settees, five rows 
deep, were filled, and all available 
standing space in the main store, 53x32 
feet, as well as in the ell, 20x45 feet, 
was filled with interested spectators, 
men as well as women. 

There were living models—seven in 
number, clad in correct 1921 Spring 
raiment. A harp and violin rendered 
music of the classical order, and did 
much to create the atmosphere of re- 
finement which was characteristic of 
the show. 

The models took plenty of time 
and displayed their Spring costumes 
to the very best advantage. 


Atmosphere of Refinement 


In the 53 x 32 foot section, a stage, 
fifteen feet long by five feet wide, was 
reached by five little stairways. The 
stage was draped in white and in the 
center was a black velvet stand. The 
stage was equipped with “‘footlights,”’ 
made of two inverted desk lamps and 
there was a spot light in the center. 

The stage was decorated with palms, 
white leather skins and yellow jonquils. 
The manager of the show was J. A. 
Quinn, assistant to Mr. Peirce. 

Two weeks ago, Mr. Peirce adver- 
tised for models, and secured the co- 
operation of the Misses Frank, who 
conduct the leading gown shop of the 
city, and made arrangements with 
Kornfeld for hats. He selected models 
who wore shoes in the sizes most fre- 
quently called for—from 54% to 7B. It 
was, therefore, easier to secure models 
whom both gown and shoe would fit. 


Shoes, Gowns and Hats 

These arrangements were followed by 
ads in four of the Providence papers. 
The invitation style of ad was used, the 
invitation being extended on a cut of a 
folded sheet of note paper, with the 
Peirce fleur-des-lys trademark at the 
top of the letterhead. The announce- 
ment read: 

“You are cordially invited to attend 
a Style Show, to be held at this store, 
Tuesday and Wednesday, March 15, 
March 16, from two-thirty to five 


o'clock. The newest in Spring foot- 
wear for every occasion will be dis- 
played by living models, affording an 
unusual opportunity to learn what is 
correct for the coming season. ‘“‘Gowns 
by Frank, the Fifth Avenue Shoppe— 
Hats by Kornfeld.” 


Co-operative Advertising 


Side by side with this ad was an 
artistic ad of The Fifth Avenue Shoppe, 
displaying a beautifully gowned woman. 

The ads did their work well. Besides 
the regular Peirce customers, the clien- 
tele of the Misses Frank came to see the 
gowns, and found out that the proper 
shoes to be worn with those gowns 
could be found at Peirce’s. They also 
found that the hosiery exactly matched 
the shoes. They found the correct 
clothes and shoes to wear for sport, for 
evening, for morning or afternoon. 
The patrons of the Kornfeld Providence 
and New York hat shop strolled in to 
see the latest in millinery used in con- 
junction with the rest of mi-lady’s ap- 
parel. The children were not forgotten 
and two little models showed the very 
last word in shoes, hosiery and dresses. 

After the show, on both days, the 
public flocked to the salesmen to buy a 
certain shoe or stocking, or buckle 
shown, and since the show, business has 
been remarkably good—the public speci- 
fying a shoe worn by “‘the model wear- 
ing the beige taffeta dress—or the jade 
green sport model, etc.” 
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FOR MEN AND 
> WOMEN 


* > 


WHITMAN & KEITH CO. 
BROCKTON (CAMPELLO STA.) MASS. U. S. 
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Anyone can make a good shoe. We 
make the best shoe merchandise. 


oui HALL 
M A me 


C.S.MARSHALL COMPANY 


BROCKTON, MASS. 
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RILEY’S White Shoes with Guaranteed Neolin Soles 


are proving big volume sellers for this season. They are made in three styles: Sport Oxfords, Plain 
Oxfords, Strap Pumps. EXCELLENT $4.00 and $5.00 RETAIL SELLERS 
We can fill orders for delivery May 15th to June Ist 





No. 2911—Women’s White Sea Island Canvas 


No. 2902—Women's White Sea Island Canvas No. 2903—Women’s White Sea Island Canvas 
i One-Strap Pump, 14-8 inch heel, guaranteed 


Oxford, guaranteed Neolin sole, 14-8 inch heel. Sport Oxford, guaranteed Neolin sole, 14-8 inch 


heel. Trimmed in patent, tan or white. Neolin sole. 


| EADING shoe stores are now finding these styles ot chan are real shoes, and are made over our 





et se as ne! iy ao large eee regular lasts, having the same fitting qualities 
orders. ere’s an example: One merchant’s ae 
original order for 4,000 pairs has brought a repeat as our other shoes. Each pair is made ae 
order for 2,000 more pairs, while another original order therefore cool on the feet. Your trade will want these 
for 2,200 pairs brought a repeat order for 1,500 more shoes this Spring and Summer. 
pairs. 

Prices Are Right — Wire or Write — Samples Sent on Request 


THE RILEY SHOE MFG. CO. Columbus, Ohio 




















CABLE ADDRESS MAIN OFFICES 
“TABWHEEL”, BOSTON 209 SOUTH ST, BOSTON 
Sides Heads 
Backs Bellies 
Shoulders 








ALPENA LEATHER CORP — 
ALPENA 
a WISSINOMING 
New England Selling Agents SWIF T RUN 
JANNEY & BURROUGH,, Inc. OLD VIRGINIA 








RIVERVIEW 
PACKER HIDE OAK TANNAGE 
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A Real 
Comfort 
Shoe With 


Quality 


IN STOCK ALWAYS 


Genuine Glazed Kid Comfort Strap Slippers 
with Leather Insoles and Rubber Heel. 


214-8, Price $1.85 NET 


EVERY WOMAN 


appreciates a comfortable shoe for house wear. Most 
women appreciate a serviceable shoe as well. 


One Strap solves the problem. 





YOU can sell it for an attractive price which will 
yield YOU a handsome PROFIT. 


SEND FOR SAMPLES TODAY 


W OBST SHOE CO., “Miiwstkke: Wis. 














"Sell Your Customers What apd Want | 





Style K with perforated edges in pa atent leather, 
i 


} — gun metal, bright or mat kid, brown kid, mahogan 
| Sines 6 6 CTA PS Siete Sal Tl npn oe | 

Dress up your old pumps with Gilco Straps. Converting old stock into salable and 

up-to-date merchandise has heretofore been a problem, but with Gilco Straps it becomes | 
| simple and PROFITABLE. Just sew a button on each side of the pump and the job | 
| is done. By doing this you have increased the value of the pump, moved some old | 
| stock, made some money for yourself, and SATISFIED YOUR CUSTOMER. Your | 
trade will appreciate your thoughtfulness in suggesting a pair of straps to any who 
may be wearing a stripped pump. 


E. T. Gilbert 


Manufacturing Co. 





Style O in patent leather, gun metal, bright or 
Style H in patent leather, gun metal, bright or mat kid, brown kid, and mahogany calf, etc. 
Rochester, N. 7. $5.00 per dozen ae. This style can also be 

or 


mat kid, brown kid, and mahogany calf, etc. 
$6.00 per dozen pair. furnished with perforated edge at $6.50 per dozen 
pair, and in plain black satin at $6.50 per doz. pair. 























BOOT AND SHOE RECORDER 





April 2, 1921 














a ae 


_——— « ——— a a a a ae a a mes 








i 
;. 
. 


——————— a a a a ae 


a a a a a oe ——— |) a la a a oe a a a ae 





_—— — = = os 1c iC 
> _—— a: eo a ae oe aed 


IO OOOO ee ee 3c JOO OOOO se eee 525" 





a a a as 


oO Ie 











= Se es 


A 
= 
= 


—— a a a lo a a oe ae —-— -  « 


‘“Saddle Strap’’ Perforated Effects, 


as well as Brogues are now the feature in 


9 
men’s shoes. 


We have two leathers in four colors and two different 
(Scotch) grains, which are most suitable for this kind of shoe. 


We are not asleep! 






mecusa 


SIDE LEATHERS 


| C. D. KEPNER LEATHER CO. 


139 South St., Boston, Mass. 
223 W. Lake St., Chicago, Ill. 


: 
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No. 771—Men’ 6-inch 
Chocolate Retan, 6- 
inch Full Quarter and 
Vamp Blucher Welt. 
Has soft box toe and 
9-iron single sole. Eye- 
lets to top...... $3.50 
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LA CROSSE 


LA CROSSE - 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 












MR. RETAILER,—“IT’S A FACT THAT,-- 


you cannot sell work shoes of makeshift 
construction, cheap materials and “get 
by” with it long. They must have a rep- 
utation behind them, and deliver rugged, 
consistent service. La Crosse shoes have 
been making friends for the past 30 years 
because they are great values that “come 
thru” under all kinds of knocks, skuffing 


and bad weather. 


This service is building work shoe trade 
for thousands of dealers. Are you among 
them? 


BOOT & SHOE MFG. CO. 


- |. WISCONSIN 
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LESS 5% 


4 


IN - STOCK 




















No. 4—Mahogany Calf 
English Oxford, all 
leather, overweight out- 
soles, leather counters, 
leather heels, leather 





No. 5—Mahogany Calf 
Blucher Oxford, swag- 
er last, all leather, 


‘ overweight outsoles, 
— In stock 5-11, 


. Z 
Sy — LL 
a - Lf 

* 
s (As P 
Se. — Z 
— “a 
Se “at 2 
i: Se - 
~ * j es 
~ — 
a ~~ - 
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Here’s your opportunity to size up your stock 
quickly. 
Order as you need shoes, by wire or mail. 


Make our In-Stock Department your supply house 
instead of carrying heavy stocks. 


We are equipped to handle frequent and small 
orders to aid dealers to get quicker turnover. 


IN STOCK—Ready to ship. 


W.E.DONLEY SHOE CO 


MANUFACTURERS 
KENOSHA | WISC 


In stock 5-11, AA- 
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The Latest Styles 


REQUIRE 





IN STOCK 
White Linen Oxfords 


HOU 


i various adaptations are found in 
the best accepted vogue, both [in 
France and America. 


No. 458—$ 4.65 


We supply widths for all styles. 


EVERLASTIK, Inc. 


52 Chauncy St., Boston 
395 Broadway, New York 


White Linen—222 Last— 
14/8 White Ivory Heel— Ivory Sole 
—Welt. 


LS Mem ener te tts 


DU OLTTeHHINelHTeniiiiiiiiiien HOMO 


een eT ele neni Ts 


=! 





ae OE THAT MADE GOOD iw Da 


White Linen Oxfords will soon 
be in demand. Live merchants 
who cater to the best trade in 
their community will find this a | | en ae, 
desirable style to have. Orders LER, ON THE:HAGUE LAST. 
filled immediately. 















































Terms --Net 30 Days 


C. P. FORD & CO., Inc. THE HEEL OF THE HOUR 


ROCHESTER, N. Y. 
NEW YORK OFFICE: 127 DUANE ST. 








E. H. TALBOT and JACK GALWAY 
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DS 


5030—$6.25. AA-C. Genuine White Buck One Strap Sport 

















5031—$6.25. AA-C. Genuine White Buck Sport Oxford. 


a, Sa calf ball strap and quarter, covered Baby IN-STOCK om calf tip, ball strap, foxing and front stays, Mil. 
5025—$7.00. AA-C. Genuine All White Buck One Strap APRIL 5027—$6.25. AA-C. Genuine All White Buck Sport Ox- 

Sport Pump. Imitation tip. Covered Baby Louis heel ford, — strap, Mil. h 
AALC feel nine All White Buck Whole 


5032—$7.00. A-C. Genuine All White Buck Two Strap 15th 5026—$6.2 
Pump, White enamel buckles, Mil. heel. Quarter rOxtord, Si. heel. 


SAS wWyiln CE 
= THE ESCH ae E Use = 
= 

" “essen VE WIRE HOSS ST 


Stylists Originators and|Creators 
148-150 DUANE ST., NEW YORK CITY 


BOSTON OFFICE 111 LINCOLN STREET D. P. GALLAGHER, Rep. 





























Suede Calf 


Close, velvety nap that will not mat down, 
economical cutting, and uniform shades in 


Black Brown Gray White 


FRED RUEPING LEATHER COMPANY 


FOND DU LAC arene WISCONSIN 


BRANCHES 
Boston Cincinnati Milwaukee St. Louis 
New York Chicago San Francisco Montreal 
Northampton, England 


<tt> KEI <I <C> ecco <C> kei <i> kein CUT Ee Tos 











i In Stock Ready to Ship NOW 


Anticipate Your Wants 
- ORDER TODAY 


*~4--4-FE-4-4-4-4-4 4-4 








5. THE “SPEEDWAY” THE “ACE” 


Stock No. H Stock No. 150 
Koko Russia Calf Koko Russia Calf 
One-Half Rubber Heel 


AA.....8to lJ x 
EAA..,..8toll 





: RM AAAARADS Ame ee 


J.P SMITH SHOE COMPANY 


671 N. SANGAMON ST,, CHICAGO 148 DUANE ST, NEW YORK 


TELEPHONE MONROE 4550 TELEPHONE CANAL 2022 














THE ADVANTAGES OF 


ATLANTIC AVE end ESSEX ST. 


400 Rooms-500 Baths 189 Aday and up 


Perfection ABSOLUTELY FIREPROOF 


Circlettes A long experience in accommo- 

. dating the traveling public is 
assurance that you will be well 
taken care of if you register 


2) here. We always advise wiring 

for rooms, that we may pre- 
pare for your visit and most 
With the Sharp Shoulder and Broad Wear- satisfactorily provide for your 

ing Surface comfort. 
They don’t scratch floors § They do protect 
They don’t wearslippery | They do stop uneven wear THE HOTEL ESSEX Co. 
They don’t drop out They do prevent runover heel 
= McCARTHY BROS. 


PUT ’EM WHERE THE WEAR COMES PROPRIETORS 
TRADE SUPPLIED BY 


F. W. Whitcher Co., ®%. 
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“The E & M Shoe of Quality” 


Tan Russia calf brogue welt pump 
in the new shade of medium tan. 
14-inch military heel. A style 
that will tone up any stock and 
put pep in sales. 


Emery & Marshall Co. 
Haverhill, Mass. 


CHARLES L. MARKS WARREN H. TUCKER 
Eastern City Trade and In New England 
Southern Territory with J. B. LAUGHLIN Office at 183 Essex St., Boston 

B New York Throughout the Middle West 
1008 Marbridge Building LARRIE H. SASS 
On the Pacific Coast 
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Anticipate Your Requirements 


THESE NEW NOVELTY TURNS WILL 
ENABLE YOU TO MAKE SALES AT 
GOOD PROFITS—WRITE US TODAY 


DELIVERIES FROM STOCK MAY Ist 





No. 0125—White Polar Cloth Vincent One No. 0126—White Polar Cloth Vincent One 
Strap, No. 10 Last, Full Louis Heel. Strap, No. 90 Last, Baby Louis Heel. 
CUS. MU oka cccctncetoceussee $4.95 AAtc D. Price 





‘‘Every Shoe a Business Builder’’ 











These styles will go 
big. Our stage is all 
set for large orders. 
We can promise 
prompt service on and 
after above date. No- 
body need be disap- 
pointed, but we can- 
not serve all at once. 
Anticipate, your re- 
quirements and order 
now. 





=P’ Address all 
correspondence to the 
No. 0128—White} Levor Kid Vincent One : ite. . t Brown Russia Calf Zoe 
Strap, No. 10 Last, Full Louis Heel. factory at Haverhill Dark Brown Suede Saddle, No. 70 
MAPURE WORN ask ccoscccsvcccatct $6.30 Last Pull Louis Heel. 
BEE Soa caccnvecsccessvcca’ $6.65 


HOPKINS & ELLIS 


HAVERHILL, MASS. 


BOSTON OFFICE 108 LINCOLN STREET 
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leaders in the line of’ 
The Schmidt Call Leathers 


meet the vogue 
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/ Cari E.Scampt& Gaze. | 4 


= = 5 iceaes of the Schunidt Catt Leathe, 
= / DETROIT, MICH. BOSTON, MASS. 
REPRESENTATIVES __ 
es H.B.ALTENDERFER ASO IR. -COOK — a> 
== ~ Serene San Fra: 
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Moes made of? 
The Schmidt (alt Leathers 
HEC CC ynfortabhli ) 

| bcc GQUSe the kh ‘d tr Yh 


petits proper 








ventilation 
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ao REPRESENTATIVES 
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_ Trade Mark Registered 


\\ D8 Wy 






VC gy, 


COCOT TT TTT 






OTT 


Glazed White One Strap Sandal 


The feature of this particular sample is the em- 
bossed lattice work leather applied around the 
top and across the vamp as a tip. 







The same style is used in black and colored calf 
as well as in all the novelty colors. 






‘Kimball and Sherman Quality” 





| KIMBALL & SHERMAN (0 


AE HAVERHILL , MASS. 
Y BOSTON OFFICE ,RICE BLDG, 10 HIGH ST, ROOM 701. 










EET, 
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LOOKING AT THE SITUA! 
TION FROM YOUR ANGLE 


| er 
ECAUSE our future success is necessarily bound up with the future 
success of our customers, we are looking ahead with them. 


a 


What do we find>—just this: 


A determination on the part of the public to seek known value, which 
has reacted all along the line in favor of long-established trade marked 
merchandise. 





Further, retailers are faced with the importance of turning every ad- 
vantage to account in increasing their volume on a minimum capital 
investment. 


What is the result of meeting these conditions squarely? Manifestly 
you should have the backing of an organization to help you— 


Sell more pairs of shoes—and 
turn your stock oftener. 





This is the situation in a nutshell, but what is the best means of fol- 
lowing the prescription? Let us repeat (and we are speaking from an 
- experience of nearly thirty years in the shoe industry)— 





























| A{HE BACKING OF AN ORGANIZATION 


T makes shoes of known value, What QUEEN QUALITY can mean 
tified by the QUEEN QUALITY to you is a question we'll gladly answer. 
mark, with its quarter-century THOMAS G. PLANT COMPANY 


reputation amongst women. 
Factory and In-Stock Depts. 


BOSTON (20), MASS. 
New York, 127 Duane St. 
Chicago, 207 W. Monroe St. 


AT carries the newest styles In 
ock, from which you can draw as 
ture Fou necd—just as you draw on your 


AT supports you by effective 
nationally circulated advertising. 


hich 
' AT stands behind its customers 
rked 


a very interested business counselor 
whom you can bring any prob- 
you face for prompt and careful 





-ad- Bdvice. 





ital AT has so much pride in its 


uct, and its Trade Mark that 
er no circumstances will it allow 
stly Bither to fall short of standard. 


T you can look upon as an ally 
tinually alive to the problems of 
al styling and shoe merchandising. 


T can refer you to hundreds of 
for which it has accomplished 
hat all retailers desire: 





fol Business Each Season, At 
Investment of Operating 

all Papital, with Profits made Oftener 
gh Quicker Turnover. 














More Quality j in Shoes 


Ask any wise shoe man this ques- 


tion: 





‘“‘What is the first essential in shoes 
Nine out of ten will an- 
Some will insist 


today?” 
swer “Quality.” 
that ““Wear’” is most important. 
Others will put in claims for “Style” 

r “Beauty.’’ All these are neces- 
sary, if shoe dealers want to prosper. 


When you buy shoes with “Rock 
Oak” bottoms you will get every 
one of the essentials — Quality, 
Wear, Style and Beauty. 





‘Rock Oak”’ leather is made of the 
Best Domestic and South American 
green salted hides. ‘“‘Rock Oak”’ is 
tanned by the Best Processes and 
with the Best Materials. 


Over 40 years’ experience in the 
manufacture of High Grade Leather 
—an unbroken record of success— 
our product is founded on integrity. 


Buy shoes with “Rock Oak’’ bot- 
toms. Use “Rock Oak’’ finders’ 
leather in your repair department. 


Write us for names of shoe manu- 
facturers using “Rock Oak.” 

















“Tuc Qu zara 


CHICAGO, 9 TN TON. RON NASS.- o: LOUIS MO. 
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—~ s Shoes 


in the better grades 


FACTORY STOCK 
SERVICE 


H. H. FREELAND 


Manufacturer 
ROCHESTER, N. Y. 







Established 1896 








Catalog on request 
A salesman in every State 




























THE 
WALKY - WALKY 


(REGISTERED) 


FLEXIBLE 
FIRST 
STEP a | s © 
TURN /£ ML e aA 
NO 

TIP 


NO 
BOX 


No. 209. WHITE DN soit adbinc ated $1.70 
POG. BO WY Mins 5006s seers coda $1.60 
es ee Fe | CR $1.50 


A Strictly High Grade Shoe — the Kind 
That Is Hard to Get 


CARRIED IN STOCK 


lto4. D Wide 
SEND A SAMPLE ORDER 


THE DONALD SHOE CO. 


239-41 N. 6th ST. - - PHILADELPHIA 
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The Resolute 
No. 1406 


Made in Titian Brown 
Russia Calf 





Very “Doggy” 
and 


It’s in Stock 
te new Resolute featuring the latest style craze—the Ball Strap 


and made in Titian Brown leather—is only one of sixty splendid 
shoes listed in our Spring and Summer In-Stock Catalog. 





Make sure you get your copy by mailing us the attached coupon 


There are complete Emerson Stock Departments in Chicago, Rock- 
land, Mass. and New York. Send your order to our nearest office and 
see what Real Shoe Service is. 


NONEST ALR 
THROUGH 


v; 


CA9QSIEZO9 GIGS 


~ 


Emerson Shoes are now made for women as well as men. Write 
us for information about the new line. 


PGS? 


EMERSON SHOE COMPANY 
ROCKLAND, MASS. 


CHICAGO NEW YORK 
208 West Monroe St. 142 Dua~~ Street 
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“Foothold Croquet”’ 
—Smart, easily ad- 
justed, snug filling 
rubber for women. 


Always speci 


SPRING-STE 
Rubber Heels 
when orderi 
leather shoes- 
(THEY WEAR LONGER 































































































































































































































































































“Richmond’—e 
light, plain, self-act- 
ing | overshoe with 
service heel for men. 

































































“Storm”—a hi gh- 
cut, rain-protecting 
slipper for women. 







































Spring Profits 
In “U. S.”” Rubbers 






Many dealers are building plus business 
by selling light rubbers with Spring shoes. 
“U.S.”’ Rubbers combine all the elements 
of style and service to satisfy the most 
particular trade. Order now and increase 
your season’s turnover with a Spring stock 
of fast selling ‘“‘U. S.”” Rubbers. 









United States Rubber Company 
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Rubber Bootwear 


The Market Situation - Prices and 
Style Information - Trade Notes 
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Heavy Rubber Footwear 
Its Possibilities as a Twelve-Month Seller in Retail 
Shoe Stores 


By T. H. YOUNG, 
Supervisor Sales Service, United States Rubber Company 


Enterprising retail shoe merchants 
are building a nice sales volume and 
extensive profits on their heavy rubber 
footwear. .This line, which embraces 
rubber boots, arctics, bootees, lumber- 
man’s overs and many other styles, is 
giving them a fine turnover. 

Originally this line contained few 
items, but it has developed by leaps and 
bounds, until today anyone needing 
any kind and shape’of sturdy water- 
proof foot protection can have his 
wants filled. 

With the broadening of the lines, the 
adoption of a rubber shoe for every 
need, there has been added another 
feature which is a welcome one for the 
retail shoe merchants. In many com- 
munities rubber footwear has become a 
year-round business. 

Take, for example, the mining centers. 
Here the white bootee, and all-rubber 
laced shoe, is worn the entire 12 months. 
The miners refuse to wear anything 
else. This boot offers them all the 
shape comforts of a leather shoe and 
the additional waterproof eas 
which they need. 

Dairy workers have found that the 
white bootee fills a long-felt want in 
their work. Contractors are constantly 
purchasing rubber footwear for men 
employed in their industry, and so it 
goes. 

An Example Cited 

Perhaps a more novel example of 
how a 12-month’s business can be built 
in rubber footwear may be shown by 
citing the experience of one retail shoe 
merchant. 

It was Summer, but orders for rubber 
footwear kept coming from the dealer 
to the manufacturer. There seemed to 
be no particular reason for this, so the 


next time he called on the dealer the 
salesman in that territory asked for the 
answer of the riddle. It was a simple 
answer. The dealer had built up a new 
outlet for his merchandise. He was 
selling automobile owners. ‘‘Why spoil 
shoes and clothes when you can com- 
fortably change tires in driving rains 
and muddy roads by wearing rubber 
boots?” was the keynote of his cam- 
paign. The automobilist read his ad- 
vertisement and then bought. 


Origin of Auto Boot 


The salesman reported this to his 
house, and they immediately built a 
new auto boot. This boot is now made 
so that it can be rolled into a compact 
bundle and placed in the tool box of the 
car. 

Another piece of heavy rubber foot- 
wear which has proved a big seller is the 
four-buckle, all-rubber arctic. The 
farmer has taken to this shoe and will 
not accept a substitute. It gives him 
just what he needs, the protection of a 
boot and the warmth of an arctic, and 
when covered with mud, can be washed 
off. 


Men’s Arctics Sold Through Women 


Many retail merchants in suburban 
communities, as well as those in farming 
sections, are doing a large volume on 
the four-buckle, all-rubber arctic. These 
dealers are attacking the suburbanites 
through their wives and are hooking up 
with the national advertising which is 
being done by one large rubber manu- 
facturer. Several retailers have been 


_ putting on vigorous sales campaigns 


through the mails. 
Letters similar to the following have 
been sent out with good results: 


aval ip DADADDADNDODUGATSONSOORUNDODODABLABDUSULAd EAI’ 


PETE 


TORR UAE ERNE 


Dear Mrs. Jones: 

Are you tired of having your 
clean kitchen floor covered with 
muddy footprints when your hus- 
band comes in from the garden? 
We know just how some ladies feel 
about this, and we sympathize with 
them, particularly because we know 
it is unnecessary. 

The next time you are about the 
stores shopping, will you come in 
and see our demonstraticn of how 
this trouble can be eliminated? 

Cordially yours, 
SMITH, THE SHOEMAN. 
And the women came and the women 
bought, or they made their husbands 
purchase these work-savers. 


Clever Sales Appeal 

Another merchant in a large city, 
who had been reading this housewife 
appeal on all-rubber arctics being run 
by arubber manufacturer, adopted an- 
other method of corralling this busi- 
ness. When his clerks had finished 
selling the customers leather shoes they 
would find out their addresses. If the 
customer lived in one of the suburbs, 
they would say, “Mr. Jones, I wonder 
if by any chance you havea farm?” The 
man would usually confess that al- 
though he didn’t own a farm he played 
about a bit in the small garden he had. 

The clerk would then ask him smiling- 
ly if his wife ever raised thunder 
about his coming into the house in the 
Spring and Fall with muddy feet. The 
gentleman usually agreed laughingly 
that she did, and then the all-rubber 
arctic was brought forth. The amateur 
is a good prospect and he usually 
bought, and said this retailer, “He was 
well satisfied with his purchase, because 
it did just what we told him. It gave 
him comfort and his wife pleasure.” 


Study Community Conditions 

The possibilities in heavy rubber 
footwear are limitless. In almost every 
town there is a big unworked outlet, 
awaiting someone to start it working. 

The rubber manufacturers are all 
studying constantly new ways and 

(Continued on page 97) 
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HUKRAF] 
Quality Footwear 


—and now 
another beauty— 


Your salesmen will enjoy showing this 
beautiful midsummer style of SGHUKRAFT 


Shoes. Your sales will show a decided in- 


97, one stra ap pettern, broad toe, in child’s run, crease due to fine shoemaking. In Stock 


Last No. 

Black Kid with bea ornament. In stock in E width - r 

only. for Immediate Delivery. Send for catalog. 
Stock No. 104 (Shown)—Patent Leather, 97 last, yore 

toe, 8% to 11, E width $2. 


Stock No. 106 (Shown)—Black Kid, 97 last trod, te, Seasonable Shoes at 


Stock No. 105—Last No. 95, one strap E «a toe, in 
misses’ run, low heel, plain tip, single sole, edge, 


patent leather, 11% to 2, in stock in D width a . $2.40 e 
Stock No. 107—Black Kid, 95 last, English toe, 11% woe Reasonable Prices 


in stock in D width only 














Columbus O 
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Little Change in Volume 
or Prices 


Trade Apparently Marking Time—Novelty Leathers 
in Demand—Liquidation Still in Process 


There has been virtually no change 
in the volume of business or prices dur- 
ing the past week. Trading has been 
desultory and buying is confined largely 
to light upper leathers to supply manu- 
facturers’ immediate needs. Specialty 
leathers suitable for women’s novelty 
lines appear to be most wanted, and 
there has been a fairly good business on 
the better grades of glazed kid and calf 
leather, especially ooze in colors and 
colored calf and kid. 

The liquidation process is still going 
on and prices are lower on most grades 
of leather than they have been in ‘years. 
The wage question is still an open mat- 
ter, but the largest tanners, on resuming 
since they were closed down altogether, 
have insisted upon lower wages. 

While the sole leather situation has 
not altered much there is altogether a 
considerably larger volume of business 
than was in evidence a few months 
ago. Manufactures are buying. although 
close to their needs, and are waiting 
developments. There is a greater ad- 
vantage in price than there was around 
the first of the year, and sole leather 
tanners look for a larger trade on wom- 
en’s weights now that the rush in 
novelty goods seems to be approaching 
a quieter period. 


Calf Leather 


There has been a good business the 
last week in colored calf, particularly in 
the new tan shade which is becoming 
very popular. This tan color is not as 
light as the willow calf of some years 
ago, but is lighter than the popular dark 
shade of last season. In addition to 
suede popularity there has also been a 
good call for smooth finished calf, espe- 
cially for the women’s trade. Business 


has been light on the men’s weights 
Full grain calf in colors is quoted at 35c 
to 55c per foot, and snuffed from 30c to 
45c. Suede skins are quoted from 50c 
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to 70c and the very top grades have 
brought 75c. ° 


Side Leather 


Heavy weight side leather in most 
classes has been quiet, although with 
some sampling going on. The best call 
is for full grain colored chrome sides of 
the best tannage which have been taken 
to some extent in medium and lighter 
weights. The best tannages of colored 
side are quoted from 35c to 40c for the 
top grades, 30c to 35c for medium, and 


(Continued on page 97) 








Comparative Leather Prices 


While there is no standard of leather quotations today, in view of the wide 
range and absence of active trading, we give herewith a list of prices of reported sales 
as compared with ruling quotations of a year ago: 


Upper Leathers (Price per foot) 


Calfskin (suede) 
Calfskin (colors) 
Calfskin (black) 
Glazed kid (colors, best quality) 


Glazed kid (medium, black and colors)... 
Glazed kid (cheap to medium)................... 


Side leather (colored) 
Side leather (black) 
Side leather (elk) 
Cabretta (white) 

No. 1 buck 


March 29, 1920 March 29, 1921 
$1.25 @$1.35 $0.60 @$0.75 
1.20@ 1.30 45@~ .55 
1.00@ 1.20 40@ .50 
1.25@ 1.40 -75@ 1.00 
—@ 1.00 40@_ .60 
] 55 —@ .40 
-25@_ .35 
—@ .30 
—@ .30 
40@~ .50 
45@ .50 
A0@ ~ .50 


Sole Leather (Price per pound) 


Hemlock No. 1 
Hemlock seconds (mid) 


po RE Fg Ae eee ee ere eee 
Oak Tie. 4, tems Cone Stee) © 6c... cocci cla. 
Oak bends (finders use)................. 


Oak No. 1, backs 


$0.56@$0.57  $0.38@ 
54@ .55 34@ 
84@ .85 53@ 


.75@ 1.00 .60@ 


Saumisrnsters 1.00@ 1.20 85@ 


82@ .84 50@ 


Raw Hides and Skins (Price per pound) 


Native steers, as used in sole leather, harness, etc ..$ —@$0.35 


Heavy Texas steers, for sole leather 


Light native cows, for side upper leather.......... 


Branded cows, for light sole leather 


—@. 
30@ .32 .09@ 
—@ .35 —@ 
—@ .30 —@ 


No. 1 buffs, for heavy upper and side leather .30 -07@ 


No. 1 Chicago City calfskins, for fine calf leather . . 


Kips, for upper leather 


B. A. hides, for hemlock sole leather ..... 


50@ .65 
30@ .50 
—@ .32 





BOOT AND SHOE RECORDER April 2, 1921 








“ 











2s HMMMICHNNNCHNNNNE Sesh role TT 


wwe mem §=SHOE 


DT eae 


IS THE PREDOMINATING 
FACTOR TO-DAY IN SALE OF 


MEN’S SHOES 


Buy your MEN'S shoes from a factory devoting 
itt ENTIRE ATTENTION to the designing — 
and making of MEN'S shoes. “Just Wright” 
shoes sell because of their INDIVIDUALITY 
and STYLE APPEAL to MEN. The fact 
that our factory is running to capacity evidences 
the soundness of the policy to confine our efforts to 
the making of shoes for MEN exclusively. 




















E. T. WRIGHT & COMPANY INC. 
ROCKLAND, MASS. 
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STEADY DEMAND EXPECTED 


Merchants Look Forward with Con- 
fidence to Spring and Summer 


Milwaukee boot and _ shoe: dealers 
recognize the importance of the prob- 
lem of sustaining business at or above 
the volume to which it grew in the 
period leading up to Easter under the 
stimulation that generally accompanies 
the approach of a holiday. This week’s 
trade was of a satisfactory order and 
prospects for the immediate future are 
considered favorable. None of the 
shops look for anything spectacular 
but the expectancy is for a steady, 
conservative demand for the remainder 
of the Spring and in the Summer season. 


After Men’s Trade 


A great deal of the merchandising 
effort on the part of Milwaukee boot 
shops at this time is directed at men’s 
shoes. The demand for misses’ and 
ladies footwear, while limited virtually 
to low cuts, nevertheless is relatively so 
good that it requires not so much in- 
tensive cultivation as men’s trade, 
which has not been up to the desired 
point at any time this year. During the 
week prior to Easter, it became notice- 
able that shops were laying more stress 
on the shoes for men than since the 
Christmas season. At the same time 
the display windows gave evidence of a 
campaign on men’s business by the 
appearance of some novelties to inject 
snap into the offerings which hereto- 
fore consisted largely of staples. Brogue 
and semi-brogue oxfords were numer- 
ous. Few blacks were shown, in high 
or low cuts, the bulk being various 
shades of tan. The leading downtown 
shops which carry both womens and 
men’s shoes intend to continue special 
efforts to bolster up trade in men’s 
shoes for some time forward. 


Merchants Placing Sizing In Orders 


The active trade in women’s pumps 
and oxfords for Easter has resulted in a 
generous requirement of new stocks by 
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Milwaukee 


most of the shops in Milwaukee. They 
bought conservatively and encountered 
a demand far above expectations, so 
that lines were badly broken and 
could not in many cases be replenished 
in time. While the volume of new 
orders would in ordinary times be con- 
sidered only moderate, under present 
conditions it forms a very respectable 
aggregate. Stocks of boots remain 
ample for the rather inactive demand 
which has been experienced so far this 
year and doubtless will grow less as 
Summer comes on. However, some 
stores are placing small orders to fill 
holes. 


New Newark Store Opened 


The Wisconsin organization of New- 
ark shoe stores has been increased by 
the opening of a new shop in Kenosha, 
at 208 Main Street, on Saturday, 
March 26. The store is under the 
direction of A. H. Williams and W. L. 
Harris of Baltimore. The building was 
remodeled and a new and modern store 
front installed typical of Newark stores. 


A. B. Caspari Returns from Trip 


Alvin B. Caspari, president of the 
Caspari & Virmond Company, 63-65 
Wisconsin Street, Milwaukee, has re- 
turned from a month’s tour with Mrs. 
Caspari through the South. After 
completing the Caribbean cruise with a 
party of members of the Milwaukee 
Athletic Club, Mr. and Mrs. Caspari 
stopped over in Florida for two weeks, 
visiting Palm Beach, Miami, Seabreeze 
and other points, and returning home 
by way of New York, Washington and 
Philadelphia. 


Shoe Company Reorganized 


The former. Witmeyer-Hubing Shoe 
Manufacturing Company of Belgium, 
Wis., has recently effected a reorgani- 
zation. Herbert Labahn of Port Wash- 
ington has acquired the controlling 
interest and becomes president. F. E. 
Gagnon remains as vice-president, and 
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Henry Adam becomes secretary and 
treasurer. The directors are Nic 
Hubing and J. B. Krier. Frank Wit- 
meyer, one of the original majority 
stockholders, retired some time ago. 
Mr. Gagnon is the active manager of the 
business. 


Wage Reduction Accepted, Is Report 


A report from Chippewa Falls, Wis., 
a center of the boot and shoe manu- 
facturing industry of Western Wis- 
consin, says that the workers in local 
factories ata mass meeting decided to 
accept a wage reduction proposed by 
the employers. It amounts to about 20 
per cent. As a result of the amicable 
acceptance of the reduction, uninter- 
rupted operation for an_ indefinite 
period is assured, as good orders have 
been booked in recent weeks, enabling 
all plants to resume work or increase 
production schedules. 


Retail Firm Changes Name 


L. Weber & Son is the new style 
adopted by the firm of L. Weber & Co., 
a pioneer retail shoe concern of Lan- 
caster, Wis. Sidney Weber has retired 
and relocated in Viroqua, Wis., where 
he is opening a boot shop of his own. 
Kenneth Weber takes his place in the 
Lancaster store, which is undergoing 
extensive remodeling and re-equipment 
with modern fixtures. 


New Store Added to Chain 


The E. B. Shoe Company, Detroit, 
Mich., conducting retail boot shops in 
Michigan, Wisconsin and Illinois, is 
establishing a new store in Kenosha, 
Wis. It operates two stores in Racine, 
Wis. The Kenosha location is at 211 
Main Street. 


Well Known Hide Buyer Dies 


Morton Kimball, for many years 
Chicago hide buyer for the Pfister & 
Vogel Leather Co., Milwaukee, died 
March 22 at the age of 73 years. He 
was born in Milwaukee and was the 
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Where to Buy 


Women’s Shoes 
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No. 475, Women’ - Colt Bal 
No. 68, * 
No. 700, ne “ Princess. . 
No. 300, a * Front Gore Ox. 
No. 500, - ** 1 Strap Sandal 
No. 25, - ** Comfort . 


BRANDAU SHOE COMPANY 
Detroit. Mich 


Plain Toe 


on 


Lower Prices---In Stock : 











BOUDOIRS AND BALLETS IN STOCK 
Fine Chrome Cabretta 

Hand Turned Boudoirs. 

Quilted Sock. 

Black $1.40, Red 

and Brown$1.50. 

2% to 8. Wom- 

en’s Black Kid 

Ballets, Bench 

Sewed Turns. Sizes 2% to7. $1.50. 5% 10days. 
SALEM SHOE CO., Salem, New Ilampshire 


POUOUEREROOOOOOORROOCGDORROROSOROOOEEEE 








COLLINS & STAPLES 
Makers of 
Hand Turned Low Cuts 
in fancy straps and novel- 
ties in colored suedes, sat- 
ins and all leathers 
Factory 
118 Phoenix Row 


Haverhill. Mass. 
183 Essex St., Boston 
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GENUINE 


MONMOUTH MOCCASINS 


Nature’s Footwear. No Breaking 
In. For Every Out Door Need. 
America’s Best and Oldest Line. 


28 STYLES IN STOCK. Write for Catalog 
JOHN D. LUNN SHOE CO. 


Monmouth, Maine 








ALGIER SHOE MFG. CO. 


Highest Grade Women’s Shees, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 











SLIPPERS 
rs in stock for imme- 


Fine kid Boudoir Slip 

diate delivery, made of best materials obtain- 
able in Black, Blue, Red, Pink and Tan. Order 
sizes or case lots. Prices, Black $1.35, Colors 
$1.65. Terms, 5% 10 days, net 30. 

SILVER SHOE CO. Haverhill, Mass. 




















son of the late Solon Kimball, a pioneer 
in the Milwaukee tanning and leather 
manufacturing industry. Funeral serv- 
ices were held from the Chicago resi- 
dence on Thursday, March 24. 


May Curtail Billboard Advertising 


It is believed likely that the use of 
billboard space for advertising purposes 
by retail shoe merchants as well as 
other dealers in Milwaukee will be 
greatly curtailed if an ordinance recom- 
mended for adoption by the common 
council is enacted. The original ordi- 
nance was very drastic and has been 
moderated. It provides for a fee of 
144 cents a square foot for all com- 
mercial signs,with a minimum fee of $1, 
and 10 cents per lineal foot for all 
signs on leased property, per annum, 
with a minimum fee of $2. 


Menzies Organization Perfected 


The Menzies Shoe Company of Fond 
du Lac, Wis., a new $620,000 corpora- 
tion organized to take over the plant 
and business heretofore conducted under 
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the same name as a division of the Nunn, 
Bush & Weldon Shoe Company, \Miil- 
waukee, has perfected its organization. 
The officers are: President and treasurer, 
S. D. Nichols; vice-president and secre- 
tary, George P. Utley. Curtis W. 
Boyce will have charge of the office and 
credit department. All are Milwaukee 
men who have been filling executive 
capacities in the Nunn, Bush & Weldon 
Co. Mr. Nichols moved to Fond du 
Lac on April 1 and started the cutiing 
room. The Menzies Company his a 
salesforce of 35 salesmen on the road, 
covering all parts of the United States, 
together with some export connections, 
It is hoped to get the factory into nor- 
mal capacity production within 66 
days’ time. 


Files Petition in Bankruptcy 


Hepry A. Schmidt, retail shoe dealer 
in North Milwaukee, Wis., has filed a 
voluntary petition in bankruptcy 
through Arthur H. Koenitzer, attorney, 
Milwaukee. The liabilities are given as 
$8,273, and assets of $4,401 are claimed, 
exemptions being placed at $415. 


St. Louis 


ST. LOUIS FACTORIES BUSY 


Making Not Only Novelties But 
Staple Styles as Well 


The operations of the St. Louis fac- 
tories are being maintained at a high 
level by the orders which were in hand 
for staple goods, together with some 
advance orders, while the pressure for 
the novelty and style goods for Spring 
and early Summer requirements of the 
retailers is keeping both the specialty 
departments of the general line houses 
and the specialty plants generally under 
full operation with the capacity pretty 
generally sold up to June 1. The 
general tone of the trade at present is 
quite optimistic, and the hope now is 
that when the men take out their 
advance Fall sampies, which will be 
within the coming month, the retail 
trade will order sufficiently freely to 
prevent any such jam as has existed in 
connection with the Spring and Sum- 
mer business. As a matter of fact, the 
Fall samples will get a late start as it is. 
Shipments generally by all the houses 
have been large and the in-stock de- 
partments have all been denuded of 
desirable goods for some time past. 
While there has been some delay on 
ordered goods, the factories have en- 
deavored to get out enough to keep the 
retail merchants from suffering severely 
and at the same time every order placed 
has been with a clear understanding on 


the part of the retail merchants of the 
difficulties ahead for which the manv- 
facturers accepted no responsibility. 


Easter Buying Very Satisfactory 


The Easter week selling in the local 
retail stores is reported to have been 
very satisfactory in the aggregate of 
the business done and in the tendencies 
shown by the buyers. While the men’s 
trade was somewhat slower than the 
trade liked to see, the demand for 
women’s and children’s shoes has been 
very good and the total is reported to 
have made up for the slackening ten- 
dency in men’s shoes. The women’s 
demand was entirely for low footwear 
with an evident. increase in the call for 
the junior Louis heel types in the high 
grade merchandise, while the Cuban or 
military heel was the majority favorite 
in the medium and low priced goods. 
Strap effects held the center of the 
stage, of course, and there was only a 
moderate demand for tongue ellects, 
although there is a belief among the 
merchants that tongue goods will be in 
greater demand with the coming of 
warmer weather. Early in the weeka 
drop in temperature checked business 
somewhat, but later on the thermon- 
eter rose to an uncomfortably wart 
level with the result that the close of 
the week found trade moving ver) 
briskly in ali grades of stores. The dis- 
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position in the buying seemed to be to 
take what was wanted in styles and in 
consequence there was no marked 
change from the general trend in the 
price ranges asked for. 


fravaso Shoe Company Takes Over 
Van Kleeck Plant 


The plant formerly operated by Van 
Kleeck, Inc., manufacturers of high 
vrade, bench made, turn pumps has 
been taken over by the Travaso Shoe 
Company, a new corporation, and will 
engage in the manufacture of high 
class turn slippers. The operation of 
the factory has already begun and the 
output will develop deliveries about 
\pril 15. The new company includes 
W. G. Battle, of the James Clark 
l.eather Company, as president and 
treasurer; C. E. Reader, of the same 
company, as vice-president, and A. L. 
\IicCall, formerly of the Juvenile Shoe 
Corporation, as secretary and manager 
of the factory. These men, with a 
number of the salesmen of the James 
Clark Company, comprise the stock- 
holder’s list. The product of the plant 
will be distributed to the trade through 
the James Clark Company, whose shoe 
department is under the direction of 
C. E. Reader, the vice-president of the 
new corporation. The plant is par- 
ticularly well equipped for the manu- 
facture of the line to which it will be 
devoted having been equipped for the 
same general line of manufacture by the 
former company from whose creditors 
the new corporation acquired the build- 
ing lease, machinery, etc. 


Specialty Houses Spreading Out 


The tendency to extend their field of 
operations is increasing among the 
specialty shoe houses of St. Louis and 
among the changes which are taking 
place are the installation of equipment 
by the Brauer Bros. Manufacturing 
Company, to increase the range of the 
line of juvenile footwear which the 
company is now making. The Pedigo- 
Weber Shoe Company, which has been 
manufacturing McKays exclusively, has 
decided to add women’s welts to the 
line and new machinery for the purpose 
is understood to be on the way. The 
Johansen Bros. Shoe Company only 
recently added welts to its line and has 
already demonstrated the wisdom of 
the extension of the output. Ail the 
departments of the firms mentioned are 
working up to the capacity of the labor 
available. 


Salesmen Coming in for Meetings 


The traveling forces of the various 
houses of the St. Louis market are 
arriving at headquarters in increasing 
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numbers and will be sent out again 
immediately. The salesmen of the 
Brown Shoe Company, the Central 
Shoe Company and the McElroy Sloan 
Shoe Company have already been in, 
received their samples and instructions 
and have departed. The three branches 
of the International Shoe Company 
will similarly dispose of their traveling 
forces within the next few days and the 
same is true of the Hamilton Brown 
Shoe and others. The specialty houses 
will have most of their men in late in 
April, with a view to getting them back 
on the road and in their territories not 
later than the first Monday in May. 
All the houses are putting in new pat- 
tern designs, but they follow much the 
same general lines which have prevailed 
in the Spring lines, the only changes 
being in cut or ornamentation, no 
change in last or other basic features. 
The advance Fall styles which are 
being put out are almost entirely of the 
staple character so far, the intention 
being to turn more to the Fall and 
Winter novelties after the Fourth of 
July. 
To Open Office in St. Louis 
The Keystone Leather Company of 
Philadelphia, has completed arrange- 
ments for the opening of a St. Louis 
office and quarters have been taken on 
the third floor of the Leather Trades 
Building. The company’s interests in 
this section will be in the charge of 
Marshall O. Robinson. 


Leather Bought on Hand-to-Mouth 
Basis 


The leather buyers for the St. Louis 
factories, working on something of a 
hand-to-mouth basis, are making more 
frequent trips to the leather markets 
than ever before and are making their 
purchases altogether on the basis of the 
orders placed by retail merchants 
through the salesmen. The policy of 
all the houses is to avoid speculative 
buying in leather and to keep from 
accumulating more stock than the orders 
placed will use up. Altogether the 
buyers for the factories and the repre- 
sentatives here of outside leather houses 
report that six weeks to two months 
ahead is about the limit of the placing 
of orders for material. 

New Men on Board of Associated 
Retailers 


New retail men on the official board 
of the Associated Retailers of St. Louis, 
are M. M. McCain, of Shoe Mart, and 
J. J. Sensenbrenner, of the Sensen- 
brenner store. Both have been made 
vice-presidents and members of the 
board of directors. The Associated 
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Where to Buy 


Women’s Shoes 

















WOMEN’S McKAY 
Slippers and Boots 


of Character 


HARRISON-LOCKWOOD CO. 


Factory, Haverhill, Mass. 
B » 108 Li In Street 
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Lower Priced 

than the Best, 
Better Quality 
than the Rest! 


MAID-RITE FELT SLIPPER CO., Inc. 
163-169 Livingston St., Brooklyn, N. Y. 

















E. A. & M. C. Witherell Co. 
Manufacturers 
Women’s Turn 
Boots and Slippers 
Heverhiis, Macs. 
Boston Office 
207 Essex St. [Room211 





FERN & POOR CO., Inc. 


Manufacturers 


Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











WOMEN'S TURN SPECIALTIES 
COMFORT SHOES IN STOCK 
with U.S. Rubber Heels Attached 
TURN NOVELTIES 
On All Lasts 
Inquiries Promptly Answered 


Felstiner-O’Connell ShoeCo.,Inc. 
41 Washington Street - - - Haverhill, Mase. 











Phillips-Cram Corp. 
Makers of 
Women’s Turn 
Slippers 

276 River St., Haverhill, Mass. 


Boston Office 
207 Essex Street 





LYNCH SHOE (0. 
Sterling Quality 
WOMENS FINE WELTS 
= LYNN, MASS. 
WE SAVE YOU A WEEK ON DELIVERIES” 








“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
BOOTS, OXFORDS 
AND SANDALS 
Cushion Seck Li 
Widths, D, E, EE 


THE 
FERN SHOE CO. 
41 Water St. 
Newburyp’t, Mass. 
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ke to Buy 
Women’s Shoes 


9 509-329 JOHNS™" ST. 
E BROOKLYN, NY 





BOUDOIRS IN STOCK 


Black calf, all leather sole, all 
leather heel. Silk pom-pom, 
quilted sock lining. 
, Price $1.15 Net 
ESSEX SLIPPER CO. _Haverhill, Mass. 











TURKISH SLIPPERS . 
IN STOCK AGAIN! 


. Turkish Slippers 
weno EE SS 
‘rite Sample at Price .B. - 
-M-STONE IMPORTING CO- 





12-14- FONE 22nd St--New York - 








A HIGH-STYLE LINE 


OF 
Women’s Fine Turns 
and Novelties 
TESSIER & BOWDOIN 








50 Phoenix Row Haverhill, Mass. 








AN 
, WE HAVE I7'/ 


ESTABLISHED SINCE 1903 








Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADS SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 








QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 
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Retailers’ Organization embraces most 
of the down-town retail stores and it 
keeps a very firm grip on the mer- 
chandising situation through the close 
relationship among the retail members 
which it has developed. The Associated 
Shoe Retailers of St. Louis, comprising 
about 100 of the shoemen of all parts of 
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the city, will have the April dinner of 
the organization on Wednesday, April 
13. The new officers are planning a 
program which will be interesting and 
which they expect to be something out 
of the ordinary, with a view to in- 
creasing interest in the association and 
adding to the membership. 


Chicago 


WOMEN BUYING FREELY 


Week the Beginning of 
Spring Business 


Easter 


A prominent State Street merchant 
in commenting on the unexpected 
volume of Easter business, said: 

‘“‘We are, of course, delighted with 
the quantity of business we have done 
during the two weeks preceding 
Easter, but we are more delighted with 
the mental attitude of the public. 
Present day prices are evidently pleasing 
to the women who shop here as we 
seldom hear a complaint. The public 
readily appreciates the difference be- 
tween prices today and a year ago. 
Easter is early and we look upon it as 
the barometer by which the Spring 
season can be judged. 

“We are buying for future needs 
with. the utmost confidence. Women 
appreciate stylish footwear, at prices at 
which it is possible to sell it today.” 


New Florsheim Store in the Loop 


Last Wednesday witnessed the open- 
ing of a new Florsheim shop at 9 South 
Dearborn Street. The new store is in 
the heart of the Loop district and is one 
of the choice locations in the downtown 
district. In design and furnishings the 
store is similar to the one on Jackson 
Boulevard. All the woodwork is of 
mahogany as are the chairs and fitting 
stools. P. E. Bogren, the manager of 
the new store, has been with Florsheim 
retail stores for a number of years. For 
some time he was connected with ‘the 
Des Moines, Iowa, store and later with 
the Jackson Boulevard, Chicago, store. 
In the new store, as in other Florsheim 
stores, a record of the name and ad- 
dress of each customer is kept on file. 
The record also shows size, width, and 
style of shoe purchased. Oxfords on the 
new square toe lasts are the best sellers 
in the new store. 


Monroe Street Busy 


Activities in wholesale houses along 
Monroe Street during the past week 
remind one of war-time days. At the 
last hour, retail merchants realized 
that snappy merchandise was needed 
for Easter trade and wrote, wired and 


telephoned for shoes. The only limit 
on sales of wanted styles and materials 
in women’s strap effects was the whole- 
saler’s ability to fill orders. Many 
merchants who were fearful of condi- 
tions and did not place orders early 
were caught short. 


Renewed Interest in Men’s Shoes 
7 


A prominent distributor of men’s 
shoes says that merchants are showing 
an unusual interest in men’s shoes of 
fancier types. This is especially true of 
men’s oxfords. The Spring and Sum- 
mer of 1920 were wet and cold 
and oxfords did not sell readily 
in smaller towns. The warm open 
Winter and early Spring, however, 
have brought a demand for more low 
shoes for men. This demand is cen- 
tering on fancier patterns and new 
lasts and there is a strong tendency 
toward medium light shades. Tony 
red and similar shades are proving 
popular. In the opinion of this man 
the retail merchant who does not devote 
a liberal amount of his advertising 
appropriation to exploiting men’s peppy 
shoes is making a sad mistake. 


George D. Chandler of the Smith- 
Wallace Company says his firm began 
doing Spring business simultaneously 
with the new Republican administra- 
tion. Their men went out Monday, 
March 7th, and like the new adminis- 
tration met with a hearty reception 
and have had their hands full ever 
since. A series of clever letters, designed 
to keep the men on the road keyed up 
to the proper pitch, are being prepared 
and sent out by Mr. Chandler. The 
most recent of these letters, dated 
March 28, is as follows: 


**There Is No Profit in Anything but 
a Sale 


The above quotation is one of the truest 
ever made. 

The Easter period just passed has been 
a prac.ical example of conditions existing 
in the shoe business. The failure of 
retail merchants to buy in time to receive 
their merchandise, so as to make a profil 
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by sales, stimulated through Easter de- 
mand, should be a lesson. 

Slip this to the buyer who hesitates to 
huy. 

‘“‘Don’t squeeze money to deaih if you 
vant it to talk.” 

Give the above some thought because it is 
100d dope. 

The writer’s contribution for this week 
s a clipping from the Boston News 
jureau: “‘He who stumbles twice on 
he same stone deserves to break his 
neck.” DO YOU-:GET ME? 

HE represents the Retailer. THE 
STONE represents a lost sale, conse- 
juently no profit. 


Rubber Footwear Moving Slowly 

Rubber footwear salesmen are not 
having the easy picking that they en- 
joyed a year ago when they sold the 
output of the mills in eight or 10 
weeks. Merchants are buying more 
cautiously and carefully, but they are 
luying intelligently. Oftimes a mer- 
chant thinks he does not need any 


New 


PEAK NOT REACHED 


New York Merchants Expect Sales 
Increase 


Almost without exception retail mer- 
chants in New York expressed them- 
selves as well satisfied with the pre- 
Easter business, especially in the week 
immediately preceding the Spring holi- 
day. It is felt, however, that Easter 
has not marked the peak of Spring 
activities, so far as the shoe business is 
concerned. 

From this it is not to be inferred that 
business has been abnormally active, 
but it has been better than many an- 
ticipated a few months ago. In several 
instances merchants assert that the 
volume of business both in money value 
and in pairs has exceeded the business of 
last year. Others say that the pair 
business is up to the pace set last year, 
but the money value has shrunk be- 
cause of lower prices. 


Few Price Cuts Advertised 


Price cutting on styled goods has 
been conspicuously absent and this 
speaks louder for the present state of 
business than the statements of the 
merchants themselves. 

Special sales have been held, but they 
have been confined largely to old stock, 
to styles that are not wanted, and 
according to some of the leading mer- 
chants, to merchandise that is far below 
the standard that it should be at the 
price asked. 


rubbers until the salesman takes an 
inventory of his stock. When he sees 
the size records he realizes the neces- 
sity of at least sizing up a number of 
styles. It is taking longer to cover the 
territories but in the end the volume 
will not be far short of last year’s pur- 
chases. 

The Chicago branch manager of one 
of the large eastern rubber companies 
calls attention to the fact that the mer- 
chant who does not make his com- 
mittments in advance is pretty sure to 
be caught short when he wants rubber 
in the Fall. ‘Financial conditions and 
general business conditions,’”’ he says, 
“‘do not warrant the rubber companies 
in piling up immense surplus stocks. 
The merchant does not have to pay for 
rubbers until December first, but the 
rubber companies have to pay for 
them every week. The amount of 
merchandise which will be carried in 
stock will be gauged very much by the 
number of orders which are detailed in 
advance.” 


York 


The closing out of large surplus 
stocks of manufacturers at low prices 
still brings out large crowds of bargain 
hunters. Gimbel Brothers last week 
disposed of more than 9,000 pairs of 
women’s Walk-Over shoes at low prices 
and close to 1,000 pairs of men’s Walk- 
Over and other shoes, the latter the 
product of a Brockton manufacturer. 
The disposal of these accumulations, 
however, has not cut into the regular 
shoe business, even in the stores where 
such sales have been held. 


Business Spread Over Record 
Number of Styles 


Although the public is buying better 
than it did in the closing months of 
last year, or in January of the current 
year, the retail merchants’ difficulties 
have not disappeared. The multi- 
plicity of styles that are demanded at 
present gives the dealer who wants to 
satisfy all his customers many prob- 
lems in stock keeping. According to 
John Slater, dean of the New York 
retail shoe trade, never has the business 
been spread over a greater number of 
styles than at present. In the matter of 
heels alone the retail merchant is up 
against a stiff problem in deciding 
what to buy, as the high French heels, 
junior, Dolly, petite, Baby Louis, or as 
Mr. Slater prefers to call them, ‘‘Diminu- 
tive’ French heels, and the broader 
heel in military, Cuban or low walking 
style, are all in vogue. ~ Merchants are 
frequently met with a demand for cer- 
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| Where to Buy 


Men’s Shoes 




















WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
Tongue and Back Strap. 
Send for booklet telling who 
you can sell these shoes to. 
om A. H. Riemer Shoe Co. 
i MILWAUKEE, WIS. 
Established 1887 








Stock Dept. 5 <¢ 
Is at Your Service eS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








BETTER SHOES 
BETTER SERVICE 


Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S. A. 











Where to Buy 


Boys’ Shoes 




















J. PINSKER 

: 127 DUANE ST. 
we) §=6New York City 
Shoes 

et REPRESENTING 

uawe”’S tahler, Bauer Shoe Co. 


ALLENTOWN, PA. 


BOYS” 








A Shoe forBoys 
That Wears 


Marston & Tapley Co 
DANVERS, MASS. 








INFORMATION fist: 


“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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tain style shoe shown in French heel, 
but desired in a different heel. 

Some, particularly those catering to 
the medium priced trade, find the small 
Louis heels growing in popularity and 
are ordering their new stock according- 
ly. A few of the Fifth Avenue shops 
note a trend toward the military and 
broad low walking heels, while others 
on the avenue find their trade demand- 
ing the three types in about equal 
proportion. Such conditions are found 
among even the popular or slightly 
better priced stores, such as the 34th 
Street stores of Cammeyer. M. A. 
Weiss, buyer and manager of this store, 
asserted that the three types are selling 
in equal numbers and that it is neces- 
sary to carry all three types to satisfy 
the trade. 


Strap Styles Still in Lead 


Straps still reign supreme in women’s 
shoes and there is no indication of their 
failing in popularity. The two-strap 
pump with military and walking heels 
and welt soles is displacing some of the 
oxford business, but it is not making 
inroads on the turned sole. French or 
Baby Louis straps for dress wear. The 
vogue for gray suede is slackening a bit 
and some slight reductions have been 
made. A few weeks ago it was almost 
impossible to find gray suedes at less 
than $12 a pair, but they are widely 
advertised now at $9.75 and less in a 
few instances. 


Exclusive Men’s Shops Showing 
Conservative Styles 


In men’s medium priced shoes there 
has been no falling off in demand for 
brogues, wing tips and straight tips 
with punched medallions. The French 
toe also is going fairly well, although 
not in as strong demand as the brogue 
effects. In the most exclusive men’s 
shops the tendency is toward more 
conservative styles and lighter colors 
in tans. Black shoes are by no means 
out of the running, and several men’s 
dealers assert that the demand for black 
oxfords in the brogue types for Summer 
wear is growing. In all men’s shoes the 
tendency is toward a continuance of 
heavy soles. Some double soles are 
being sold for Spring wear, but the 
heavy single sole is leading. 


And Isn’t It Art? 


A tribute to the new Cammeyer 
Fifth Avenue store recently appeared 
in the “Round the Town” column of 
S. Jay Kaufman in the Globe. Says 
Mr. Kaufman: 

“Some of the art galleries cannot 
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see our point of view in the Dreicer 
versus Knoedler matter. The notion 
being that it seemed to us that a busi- 
ness firm which admitted that it was 
a business firm, and which showed 
something beautiful, was entitled to 
as much notice in the public prints 
as the art gallery. When Dreicer 
showed a rare gem or an exquisite 
vase why should that be any the less a 
gallery than the gallery which called 
itself a gallery? Are they not all 
conducted for profit? We thought of 
it on Saturday in the sumptuous new 
shop of Cammeyer on Fifth Avenue. 
No shelves, no counters. Really a 
gallery. Where the whole atmosphere 
is quite as fine as Knoedler’s. Now, 
then, if Cammeyer shows a beautiful 
shoe in so beautiful a place, isn’t it a 
gallery? And isn’t it art? We think 
so. 


\ 


May Make Shoe Trade 


The local shoe manufacturing indus- 
try may soon be the subject of an in- 
dustrial survey on the causes of un- 
employment, with a view to suggesting 
a program for its elimination. A 
municipal committee under the chair- 
manship of Charles B. Barnes has been 
contemplating the surveyal of the 
garment and building trades, but 
Raymond P. Morse, of the Shoe Manu- 
facturers’ Board of Trade of greater 
New York, is understood to be in sym- 
pathy with plans for making a survey 
of the shoe trade. The American 
Shoe Workers’ Protective Union also is 
said to have consented to the tentative 
plan. Mr. Morse has been asked to 
join this special committee. Mr. 
Barnes frequently has stated his opinion 
as favoring unemployment insurance 
as one solution for the idle labor prob- 
lem. It is understood that Mr. Morse 
also has favored an unemployment 
insurance plan. 


Survey 


Answer Filed in Hanan Suit 


An answer to the recent suit brought 
by Mrs. Ethel Hanan Taylor, widow of 
the late A. P. Hanan, against members 
of the Hanan family for an accounting 
of the profits of Hanan & Son, shoe 
manufacturers and retailers, was filed 
last week by H. W. and A. G. Hanan. 
The answer asserted that but $5,000 in 
the stock of the concern, given him by 
his father and 10 per cent of the un- 
divided profits were due the estate ol 
A. P. Hanan. They also submitted a 
copy of an agreement providing that in 
the case of death or retirement of any 
partner in the firm admitted after 1882. 
such partner or his estate should receive 
no interest in the good will or other 
assets of the firm. 
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Providence 


SPRING STYLES SHOWN 


Official Opening Held by Providence 
Stores 

With many of the local stores an- 
nouncing their official showing of the 
very latest in Spring footwear, many 
new styles make their initial bow. The 
windows were most attractive, and in 
cases and on counters of the interior 
were the various new numbers in 
feminine footwear, having an unusual 
charm this year that women will be 
quick to notice. A patent one-strap, 
two-button pump, with full Louis 
covered heel and fancy perforated quar- 
ters was shown; also a brown Lotus 
pump with light weight welted sole and 
leather Cuban Louis heels, with a suede 
open work instep in black; a white 
buck sport oxford, with either black or 
brown perforated wing tip with collar 
of same and perforated quarters was 
shown at $12. The popular shades 
seem at present to be gray, with the 
new light tan No. 4 shade a ready 
number in heels of military, Louis and 
Baby Louis. 


Retiring *‘Ad’’ Man Honored 


William C. Elliot, advertising mana- 
ger of the Boston store, who has re- 
tired from the active work on a pension, 
wes happily surprised and honored 
Monday evening by Superintendent 
Davidson, when he presented him with 
a purse of gold, a smoking set and a 
framed engraved testimonial letter in 
behalf of the employes of the store. 
Mr. Elliot has been ia the employ of the 
store for 31 years and is succeeded by 
Warren A. Pearce, who comes from 
Indiana. 


A $2.25 Silk Stocking Sale 


At the Shepard Company depart- 
ment store a $2.25 silk stocking sale is 
in progress. This particular sale offer- 
ing is sold exclusively by the Shepard 
stores, and every pair carries their 
sound guarantee, and is one of their 
finest high grade stockings that will 
give absolute satisfaction, so reads the 
announcement. Other novelty silk 
stockings were being offered at $5, $6, 
and $7.95. 


March Trade Satisfactory 


Exceptionally warm weather at inter- 
vals during the last three weeks has 
served to stimulate early Spring buying. 
Most all retail shoe merchants of 
Rhode Island, considering the adverse 
conditions of the last several months, 
report business as entirely satisfactory 
with a heavy trade buying for Easter of 


feminine apparel. These merchants 
predict that once the warm weather 
comes to stay, buying will show a 
marked improvement in both men’s and 
women’s wear. 


Upton on Leave of Absence 


Manager Upton of the men’s shoe 
department at the store of Thomas F. 
Pierce and Son is on an extended leave 
of absence in St. Louis, Mo., on account 
of the illness of his brother who lives 
there. 


Brogues Still Popular 


Brogues, especially the oxford, seem 
far from dead. Some very nifty per- 
forated and heavily stitched patterns 
are coming to the front, Fred S. 
Fenner, manager of the Sullivan Shoe 
Company store here, says brogues for 
the last ten months have been his best 
numbers and continue to be. This 
store sells the Bannister line. 


Spring Showing At Walk-Over 


The Walk-Over style show is ready, 
the windows having a very complete 
display of the new Spring styles. A 
new number is the “Wing Tip Idea.” 
It conforms to the latest tendency of 
fashion to favor decoration in colors. 


Merchants Hold Style Show 


Woonsocket shoe and apparel mer- 
chants staged a co-operative Spring 
opening on Wednesday, March 16, that 
was held with great success. In past 
years each merchant has held his own 
opening, but this year, through the co- 
operation of the Retail Merchants’ 
Council of the Chamber of Commerce, 
a set week was named, March 16-23, 
which greatly helped pre-Easter busi- 
ness. All retail stores entered into the 
spirit of style show week, decorated 
their windows with Easter and Spring 
trimmings, put out their most attrac- 
tive displays of footwear and hosiery 
where it would attract the most at- 
tention, and gave away 200 prizes to 
the various persons holding the lucky 
ticket which was distributed broadcast. 


Shoe Store Style Show 


A snappy style show, with a 1921 run 
way and five living models showing 
Easter and Spring style shoes, was the 
main feature at the retail store of 
Martin Shoe Company at 170 Main 
Street. Five latest numbers were 
shown. 

No. 1 showing was the “‘Ypres’’—a 
gray buck single strap button slipper, 
with perforated collar and quarters, 
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Where to Buy 


Children’s Shoes 











W-C.Goodcer 


Manufacturer of 
Children’s Dlexible Durn Shoes 
89 Allen St. Rochester, VW. >7 








HAVE YOU SEEN OUR LINES? 


FACTORY 1 FACTORY 2 
Slumber ~} Soft Soles 
Rubber Boo ks’ | Hand Made Moccasins 
Foot wk A Si ppers Infants’ Turns 
(Double Eiderdown) (1-8) 
In Stock Now—Nature Lasts 
— B. & P. FOOTWEAR CO., _— 
Dept. 5 Oswego, N 4% A 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. e DO NOT sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 











‘Boniter Shoe & Baby 








“ELAM”? 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO. 


Rochester, N. Y. 
Boston Office, 212 Essex Street 











H. C. BROWN COMPANY 


(Incorporated 


150 Lines Children’ s Shoes 


Growing Girls to Flexibles 
Standard Merchandise 
Single Pairs or Cases 


Gen’! Offices, 155 Lincoln St., Boston, Mass. 


SOFT SOLES 


A Wonderful Line 
for the Wholesaler 
In Stock—All leather 
moccasins, soft soles, 
from $3.25 doz. and 
upwards. Also a full 
_ = Ladies’ Pump 


Str 
NU BABY SHOE CO.. act Lynn, Mass. 














Where to Buy 
Wanted Styles 


An extra editorial service to 
“Recorder” readers. free for the ask- 
ing, with authentic information on 
current problems. 
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le here to Buy 
Standard Shoe Materials 














COATED GEM DUCK 
ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 


B. F. CHAMBERLIN 
184 Summer St. 
BOSTON 


Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres. ea 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


cocors MAT KID 


95 South Street, Boston F 














The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. $5 Sout” 9jz-2* 
Tanneries at Danversport 








MEYER THREADS 
and spool silks can be had in any 
size or color that is wanted. Also 
Diamond spool silks and Lockstitch 
thread. Be sure and order the Meyer 
thread and take no other. Manu- 
factured by the 


J, C. MEYER THREAD CO., Lowell, Mass. 








GUARANTEED 
TWO YEARS 


Hub Gore means my 4 and 
Service, because t Best of 
Materials and Highest Skilled 
Labor are Used. 


BOSTON OFFICE NEW YORK OFFICE 





52 Chauney St. 395 Broadway 











BEADED @@e-a 
BUCKLES “GG 











AND NOVELTY EFFECTS 


PARISIAN BEADING WORKS CO. 
4™&WALNUT STS., PHILADELPHIA 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 














DO YOU KNOW? 


that you can buy it—or 
sell it—through the 
“Where to Buy’’columns. 
2 This feature in its quick 
service is a time saver in 
meeting immediate needs. 
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Louis and baby Louis heels, was shown 
by Dane Wright of “Tattle Tales.” 
No. 2 and 3 was a white buck golf 
oxford with tan tips, ball strap, and tan 
collar trimmings from Slater and Morrill 
Co.,—also a ladies’ special 4 strap black 
and brown satin evening slipper. 

No. 4—was a brown “Betty’’ pump 
with oval rhinestone at vamp, and 
Louis heel of black, shown by “Betty” 
McCarthy of professional talent, with 
rhinestone bird effect attachment on 
novelty hosiery above the ankle. This 
attachment fastens with celluloid screw 
button from the inside of the stocking 
holding design in place. 

No. 5—was a plain pump in natural 
colors, oxfords, novelty strap effects, 
and one strap Elsie Janis and Mary 
Janes for children shown by local talent, 
buckskin, calfskin, and ooze qualities of 
different numbers were shown also, fea- 
turing Kippy-Klogs, play shoes, made 
by Slater and Morrill. 


Men’s Shoes Also Shown 


In the men’s line shown by local 
talent was a patent and gun metal plain 
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toe dancing (Stetson) oxford, tan ball- 
strap oxfords, black cordovan, tan cor- 
dovan, and brown vici oxfords. 

This was the first style show ever 
held in a “shoe store’ in Woonsocket. 
Manager F. E. McKenna was in charge, 
assisted by T. J. King. Two pairs of 
shoes were the prizes given away at 
this store as well as at several others, 
among them being at Verroneous, J. J. 
Long & Co., Harris & Mowry, Lafay- 
ette Shoe Co., Modern, Boucher-Tetu, 
and Peloquin’s Store, Regal Agen y 
Store, F. and G. Collins, and others. 


Basiness Picking Up 


John A. Quinn, manager of the Peir:-e 
Shoe Style Show, in speaking of thie 
style show described on another page of 
this issue, says: 

“The show certainly started them 
talking and were you to see the way we 
have been going this week, I think 
that you would agree with me that thie 
shoe store style show of Thomas ’. 
Peirce & Son was a stimulant to the 
sale of ‘pretty shoes.’”’ 


Kansas City 


SPRING OPENS UP WELL 


Volume Well Up to Pre-War 
Standard 


Beautiful sunshiny weather during 
the month of March, with the temper- 
ature wavering between 50 and 70 de- 
grees during the greater part of the 
month, proved a “spring tonic’’ to the 
retail shoe business of Kansas City. 
The beautiful weather sent the shoppers 
downtown in droves. 


Ask the merchants what they con- 
sider the present business condition to 
be and the answer almost invariably 
will be an implied comparison with that 
of last year, if not a direct comparison. 

“It’s fairly good, but we won’t equal 
last year’s record for the same month. 
Still the people are buying and I sup- 
pose I might claim that business is ex- 
tremely good, judged from a pre-war 
standpoint but judged from a war-time 
standpoint is falls a trifle short.” 

That is the usual reply. 








Employment Situation Improving 


One incident has occurred in Kansas 
City which in itself may prove a pretty 
fair barometer as to how business is. 
In January one merchant advertised for 
two salesmen to work a few days when 
the store was putting on a sale. Al- 
though actual count was not kept, the 


- merchant stated that, as he remembered 


it, there were easily over a score of ap- 


plicants. Just a few days after the 
first of March this same merchant de- 
cided that it would be better to have a 
couple more regulars on his sales- 
force. He again advertised for two 
salesmen. This time there were four 
applicants—one “real salesman,” as hie 
expressed it, and the others “just want- 
ing to break into the business.” 





The Business Tide Has Turned 


The pre-Easter sales of course had a 
tendency to boost the records for the 
month but the merchants believe that 
the improvement shown during March 
was not due to that fact alone. The 
Middle West has always been rather of a 
buffer in times of economic adjustment. 
The depression so keenly felt in the 
East last fall didn’t reach this section 
until along about Christmas. Now the 
tide is going back the other way. 


Straps and Oxfords Sell Best 


Dainty strap effects and walking ox- 
fords proved to be the big sellers for the 
month in women’s footwear. Pumps, 
too, were active in demand, but the two 
former led in the sales. In colars for 
the strap, the gray predominated, with 
the brown and black trailing a short 
distance behind. The baby Louis heel 
doesn’t seem to be very active. ‘The 
women insist upon the regular Louis, 
although some of the baby variety are 
being sold. 
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New Brown is Popular 


A new model which has been featured 
in some of the more exclusive stores the 
Jatter part of the month seems to be 
making a very pronounced appeal and 
merchants believe it will be one of the 
leaders for April. This is a new tone 
in brown. A few shades lighter than 
the Havana brown of last year, this 
new tone in kid leather is expected to 
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put up a great fight with satin and 
suede. It is featured in a short, plain 
vamp pump with all kinds of heels. 
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Saddle Strap Liked By Men 


In the men’s departments, the young 
man’s spring fancy seem to be centered 
on brogue oxferds and new saddle vamp 
French lasts with the square trim. 
Brown is the live color. The straight 
last, too, seems to be coming to the fore 
in men’s wear and several of the mer- 
chants have advanced the opinion that 
the straight last and the French last 
will replace the English last entirely as 
the leading style before the end of the 
season. 


Akron 


TRADE HELD ITS OWN 


Cold weather the first part of this 
week and the early arrival of Easter 
this year have had their evil effect on 
business, but most houses report that 
the shoe trade is holding its own. The 
total number of pairs sold this Spring 
will almost equal the number sold a 
year ago, but the number of dollars 
taken in falls short of last year’s record. 

Tan calf oxfords are the most popular 
styles with women. Combinations 
with saddle straps are gaining strength 
daily. Brogue bluchers and bals with 
low heels in tans and browns are going 
like hot cakes in one store which has 
just received a large stock of them. 
Next in order come black and brown 
satins and gray suedes, all with low 
heels. Ten dollars, with few exceptions, 
is the best price, in women’s shoes of 
good grade. Some run as low as 
eight and as high as $13. Men’s shoes 
range about the same; $12 is peak price. 

Men’s business has shown an appre- 
ciable increase. Last Saturday was 
extra good. One merchant foresees a 
run in men’s oxfords. Men’s plain 
oxfords are fighting a losing battle to 
hold their popularity over brogues. 
Merchants declare that the brogue is 
here to stay. Bal strap patterns are 
favorites. 


New Store A Success 


During the week the Graner-Powers 
Shoe Co. took a room in the Orpheum 
Arcade and reports have it that the 
move was aclever one. Graner-Powers 
handle the Cantilever shoe. 

Denies Report That Shoes Will 

Be Handled 


The A. Polsky Co., one of the larg- 
est department stores in the city, denies 
the report that a women’s shoe de- 
partment will be established shortly. 
Many offers have been received for 
them to undertake some such proposi- 
tion, but on account of the present 


cramped condition of the store in its 
one building the management an- 
nounces that another department would 
be an utter impossibility. It is only a 
question of time, however, before both 
a men’s and women’s shoe department 
will be put in. 


More Activity in Building Field 


Building activities showed a marked 
increase during the month of March. 
Efforts to start several badly-needed 
public improvements, for which bond 
issues have already been provided so 
as to give people out of work a job, are 
meeting some opposition; but it is 
probable that some of them will go 
through. Two large hotels are in the 
course of construction and a permit was 
issued last week for a great apartment 
house and amusement hall near the 
downtown section. 


Move Started to Boost Akron 


The Chamber of Commerce is father- 
ing a movement to bring closer trade 
relations between Akron and small 
cities within a radius of thirty miles of 
the city, especially to the west. A 
circular has been sent to local business 
men asking their attitude toward mak- 
ing a tour through several small cities 
to learn the feeling of the inhabitants 
of these places. Hearsay has it that 
the latter are as anxious for the deal as 
Akron, provided they can get railroad 
service at reasonable hours. 


Fence Interferes With Business 


Merchants in South Akron have ap- 
pealed to the city to tear down a fence 
which has closed off Main Street at a 
railroad crossing. The fence was put 
up over a year ago and a temporary 
foot-bridge and viaduct erected, until 
the regular viaduct could be built. 
The merchants claim that the re-rout- 
ing of traffic has caused them to lose 
considerable business. 
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Where to Buy 


Engraving and Printing 














COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPAN Y 
74 INDIA STREET, BOSTON 











UNIVERSITY & 
ECTROTYPE FOUNDRY 


2 yee Bane 





7: Rentie St. Brockton 








rete Sot“ Bestar : 








ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 








Telephone 4960-4961 











| Where to Buy 


Window Trim Material 











Window Displays 
BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, ete. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 

















Where to Buy 


Shoe Polishes 


~~ 














Best In Thetr Class 


en= 
WHiTe 


CZ 
CREAM UNBURNABLE 
] For white buck, etc. For white kid, etc. 














NATIONAL SHOE POLISH MFG. CO., Ine. 
PHILADELPHIA, PA. 
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Where to Buy 


Shoe Ornaments 














= SHOE BUCKLES 

OF EVERY DESCRIPTION 

BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO. 


ISMYRTLE AVE. BROOKLYN.WN.Y. 





D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - 




















DELACHABLE BEADED STKAP — 
Convert your plain pumps into the latest high 
class beaded strap effects. Made in all leathers 


and satins. 
Fashion Ornament Co., 15 Myrtle Ave., Brooklyn, N 





Your Samples Are oe 








M. B. MARTINE, Inc. 
78 Reade St. 
NEW YORK, N. Y. 
Everything in Shoe Or- 
namentation. Beading 
“uose  @ Specialty. 








A BEADED OR PLAIN 


STRAP or BUCKLE 
made by the VANITY 
will sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 











Where to Buy 


Shoe Patterns 





























SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where to get it, 
is a part of “Recorder” service to 
merchants. 











BOOT AND SHOE RECORDER 


April 2, 192] 


Columbus 


EASTER BUSINESS GOOD 


All of the leading shoe merchants of 
Columbus, Ohio, report volume of pre- 
Easter business as greater than last 
year. Several say that their business in 
women’s footwear has increased 60 
per cent over that of last year. Ma- 
jority say that the men’s footwear 
business is increasing. The best selling 
styles in women’s shoes are light tan, 
calf lace oxfords with military heels 
selling stronger than Cuban heel; gray, 
brown and black suede in one and two 
strap effect with Baby Louis heels sell- 
ing a little better than the Louis heels; 
brown kid lace oxfords, military, 
Cuban and low heels in order named, 
women’s brown and black kid, in strap 
effects, with Baby Louis and military 
heels the very best sellers. Prices on 
women’s goods range from $10 to $12. 

In men’s footwear, the majority of 
merchants report the new saddle strap 
oxfords with French toe in the lighter 
shade of tan holds first place in sales, 
while brogue oxfords in light tan come 
a close second, with this style in the 


darker shade also selling well. Several 
merchants report the dark brown plain 
English style oxfords selling well, 
while the majority say that this style is 
dead. Best selling price on men’s 
goods, in saddle strap oxford, $!2. 
The brogue and English plain oxford 
sell at $10. 

New Morehouse-Martens Store ‘o 

Open Soon 


The Morehouse-Martens Company 
expects to be able to move into its new 
home about May 15th. L. P. Warner, 
manager of the shoe department of this 
concern, expects to open the white 
season in his new department, which 
will occupy the choicest location on tiie 
second floor. This department is show- 
ing several new styles in the tongue 
pumps in suedes with Louis 14-8 hee'!s, 
which have met with quite a success 
among the buying public. Harold 
Kramer has assumed his new duties «is 
manager of the Newark Shoe Storvs. 
While young in years Mr. Kramer is in 
old hand in the retail shoe game. 


Cleveland 


BIG DAY BEFORE EASTER 


Stores Thronged With Buyers and 
Salesmen Busy 


The Saturday before Easter was the 
busiest day of the year in this city for 
shoe stores. Hardly a store in the down- 
town district but what had augmented 
its salesforce for Saturday, March 26th, 
and there was hardly a store but what 
could have used more salesmen, so 
great was the rush all day long. 

It started soon after the stores were 
opened at 8.30 A. M. The number of 
patrons grew gradually from that hour 
until the middle of the afternoon when 
all stores were actually crowded with 
patrons. Clerks dashed about from 
stock to seats. They waited on three 
and four patrons at a time. They had 
to in order to serve all who came to 
their sections for goods. 


Business Good All During Week 


The Stone Shoe Company was one 
of the establishments that had a big 
day. This announcement was made 
at the close of business for them for 
week ending March 26: “We extend 
thanks to our patrons for the biggest 
volume of Easter business in the half 
century of the store’s history.’ 

A glance at the store on Saturday 


afternoon indicated that all records 


were certain to be broken. On the main 


floor, every seat was occupied at about 
two o’clock on the men’s and women’s 
sides. In the basement, which was 
visited shortly after 2 o’clock, one 
could scarcely work through the throng 
of shoppers. On the second floor a 
similar condition prevailed. 

The Chisholm Stores and the shoe 
departments in the Higbee Company, 
the Halles Bros., Linder Company, thie 
May Company and at Travers, Pocock- 
Wolfram, all were similarly — busy 
throughout the day. 

But good business was not limited to 
Saturday. The five preceding days 
also were especially good. It seemed 
as though most everybody had put off 
buying for Easter until the last week. 
Monday started with a record that 
was about equal to that of the un- 
precedented rush that took place a 
year ago on the Monday preceding 
Easter. Tuesday held up well, and 
then followed four banner days. 


Gray Still the Leading Color 


Gray held its place as the most 
popular shade in those closing days of 
the buying for Easter, an honor that 
it took several weeks ago. Straps were 
the most popular model and _store- 
keepers had about all that they could 
do to supply the demand. Perforations 
were strictly in order, particularly 
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those with nobby designs on the tips. 
The one and two-strap models proved 
to be the leaders, while walking oxfords 
took well with patrons. 

Brown was a popular shade, ranking 
next to gray. Then came black satin, 
the various suedes and black kids. An 
unusually large quantity of gray silk 
hose was sold here this year. Black 
silk ranked next in favor. 

A two-strap patent leather model for 
school girls seemed to attract the par- 
ticular attention of mothers, and 
dealers enjoyed a good patronage on it. 
The tip of this shoe bears a dainty 
lesign that was worked out in per- 
forations. 


Store Being Remodelled 


Within the next two weeks another 
important development to the shoe 
retail business in this city will come 
with the completion of the remodeling 
of the store of the Stone Shoe Company. 
The work has been in progress for 
several months, and now the contractor 
is reaching the point where he can 
give a visitor some idea of what the 
new store will be like. 

A complete description of the in- 
terior, with photographs, will be pub- 
lished later. One of the most encour- 
aging signs about this expansion, which 
is truly a noteworthy one for the com- 
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pany, is the fact that a greater volume 
of business made the additions to the 
store absolutely necessary. And even 
greater business is in sight for this 
establishment. 


R. Feirabend Recovering 


R. Feirabend of New York city, who 
came here from Gimbel’s Broadway 
store, to become buyer and manager of 
the shoe department at Higbee’s is 
slowly recovering from an extended 
illness. 

The New Yorker came here some time 


. ago, and was on the ground but two 


days when he was stricken with illness. 
He was to have succeeded G. A. Emer- 
son, as manager and buyer. 

Mr. Emerson, who is one of the best 
known men in the industry in this city, 
and who is regarded as one of the city’s 
keenest, had made arrangements to 
open a store upon retiring from Higbee’s. 
For seven years he had held his present 
position with the company, and to 
him is given credit largely for the rapid 
strides the shoe department has made 
in recent years. For 15 years he was 
with Lazarus in Pittsburg. He also 
clerked in Wheeling, W. Va., and then 
he spent some time in the West. Mr. 
Emerson was persuaded to remain at 
his post during the illness of Mr. 
Feirabend. 


Cincinnati 


SALES TOUCH PEAK 


Business to Continue Good, Predict 
Merchants 


Pre-Easter business at the local shoe 
stores went into the largest figures, with 
the ending of the past week, that has 
been experienced for some time. The 
last week before Easter last year was 
very large with the local merchants, 
and it therefore set a high mark for 
them to meet this year. But with 
unusually fair weather in their favor, 
an enormous volume of shoes was 
moved. Last Saturday, March 26, 
was not so large as the Saturday pre- 
vious. But with the local schools 
closed the latter part of the week, and 
with many young people home from 
college for their Easter vacation, the 
week as a whole, in practically every 
case, exceeded the same week last year. 


Retail Trade Optimistic 


It is the opinion of the larger down- 
town retail merchants that business 
after Easter will continue to be good. 
One reason for this feeling is that there 
have not been enough shoes to go around 
during the pre-Easter buying season. 


Stocks have been plentiful in some 
lines, but in others they have been 
short. And to further substantiate 
this opinion the local men point out 
that they have placed orders rather 
unusual in size, for delivery during 
April and May. One merchant stated 
this week that he had more shoes on 
the way and in the works at the present 
time than at any other one time in his 
memory. Practically all the orders 
booked with the locals manufacturers 
now are for Spring and early Summer 
delivery. 


Sport Shoe Orders Phenomenal 


The size and number of the orders 
booked by the local factories for sport 
shoes is nothing short of phenomenal. 
Those who were in shape to “go strong”’ 
after this type of business have met 
with little or no trouble in getting 
‘enough orders to keep their factories 
busy right up to capacity. While all 
the manufacturers of this market have 
healthy bookings for sport shoes a few 
of them have made a spceialty. of it 
this season, and their success has been 
beyond all expectation. White canvas 
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Where to Buy 


Children’s Shoes 

















IN-STOCK 
Children’s Flexible 
Turns, sizes 1 to 8 

and 
Popular Priced Stitch- 
downs, sizes 5 to 2 
SAMPLES Sent Prepaid 


Goodger- Milow Shoe Co., Inc. 
R HESTER, N. Y. 











IN STOCK 


Infants’, Children’s, 
Misses’ and Young 
Women’s Shoes. 


CONSOLIDATED 
SHOE Co. 


212 Essex Street 
Boston, Mass. 

















Where to Buy 


Miscellaneous 














orrern FREE USE 


Of Shoe Cuts, Covers, Borders, Etc., for 
your Booklet, Catalog or Folder, if you place 
the printing with us; or we will sell shoe elec- 
tros at $1.25 each. 

SEND FOR FULL PARTICULARS 


N. H. GROVER CO., R 63, 161 Summer St., Boston 














Perfection Pneumatic 


Arch Cushion 


Designed to Provent 
allen Arches 


ELASTIC TIP COMPANY 5 
Boston, Mass. U.S. A. 















tonne 
teneecees 


KELLY KARDS 


Have been the standard retailers’ 
window cards for eight years 
ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
= 508-512 St. Paul Rochester, N. Y. 








Better Multigraphing 
LETTERS, CIRCULARS, 
OFFICE FORMS, 
HOUSE ORGANS 
Send for Samples and Prices 


F.S. ROOT CO., 6 Beacon St. 


Boston, Mass. 


eee 


“SILVERITE” 
Lamb Wool Soles—Bound and Cord Edges 
Write for our new No. 65 Lamb Wool Insole— 
“A Service Trade Builder.” Send for our com- 
plete catalog of Shoe Findings. 


5 ein Bias8t S355, CO: Me on 81, High St,, Boston, Mass. = 
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MOORE- AIAFER’ 
\MIOE* MFG °CO° 
BROCKPORT. N.Y. U,4A. 
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and tan Russie. combinatiors have been 
the most popular sellers. 


\fter Immediate Delivery Shoes 


Many buyers have been in the market 
this week in search for shoes for im- 
mediate delivery. The local whole- 
alers state that they have been unable 
‘9 supply the demand in all types of 
footwear. It has been a case of the 
nanufacturers not being able to make 
-hoes fast enough, which, of course, 
is the natural result of the period of 
inertia last Fall. While the local 
manufacturers do aot expect an early 
return to the old method of placing 
orders for shoes some six months in 
advance, some do anticipate a gradual 
tendency toward longer delivery dating 
s the various elements of the trade 
hecome settled. A few orders for next 
Fall have been placed. These have 
heen for staple shoes. 


Record Season for the Holters Co. 


Before leaving for New York and 
other eastern points last week to make 
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a study of the outlook for Fall, F. X. 
O’Brien of The Holters Company, 
stated that they have had one of the 
best seasons in the history of the or- 
ganization. He says it has been better 
in many respects than some of the big 
seasons during the war. The Holters 
Company has done an unprecedented 
business in sport footwear. 


J. P. Orr Expected Back April 1 


J. P. Orr, president of the N.S.R.A., 
having spent a month in southern 
California, is expected back at his desk 
the first week in April. 


Cincinnati Briefs 


R. F. Gough, buyer for A. Ham- 
berger & Sons, Los Angeles, was a 
visitor in the market this week. 

C. G. Duttenhofer of Duttenhofer- 
Stevens Company was in the East last 
week buying leather. 

Joseph Pietzuch, who is now on the 
road for Thomas G. Plant demon- 
strating their special line of Osteotarsal 
shoes, was in the city last week. 


Lynn 


NOVELTY TRIMMINGS IN 
VOGUE 


Pin Seal Calf and Patent Scotch 
Grain Straps 

A sport shoe of fine white fabric is 
trimmed with patent Scotch grain 
leather. The tip and lace stays are so 
patterned that a portion of the vamp is 
revealed like unto a white ball strap. 

The bottom of this sport shoe has a 
white welting, an ivory white slip sole, 
and a black fibre sole, stitched with 
white thread. The heel has a base of 
ivory white leather and a top lift of 
black rubber. Thus the bottom pre- 
sents a combination of black and white, 
like unto the combination of black and 
white on the uppers. 

Another sport oxford is of white buck 
leather, with trimmings of pin seal calf. 
The tip and lace stays are patterned in 
one piece. The pin seal calf, by the 
way, is black. The bottom, being made 
like the bottom of the first described 
shoe, also presents a combination of 
black and white on the edge. 

A third sport shoe is of gray buck- 
skin, a dark shade of gray being used for 
tip and strap trimmings over a lighter 
shade of gray. The soles and the heels 
are of gray. The shoes are from the 
sport lines of J. J. Grover’s Sons. 


New Manufacturing Process 
Devised 
The Lynch Shoe Company is develop- 
ing a new process of making fine style 


shoes, all light and dainty novelties, 
with Louis heels, like turn shoes. Sam- 
ples will soon be ready. Five hundred 
pairs will be made daily. These will be 
in addition to the welt shoes. In the 
new process, the shoes are cut and 
stitched in the usual manner, and are 
lasted on a No. 5 bed lasting machine, 
like a welt. They are stitched on a 
McKay machine, with a fine needle, 
and a fine, strong cord thread. But 
unlike regular McKays, which are 
stitched through and through, these 
shoes are stitched in a channel in the 
insole, and the channel is laid down 
over the thread seam. So the insole of 
the shoe is as smooth as the insole of a 
welt shoe. 


Shoe Approved by Y. W. C. A. 

Formal approval has been made by 
the Young Women’s Christian Associa- 
tion of “The Grover Nature’s Way 
Shoe.”” The medical board of this asso- 
ciation finds that the Grover shoe con- 
forms in all respects to its standards for 
healthful footwear for women. This 
shoe is made over the Grover last No. 
187, which has a straight inside edge, a 
flexible shank and a flange heel. 


Spring Time Samples 
Mr. Goller and Mr. Leighton, of 
Allen, Goller & Leighton, set forth 
last week with new samples of shoes for 
May and June delivery. They have an 
abundant variety of white footwear, 
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especially white cabretta footwear, 
their favorite stock, for they expect a 
record-breaking sale of white shoes the 
coming season. Also, they have new 
strap style pumps, all light, dainty and 
fascinating, or “artistic productions of 
skilled Crispins.’’ Fifty per cent of the 
shoes made by Allen, Goller & Leighton 
have 16-8 or 18-8 heels, and 50 per cent 
have 14-8 heels, all of the Louis style. 


Wing Collar Gives New Effect 


A. Lee Briggs, of Briggs & Hutchison, 
started off this week with samples of 
shoes for late Spring sales. A wing 
collar, on a sport oxford, marked one 
sample above the others. This collar 
is carried along the foxing, about as far 
as the counter extends. These sport 
oxfords are of a new light shade of 
Russia calf leather, and white buck. 
They’re made over a new last, having a 
shorter vamp, and a broader tread than 
prevailing lasts; also they have a flange 
heel, 10-8 high. 


24 Hour Service Maintained 


An experience of T. J. Kiely shows 
how quickly Lynn firms are supplying 
the New York trade. Mr. Kiely went 
to New York on the midnight train, the 
Sunday before Easter, and was among 
the stores shortly after they opened. 
At 11 o’clock in the morning he tele- 
graphed orders to his factory in Lynn. 
The shoes were packed, as ordered, and 
at 3 o’clock in the afternoon were 








Where to Buy 


Ballet Slippers 

















A REAL HIGH CLASS 


BALLET 
‘Finest Workmanship 
Women’s Black vici, Sizes 234 to 8..... 8 
Re to 1014. °:* $1.5 
Second Grade Vici Kid, $1.40, $1.45, $1.50 
Write for Sam; At-once shipments 
PURITAN SHOE 0., Ine. 74 Reade St., N.Y. C. 












326 W. W.MONROE st 
CHICAGO 
Ww" SUMNER SMITH 


“Ironclad 
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If that early Spring tired 
_ feeling has taken posses- 
sion of your trade inject 
some pep into it by 
adding these live ones 

to your line. Do 

—————— it now. Ready to 


No. 616—Black Kid Two-Strap, Single 
Sole, Covered Full Baby Louis 


No. 617—Brawn Kid Two-Strap, —- Ship April | 5 th. 


Sole, Covered Full Baby Louis s 
Peggy Iwo Strap Awl soyl 
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Peggy Two Strap 
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A Two-Strap Pattern with just enough 
azz to make it the choice of the young 
olks. Made in Goodyear Welt on. the 
Broadway Last with a 13-8 Cuban Heel. 


No. 765—Black Kid with Dull Calf 


Straps ¥ 
No. 766—Cocoa Calf with Cocoa Calf 
Straps 4.50 

Widths AA to D 


Thomson-Crooker . 
Shoe Co. 


18 Station St. 


Boston - Mass. 


Betsy Colonial. Made in Levor Black, Betsy Colonial. Made i 
ig eg Re Ae Ry Brown, and Gray Suede, Ful Covered 
, Single e, I ui i 
‘ tore. abide venue Last Last, © A to c. eel, Single Sole, Wellesley 
o. —Levor Black Suede .......... $5.00 oO. —Levor Black Su 
No. 643—Levor Brown Suede 5.00 No. 613—Levor Brown Suede.. 22272" 00 
No. 645—Levor Gray Suede........... 5.00 No. 615—Levor Gray Suede... . 2/7"! 500 
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turned over to an express company. 
At 11 o’clock the next morning, Mr. 
Kiely, back at his office in Lynn, got a 
telegram reading, “Shoes _ received. 
Thanks.” 


Aluminum: Lifts in Demand 


Five thousand aluminum lifts for 
heels are made daily by one Lynn firm. 
Fifty-two different styles and sizes of 
aluminum lifts are used in Lynn. A 
fiftieth of an inch is the thickness of an 
aluminum lift. It is one of the finest 
style points of women’s shoes. The 
cost of an aluminum lift is_ trifling. 
The aluminum lift is an alarm clock, 
when it begins to wear, it’s time to have 
ihe heel repaired. 





Sport Shoes for Small Folks 


Street and sport shoes for misses and 
children, as well as street and sport 
shoes for women and growing girls, are 
made by D. A. Donovan Sons Company, 
Lynn. The combination is unusual. 
The company is taking additional space 
in the Vamp building, and is preparing 








to double its output. Also it is estab- 
lishing a stock department for the con- 
venience of its customers. The sport 
shoes for misses and children are of 
white buck, kid and fabrics, trimmed 
with colored straps, even as are sport 
shoes for women. Also, they have clever 
strap pumps, and dressy shoes for misses 
and children. Women’s shoes, too, are 
made in styles for the big city trade. 


Advantage of French Cording 


French cording on strap pumps helps 
to keep them in shape, which explains 
the general demand for shoe binders, 
who can put French cord on shoes, and 
for the new French cording machines. 
The French cord, being a piece of braid, 
stitched on, cemented to, and folded 
and pressed over the edge of a strap, 
makes firm and true the lines of a strap, 
and saves them from getting stringy 
and shapeless. Also, if the straps are 
lined with a good piece of kid leather, 
they will keep their shape better. 
More than that, they will be stronger, 
and not likely to break, or tear, at the 
button holes. 


Haverhill 


MEXICANS VISIT HAVERHILL 


Good Will Commission Entertained 
By Manufacturers 


An important event in Haverhill last 
week was a visit to this city of the 
Mexican Good Will Commission now 
touring the United States. This is 
composed of business men who are 
working for closer business relationship 
between this country and Mexico. One 
object of this tour is to interest chambers 
of commerce throughout the country 
to send delegates to a joint meeting of 
American and Mexican chambers in 
Mexico City next June. The Haverhill 
Chamber of Commerce plans to be 
represented at this conference. In 
view of the fact that Haverhill shoe 
manufacturers have had a large business 
in Mexico in years past and with the 
better business conditions now prevail- 
ing in that country there is a desire to 
continue this trade relationship. 


Members of Delegation 


The members of the Commission 
who came to Haverhill were: Bruno 
Newman, vice-president of the Con- 
federated Chambers of Commerce of 
Mexico; William I. Vail, director of the 
service bureau of the American Cham- 
ber of Commerce in Mexico; Adolfo 
Martinez, a member of the Mexican 
Commerce Federation; Carlos B. Zet- 
nia, representative shoe manufacturer 





in Mexico, and William Newman, a 
Boston business man, who was formerly 
in business in Mexico. The party was 
met at the Copley-Plaza Hotel in 
Boston ia the morning by a committee 
consisting of President Mears, Vice- 
President Fowler and Secretary Hart- 
well of the Haverhill Chamber of Com- 
merce; George W. Dobbins, treasurer 
of Witherell & Dobbins Co.; L. H. 
Downs of C. K. Fox, Inc.; Joachim 
Rickard of Rickard Shoe Company; 
M. K. Wentworth, B. B. Ellison and 
Robert Mitchell. The party motored 
to Haverhill. 


Will Stimulate Trade With Mexico 


Following a typical New England 
luncheon a meeting was held at the 
Pentucket Club which was attended by 
shoe manufacturers and members of 
the Haverhill Chamber of Commerce 
who are interested in Mexican trade. 
The visiting delegates outlined condi- 
tions in their country and submitted 
information regarding business and 
finance. Guests and hosts expressed 
the opinion that this visit would prove 
important as a stimulant for the sale 
of Haverhill made footwear in Mexico. 
For many years Haverhill shoe manu- 
facturers sold a large volume of shoes in 
Mexico. Revolutionary activities in- 
terrupted this business, but now that 
peaceful conditions prevail in the South- 
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ern Republic, trade resumption is taking 
place. 


Swinging ’Round the Trade Circle 


Representatives of several Haverhill 
shoe manufacturing concerns selling the 
wholesale trade left last week to call on 
customers in Western and Southern 
cities. One of the longest of these 
journeys is that mapped by Phil 
English, Jr., president of Witherell & 
Dobbins Company. Mr. English’s 
first objective points were Tennessee 
and Missouri. From St. Louis and 
vicinity he journeyed to New Orleans. 
From the Crescent City he goes into 
Texas and through adjoining states to 
California, stopping at Los Angeles, 
San Francisco and other points, thence 
into Oregon and Washington. He will 
return East by the northern route, 
calling on his trade in the large cities of 
the Western, Middle and Eastern 
States. Mr. English is showing the 
latest novelty styles in the Witherell & 
Dobbins line of women’s welts and 
turns. His trip, which will occupy 
about four weeks, covers a swing 
around a long-distance circle and .a 
strenuous schedule of travel. 

Late Easter Shipments 

Thousands of cases of Haverhill- 
made shoes went out of the city for 
last-minute delivery to the Easter 
trade. The railroad station and post- 
office were fairly swamped with these 
packages which contained shoes which 
dealers ‘“‘must have’’ for their before 
Easter trade. This unprecedented 
volume of last-minute shipments fur- 
nished a_ vivid illustration of the 
almost insatiable desire on the part 
of merchants for novelty turns, Mc- 
Kays and welts. Many goods were not 
finished in season even for these late 
deliveries. Factories were unable to 
supply more than a fractional part of 
the goods which were wanted before 
Easter. However, there is plenty more 
business to come, judging from the 
continued demands for shipments of 
women’s novelty footwear. 


Continued Popularity of Straps 


It has been the opinion of Haverhill 
manufacturers that the strap pattern 
in its various forms will continue in 
popularity for a long time. The steady 
demand from merchants in all parts of 
the country for strap pumps furnishes a 
substantial backing for that opinion. 
While the one-strap model has the call, 
the two-strap is also popular. Both are 
being exploited to an extent never 
before approached. Shoe manufactur- 
ers believe that one reason for strap 
popularity is that it gives opportunity 
for fine fitting. In addition to its at- 
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=» BRIGHTEX w 
A ie n BEECHTEX 


Two new processed 


fabrics—HYGIENICand 
DURABLE — a distinct 
advance in the manu- 
facture of white shoe 
fabrics. 


Thoroughly proofed against the ac- 
tion of ordinary shoe cleaning com- 
pounds and moisture, these fabrics 


stay new. 


Shoes made from BRIGHTEX and 
BEECHTEX will not shrink after 


wetting—Summer showers do not 
affect them. 


Mud or travel stains are cleaned off 
with much less effort than on un- 
processed textiles. 
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(THESE fabrics are especially 

suitable for sport footwear 
—for they make up into shoes 
that are non-shrinking—easily 
cleaned and pliable under all 
conditions. 


- Why not send for the book of 


swatches and prove for your- 
self the above facts ? 


_ J. EINSTEIN, Inc. 


| 9 Spruce St., New York City 


Shoe Goods and Linings 


BOSTON ST. LOUIS 
MONTREAL, CAN. BUENOS AIRES, ARG. 
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The White Shoe House of America 


Three Snappy White Styles That You 
Should Order Now for 
AT-ONCE Deliveries 


Stock No. 926 Stock No. 6309 
White Canvas, one strap, two ee White Rainbow Cloth, turn, 
button, military covered heel, , cross strap, white covered mili- 
McKay sewed, turn effect. tary heel. 

Widths B to E Stock No. 1515 Widths AA to E 
Price, $1.85 White Canvas ankle strap, choco- Price, $3.35 
late wing tip and counter foxing, 
white ivory sole, spring heel. 
5 to 8, $1.40; 81% to 12, $1.60 


CHIPMAN-HARWOOD COMPANY 


564 ATLANTIC AVENUE, BOSTON, MASS. 




















Straps Are Selling Shoes 


No. 3429 , 

Patent Jeather. Jet and steel beaded instep strap 
The dainty, hand beaded patterns we can show you will 
tone up any shoe so trade will be attracted by its 
beauty. not price. Our great variety of patterns gives 
manufacturers and dealers the widest possible choice. 


OUR PRICE WILL INTEREST YOU AS WELL AS THE PATTERNS 
WRITE FOR SAMPLES. PROMPT DELIVERIES 


DALRYMPLE-PULSIFER COMPANY 


HAVERHILL, MASS. 
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tractive appearance it is one of the most 
confortable patterns ever devised for 
women’s footwear. In fact, the strap 
comes pretty near to being a staple 
proposition for the year 1921. 


Bringing Out Colonials 


( olonials are being shown by Haver- 
hill manufacturers, particularly in con- 
nec‘ion with the white sport footwear 
which promises to be so popular during 
the present season. Haverhill manu- 
faciurers are fully aware of the desire 
on ‘he part of wearers of women’s shoes 
for novelties in the white sport footwear 
as well as the dress and street shoes 
which they purchase. Along this line 
Haverhill designers are showing some 
ver. attractive lines of sport goods in 
white, also combinations of. white and 
dark leathers, in oxford, strap and 
colonial patterns. These will un- 
doubtedly have a run during the next 
few months. 
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Shoe Firm Granted Charter 


The Hannahsons Shoe Company of 
this city has been granted a charter to 
manufacture and deal in boots and 
shoes. The capital stock is $10,000. 
The officers and directors of the cor- 
poration are: Abraham Hartman, presi- 
dent; Louis Hartman, treasurer and 
clerk; also David Hartman and Joseph 
Hartman. This concern has been doing 
business in Haverhill since November 
last, during which time it has built up a 
large and prosperous business in wom- 
en’s novelty white footwear. A stock 
department is maintained and _ ship- 
ments are being made to merchants in 
all parts of the United States. Plans 
are being made for the enlargement of 
the stock department, which, with new 
office quarters for the stock department 
manager, L. W. Stockbridge, will give 
this concern much desired facilities for 
complying with the increasing demands 
of the trade. 


Lynchburg 


BUSINESS INCREASES 


Women’s Shoe Factories Particu- 
larly Busy 

Reports of increased business comes 
in from all the shoe factories of Lynch- 
burg. However, the factories that are 
turning out shoes for women have the 
edge on those making male footwear in 
point of production. 

The Jefferson Street and Southland 
factories of the Craddock-Terry Com- 
pany are working to the limit turning 
out shoes for women, while the West 
End plant, which is making men’s 
shoes, is running on,about a 60 per cent 
schedule, three days at full time and 
three days at part time. 

The Smith-Briscoe Company is oper- 
ating its plant at full time, but with a 
reduced force. The management of this 
company expects to increase its output 
of shoes for men in the near future. 
The plant of the Fritz-Richards Com- 
pany has recently increased: production 
by two-thirds. This factory, which is 
at work on a novelty line of shoes for 
women, is now on an 85 per cent 
schedule with the prospect for another 
increase within a few weeks. 


What Do College Girls Wear? 


What did the 1,000 or more college 
girls who do their shopping in Lynch- 
burg choose for their Easter footwear? 
Gray suede pumps were chosen by 
many of them. Others turned to the 
lighter tan pumps, some with the instep 
straps and the baby Louis heels. 
Patent leather, even when in a fancy 
effect, seemed to have lost its former 
popularity, but satin, in black and 
brown, held its own, especially in the 
shoes with straps. 


Baby Louis Heel Best Seller 


“It’s the baby Louis heel they want, 
they will have nothing else,’ said a 
prominent Main Street shoe retailer 
last week. ‘‘More than half of the girls 
and women who are buying the newer 
styles are calling for the baby Louis 
heel.” 

This retail merchant was not of 
the opinion that the military and Cuban 
heel would have a brilliant future on 
anything but sport shoes and he pre- 
dicted the gradual return of the full 
Louis heel into popularity. 


Detroit 


EASTER SALES GOOD 


Women Buy Straps Freely—-Men 
After Oxfords 


Easter business has brightened the 
outlook in many of the shoe stores of 


Detroit. Sales during the 10 days 
preceding Easter are generally re- 
ported as being satisfactory. 

Heavy rains on Thursday preceding 
Easter and a three hour closing on 
Good Friday did not affect the business 
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of the week to any great extent, the 
Saturday business being equal to and 
in some cases greater than any previous 
year. 

Strap effects in women’s and oxfords 
in men’s lines have the call, the demand 
being larger than the supply in some 
instances. Novelty lines in both men’s 
and women’s will be featured more 
generally by all dealers this season than 
ever. The ball strap is taking well all 
round and when the shoe with this 
novelty touch is fitted just a_ trifle 
looser than one without it the customer 
secures greater satisfaction. 


Effective Window Displays the Rule 


Some of the shoe stores had some 
very effective Easter displays, the 
windows of the Walk-Over stores, R. H. 
Fyfe & Co., and the Lindke Shoe Com- 
pany, being particularly attractive. 
The Walk-Over windows were re- 
splendent in lavendar and white Easter 
colors. Lavendar ribbon bows and 
show cards with white lettering helped 
to make a very striking and attractive 
window. The Lindke windows followed 
a similar color scheme, the show cards 
being particularly attractive. Fyfe’s 
windows were a departure from the 
conventional Easter display in that the 
Easter colors were lacking. Set pieces 
formed the backgrounds. These were 
made of panels covered with cloister 
cloth in fawn and had an oval decora- 
tion in the center panel which was 
covered with rich green velvet. <A 
wicker wall pocket containing artificial 
foliage attached to the center of the 
oval relieved its severity of line. 

The E. & R. store at 614 Woodward 
Avenue, also had a very attractive 
window. This is of the long side-wall 
type and had a background composed of 
panels and flower boxes. The panels 
were finished in pea green and decorated 
with gold, the wall boxes being gilt 
also. The Queen Quality windows had 
inset panels of purple cardboard upon 
which had been pasted cut-out eggs of 
various colors and sizes, which drew the 
eye of all passers-by to the display. 
Michigan Merchants Invited to 

Meet at Chicago 


A meeting of the directors of the 
Michigan State Retail Shoe Dealers’ 
Association has been called for March 
29 to decide upon the date of and the 
place at which the 1921 Annual Con- 
vention will be held. The directors of 
the Detroit Association will meet with 
them at the close of the State meeting. 
Detroit is making an earnest endeavor 
to have the convention at this city. 
A novel proposition has been made the 
Michigan Association by the Chicago 
Shoe Travelers’ Association. An invi- 
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_ Get This—It’s A Tip For You © 
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= At no time in our history has the trade been wi} 
a more profuse with compliments regarding our 2 
g shoes than now. e 
uy The new styles which our salesmen are. show- . 
y ing are the most novel and will surely hit your y 
ie trade right. v 
ee See them! Ask for a salesman to call or write 
¢ for samples. v 
a : e: 
< The Preston B. Keith Shoe Co. = 
Pe BROCKTON (CAMPELLO STATION), MASS. 
a New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 3 
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IN STOCK 
SPECIAL OFFER 


( THONET ) 


A Quality Standard for 70 Years 


















Good Cabretta 
McKay 











$135 


Steck patterns and special designs. A few of the stores N E T 
Prices range for ermchairs $8.50 up; that we have 
stools $6.00 up. furn ished 


NEW YORK CITY 


Oppenheim Collins 
JHONET 3 
Cousins 
i. nnin 

Imported Rice & Hutchins 


CLEVELAND 


CASE LOTS ONLY—3-8 


A REAL SHOE AT A REAL PRICE 




















BENT WOOD (=; Se Se 
Ruby, Inc. 
=) THONET Nin fone cirr _— PP ; 
i129 DUANE STREET NEW YORK 


| World’s Largest Manufacturers of BENTWOOD Chairs 
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tation has been given the Michigan 
Association to hold their convention 
at Chicago in July, at which time the 
Travelers’ Association will convene 
there. The Illinois Shoe Dealers’ As- 
sociation has been given a similar invi- 
tation. 


New Boot Shop Opened 


The Ginbro Boot Shop opened its 
doors to the public March 19. The 
members of this firm are well known in 
the trade. S. Ghinasin was for several 
years a member of the firm of Scholo- 
nick & Ghinasin, corner Hastings and 
Winder Streets and sold out to his 
partner to form a new connection with 
David B. Brown, who is Michigan’s 
representative of Lazarus, Freid & 
Sons, New York. Mr. Brown will still 
meet his many wholesale customers at 
his office, 15 Rowland Building. Mr. 
Brown has also had a varied retail shoe 
experience, having been in the employ 
of R. H. Fyfe & Co., and other large 
retail concerns. The new store is hand- 
somely fitted, the easy chairs and set- 
tees being of wicker upholstered in 
tapestry. The fixtures are in French 


gray, the walls of light green and the 


floor covering green to match. Two 
large windows were handsomely decora- 
ted with the latest fixtures and acces- 
sories: This firm will specialize on 
novelties in men’s and women’s ranging 
in price from $6 to $10. A, pair of silk 
hose was given to every customer during 
opening week, which gift was fully 
appreciated. 


Walk-Over Adds Another Store 


The new Walk-Over shoe store at 
6556 Woodward Avenue in “The New 
Heart of Detroit’? after many delays 
was opened in time to catch a part of 
the Easter trade. No formal opening 
was held. R. W. Pless from the main 
store is in charge. 





McConnell in Charge of Louisville 
Store 


L. McConnell, formerly assistant 
manager of the Queen Quality Shoe 
Store, has taken charge of the shoe 
department of Kaufman, Strauss Com- 
pany, Louisville, Ky. 


To Specialize on Women’s Shoes 


The Stratford Shoe Company, is 


. discontinuing their men’s, boys’ and 


children’s lines. It is the intention of 
this firm to specialize in women’s shoes. 


Lindke Bowlers Victorious 


The Lindke Bowlers trimmed the 
Fyfe teams, three to two. The Fyfe 


boys are working overtime to prepare 
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themselves for a redemption of their 
honor. 


Advocates Education of Retail 
Salesmen 


At a recent entertainment held by 
the Scientific Foot-Fitters Association 
held in the Elks Temple there were 
over 60 in attendance. Clyde K. 
Taylor, president Detroit Shoe Deal- 
ers’ Association was the principal 
speaker, taking for his subject the 
value of a good business education to 
the retail shoe salesman, and especially 
of a technical knowledge of foot-fitting. 
He pointed out that it was up to the 
salesman to raise his own salary by be- 
coming a better salesman, stating that 
the customer, in the final analysis, would 
see that due recognition of his worth 
was given him by the shoe dealer. 





RUBBER FOOTWEAR 
(Concluded from page 73) 
means to sell rubber footwear. All of 
them are constantly gathering informa- 
tion as to sales outlets. 

By watching the new developments 
that are being brought forth, by study- 
ing the conditions in his own com- 
munity, and by putting forth aggres- 
sive selling campaigns, the live retailer 
can make this end of his business pay 
and pay well. 


EASTER TRADE INFLUENCE 


Produces Holiday Atmosphere— 
Market Steady 


The influence of the Easter season, in 
its holiday aspect at any rate, extended 
to the rubber market, most dealers and 
brokers taking advantage of the op- 
portunity to forget for the day the 
troubles and worries of which this 
trade has had and is having more than 
its share. If any business was done 
March 24th, it was of very small caliber. 
Latterly the market has been steady, 
since few holders are inclined to do 
business at the present price levels and 
even they are disposed to resist further 
declines. o 

The latest quotations on plantation 
grades were based on 17 \c for ribbed 
smoked sheet on spot and for March 
arrival, 1714c for April, 18 4c for April- 
June, 1914c for July-September and 
21%c for July-December. There was 
no quotable change in Paras or centrals 
and no reported transactions in either. 


Rubber Quotations 


Para—Up-river, fine....... 18 @ 
Up-river, coarse.........113%,@12 
ee ee ..@18 
Island, coarse........... 114%@l12 
Caucho, ball, upper...... 14 @14% 
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Caucho, ball, lower......11 @11% 
Eo eo oh a Se 
Plantation — First latex pale 
Pe SAS akee nee a0 @19% 
Brown crepe, thin,clean..15 @ .. 
do do, rolled............12%@ 
Smoked, ribbed sheets. .. 1744@ 
Centrals—Corinto.........12 @ 
IE: oe ae 
Guayule, wet........... 15 @18 
Guayule, dry...........25 @ 


Balata, block, Trinidad. .53 @ : 
Balata, block, Colombian .38 @39 
Balata, Panama.........36 @37 
Balata, sheet............65 @68 


Scrap Rubber 


There is virtually no market, prices 
being about what the occasional buyer 
is disposed to pay. 


Boots and shoes........... 4 @5 
Arctics, trimmed.......... 3 @4 
Arctics, untrimmed........ 2. @.. 
Tires—Automobile........ 1 @. 
Bicycles, pneumatic........ : @, 
Hose steam, fire........... 4%@ % 
Inner tubes, No. 1........... @3 
Inner tubes, No. 2........... @5 


AN ARTIFICIAL RUBBER 


Recently Invented at Barcelona, 
Spain 

The invention of an artificial rubber 
is reported in a recent telegram from 
Barcelona, Spain. The inventor is 
Washington Rossi, an Italian chemist 
in the Barcelona laboratories. Details of 
the invention are being kept secret un- 
til it is subjected to a test in public in 
the near future, but it possesses all the 
qualities of natural rubber at one- 
twentieth of the cost, the report 
declares. 





THE LEATHER MARKET 
(Concluded from page 75) 

25c to 28c for the lower qualities. The 
top grade of colored buck sides in 
women’s trade is still quoted at 50c to 
60c per foot; for medium 40c to 45c; 
and 30c to 35c for low. Snuffed sides 
sell at 30c to 33c for the top grade and 
down according to quality. 


Glazed Kid 


This is one of the best features of the 
upper leather market, and while prices 
are still ranging high there has been a 
better trade than for months. 


Patent Leather 


Japanners of patent leather are oper- 
ating at larger capacity, and it is be- 
lieved that the domestic call for patent 
will be better than a year ago. Full 
grain patent sides bring 45c for the top, 
40c for medium and 35c for low. This 
is about one-half the price of a year ago. 





Buyers’ Easy Reference Directory 
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al ve ALL LEATHER 
WELTS 
ALIFETIME OF THE ENTHUSIASM 
SHOEMAKING AND ENERGY OF 
nae A YOUNG FIRM 


HARN FY TRACY , CREHAN CO. 


FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 
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== LEATHER PUMP STRAPS== 








JOBBERS AND SHOE FINDERS 


Send for sample cards and price list of our complete line 
which comprises all colors including white 


PROMPT DELIVERIES ASSURED 
C. R. WHITTREDGE & CO. 


245 Burrill Street Swampscott, Mass 


= §§ a 6 a en 




















LEACH 


SHOES 
JOBBERS ONLY—— 


Misses’, Children’s and Infants’ 
medium priced turn shoes in all 






feathers and combinations. For 
Domestic and Export trade. 


Write or wire to factory. 


E. F. LEACH 
184 Market St., Lynn, Mass. 


IN STOCK 





Boston Office, 215 Essex St. 











After April 15th 


This shoe in patent leather, 
gun and tan calf and white 
nubuck. 
Aer $1.30 
I is hi a a a acne 1.55 
Made with leather quarter linings and 


counter. Reliable 8 iron sole. Other 
styles in stock 2-11. 


JAQUES & CLEMENT 
Haverhill, Mass. 











Kistler, Lesh & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke 
332 Summer St., 


Muskegon 


Boston, Mass. 
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41 BEDFORD STREET, BOSTON, MASS. 














WHAT IS YOUR ADVERTISING 
DOLLAR BUYING? 


High prices of materials and increased overhead have made 
necessary a stricter economy along mercantile lines. 

Advertising should be considered as well as the commodities 
in which merchants deal. 

By choosing only those publications whose circulation is ac- 
curately measured, you not only practice economy in your adver- 
tising, but are assured that your money is buying a definite quan- 
tity of circulation. 

The Boot and Shoe Recorder’s circulation is measured by the 
Audit Bureau of Circulations. Advertising placed in its columns 
is an economical investment. 








-Your overseas customer prefers to do business his wa 


FOREIGN BUSINESS 


If he does not read English, he should be written to an 
his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 
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AFTER EASTER BUSINESS 


Retail Shoe Merchants Find Public 
in Buying Mood 


Laster Saturday was a big day in the 
retil shoe stores of the city and made 
a fitting close to the record-breaking 
business which had. been transacted all 
that week. On the impetus given, 
trade all day Monday, March 28, with 
an average of mid-Summer weather, 
found the cash drawers still ringing 
merrily to the tune of increased busi- 
ness. 

Shortly after two in the afternoon the 
temperature began to drop and on 
Tuesday morning the thermometer 
registered near the freezing point; how- 
ever, this did not seem to have any 
marked effect on retail sales, as the 
sun shone brightly and the public 
seemed to be in a buying mood. This 
changed mental attitude of the people 
is most encouraging. The newspapers 
of this section are doing much to help; 
they no longer preach economy cam- 
paigns. 

While there is a slight retard- 
ing influence noted through industrial 
disorganization, unemployment, or a 
change in employment, the case sim- 
mered down is that with the right 
goods—especially the novelties in straps 
so much in demand by the women, 
Spring, 1921, business will far exceed 
that of 1920. 


Straps, Straps and Grays 


Gray suedes are still strong favorites, 
and one merchant predicts that many 
women will wear light grays right 
through the Summer rather than white 
footwear. Be that as it may, at the 
present time both young and old 
women are today buying gray straps 
with buttons or buckles. Many win- 
dows of shoe stores are devoting their 
entire space to the display of gray strap 
footwear. Truly, we are in a vogue of 
gray straps, with no signs of a let-up 
in sight. Straps, straps, everywhere 
with hardly a Colonial in sight. It 
may be that when the June graduations 
come, retail shoe merchants will take 
out some of their Colonials in white 
leathers or fabrics and display them, 
with buckles perhaps of cut steel, or 
they may take out some of their shoes 
with the fan tongue effect and place a 
tiny buckle thereon. 

Retail shoe merchants of Boston are 
always on the alert and are closely 
studying the situation, not only for 
Summer but for Fall, trying to “listen 
in” on whatever style reports as to 
women’s gowns and suits Dame Fashion 
may be sending over her special “‘wire.”’ 


MEN’S BUSINESS GOOD 


Fletcher & Co., Ltd., Reported Sales 
Ahead of Last Year 


At Fletcher & Co., Ltd., exclusive 
men’s shoe store, 2 School Street, has 
been noted for the past two or three 
weeks, in fact, W. H. Fletcher reports, 
that business is ahead of last year at 
this time, both in numbers of pairs 
sold and the amount of dollars and 
cents. At this store, kangaroo is a big 
seller, also a medium dark shade of tan 
calf. Mr. Fletcher says that he cannot 
get enough of Scotch grain to supply 
the demand. 

Asked in regard to new styles for men, 
Mr. Fletcher stated: 

“It is the hardest thing in the world 
to get men to accept new lasts. When 
a man gets a last that he likes, he wants 
to stick to it. My shoes on the English 
last sell well.” A very beautiful array 
of shoes was on display in the windows 
and inside cases; in one of the cases, 
two types of genuine buck sport shoes 
were shown, one with white fibre soles 
and heels, exclusively for golf, with 
saddle strap of black calf and black calf 
backstay, the other with wing per- 
forated tip, black calf lace instay and 
black calf extended back stay, per- 
forated. 


HISTORY OF LEATHER 


Treated by Lantern Views and Dis- 
cussion at Round Table 


The Boston Retail Shoe Salesmen’s 
Institute had a big get-together at 
the Boston Shoe Trades’ Club on 
Wednesday night, last, when Dudley 
Smith, district manager of the Tanners’ 
Council of America, assisted by Major 
Charles T. Cahill of the United Shoe 
Machinery Corporation, presented to 
the Round Table group “‘The History of 
Leather Making.” 

Lantern views gave the subject a 
very clear presentation, as did also 
an exhibit of calf leather by B. W. 
Rankin, treasurer of Hunt-Rankin 
Leather Company, and one on patent 
leather made by C. Q. Adams, general 
manager of the Bristol Patent Leather 
Company. There was a big attendance, 
the numbers being augmented by 
several of the retail shoe merchants of 
Boston. 


GRADUATE APRIL 13 


Shoe and Leather Class Have Made 
Marked Progress 

The pupils of the Shoe and Leather 

Class of the Boston Continuation 

School, accompanied by their instructor, 

James W. Dyson, visited the factory of 


‘the various departments. 
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the Stetson Shoe Company, at South 
Weymouth, on Friday, March 25, and 
were given an opportunity of studying 
They were 
met by A. C. and Chas. T. Heald, who 
extended to the boys every courtesy. 
The last factory inspection of the 
present course took place on Friday, 
April 1, when the pupils visited the 
Thomas G. Plant Company’s factory in 
Boston. During the present term the 
boys have visited the tannery of the 
Thayer-Foss Company, in Woburn, 
and one or two other local plants. 

The graduating exercises of the 1921 
class will take place at the Boston Shoe 
Trades Club, Wednesday, April 13, 
with a complimentary luncheon by the 
New England Shoe and Leather Asso- 
ciation. President Herbert T. Drake 
of the association will make an address, 
and there will be several other speakers. 


ALIEN PROBLEM VITAL 


Senator Allen Talks at Boston Shoe 
Trades’ Club 


President Frank G. Allen of the 
Massachusetts Senate, addressing the 
members of the Boston Shoe Trades’ 
Club at a noonday luncheon, March 23, 
said that the most vital and important 
of national problems, the fitness of per- 
sons seeking to make their homes in 
this republic, should be decided not at 
the ports of debarkation here but at the 
ports of embarkation through the in- 
tervention of the United States con- 
sular service. This country, he added, 
desires only those who are willing to 
obey the laws and uphold the flag and 
all it stands for. 


Transportation Question 


Referring to the transportation ques- 
tion, he said he did not believe the prob- 
lem could be permanently solved by a 
10 per cent increase in rates. He urged 
all help to increase industries in New 
England in order that this can re- 
main the leading industrial section of 
the United States. 


ON BUYING TRIP 


Edward A. Eckels of Buffalo Visits 
Boston 


Edward A. Eckels, manager of the 
Buffalo retail store of J. L. Hudson 
Company, visited Boston this week, his 
first trip to the ““Hub”’ since January, 
last. Mr. Eckels came to Boston to 
buy and observe business conditions in 
the retail shoe trade here and at various 
cities along the route. He was taken 
good care of while in Boston and sur- 
rounding territory by William P. 
Brennan, who sells the Richards & 
Brennan line of shoes. Mr. Eckels 
reports that men’s trade is showing 
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IT PAYS TO ADVERTISE 





HAVE SOMETHING TO 


No. 5400—Cherry Chrome Bal Shoe ~ 


5 to 8 8% to ll 11% to2 

ny a “ye ADVERTISE 
No. pue-s ull Grain Cherry Lotus Bal Shoe 

5 to8 8% toll 11% L~ 


$1.85 $2.10 $2. 


Thousands of shoe merchants have been looking for 
a decent stitchdown shoe which would give satisfac- 
tion. They have been reading their trade papers to 
find it. 


We gave it to them. Hundreds have answered our 
No. 200-—Cherry Chrome Plug Oxford advertisements and have been sold, not once but 

5 to 6 ° . 

sos go, = ghgo=—s 4.853 += time and again. At last they found a real, honest-to- 


gy oe Oe ae: goodness stitchdown, they found the satisfaction 


en: ee ‘he "15+ they were looking for in the RAMSEY PATENTED 
PROCESS SHOE with its guarantee against the 
soles ripping off and stitching loosening up. 





Hundreds of others are going to answer our adver- 
tisements and secure the same stitchdown satisfac- 
tion, and before we are through we will get other 
hundreds and convince them of the sterling merits 
of this process shoe. 





No. 314—Selected, Extra Quality, Full Grain “IT?S IN THE MAKING” 


Cherry Lotus, Regular Cut Oxford, Spring Heel 
5 to8 8% to ll 11% to2 
$1.40 $1.60 $1.80 


RAMSEY’S PATENTED PLAY SHOES 
THEY CANNOT RIP 
GOODYEAR DOUBLE * Wai? WELT 


Over 1,000,000 Pairs Made and Not One Pair Returned for Ripping 


967 ATLANTIC AVE. E. J. RAMSEY CO. BROOKLYN, N. yY. 





WHEN YOU > | 
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WE'LL SAY SO 





. a os. es Fg oy ya Sandel P 
Once a buyer of the RAMSEY PATENTED sim = “Srts' | “'Si.35 1.73 
PROCESS SHOES, always a buyer. No. 14—Full Grain Cherry Lotus Barefoot Sandal 
$1.20 $1.35 $1.55 $2.05 


There cannot be any other way. 
Truth will out sooner or later. 
To those who have not seen the RAMSEY PAT- 


ENTED PROCESS SHOE, we ask them for their 
own benefit to write today, NOW, for samples. 





The sooner you get your stitchdown satisfaction, the 
quicker you will secure increased business and the 5 
prestige that goes with selling shoes worth while. I eve: oe ones 

You cannot go wrong with the RAMSEY PAT- No. 714—Women's Full Grain Cherry Lotus Sport 


ENTED PROCESS SHOE. Gihen@:..<e clatet ceeiee vo oe R28 


The Proof Over 1,000,000 pairs made and not one 
pair returned for ripping. 


DOUBLE nae 


All shoes shown in this advertisement have Bend Oak 
Outersoles, Grain Leather Innersoles, Spaulding Counters, 








and Grain Leather Welting. No. $00--Sten'y Og Coen Ventilated Ox- 
ord, Rubber Hee! 

6toll.......$2.25 (Boys’) 24% to 5%. .$1.85 

“IT’S IN THE MAKING” No. Po eee ow fom Venti- 

6to ll.......$2.65 (Boys’) 24% to 5%. .$2.25 


RAMSEY’S PATENTED PLAY SHOES 
THEY CANNOTRIP 
GOODYEAR DOUBLE *‘cHE2 WELT 


967 ATLANTIC AVE. E. J. RAMSEY CO. _ BROOKLYN, N. Y. 
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Raymond A. Gillette J.P. Murphy oseph Shaw 
Boston 





WHITE SHOES IN 


UGSrrect Dodge- 
IN STOCK 


These styles are right! 





Stock No. X395—Code “PIL- 

GRIM,” Blumenthal’s White Kid 

Gertrude, 2-Inch Full Louis Heel. 
$6.60 

Carried at Newburyport and all 

Depots 

Stock No. X407—Code “JEST- 

ER.” Same Style in Tan Calf. 
$6.85 













Carried at Newburyport only 


Stock No. X393—Code “DEBU- 
TANTE,” White Mado Cloth 
Samaroff, Junior Louis Heel. 


Stock No. X404—Code 

“MANCE;” White Mado: Cloth 

Samaroff, 2-Inch Full Louis oe 
i 1 


PUGS... ccecsenebaneueere $5. REE ae OS are $5.15 
Carried at all Depots except San Carried at Newburyport and Kan- 
Francisco sas City and Montgomery Depots. 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


M. C. Oberdorfer Solly Schweitzer 
i rancisco, Cal 


New York ladelphia San 
179 Lincoln St. 751 Marbridge Bidg. 600 a Bidg. 20 W. Jackson Blvd. Keil Buildi 


416 Albany Bidg. 


Har 


1115 Great Northern Bldg. 770 Mission St. 


Fred Fuhrman Bert Grosskurth 


Wheeler Shoe Co. H. W. Drake 
Mexico City 163 Yonge St. 


. Rosenthal 
lontgomery. Ala. Kansas —" Mo. La mg 
223-227 First National Bank Bldg. 211-215 Sheidley Bldg. Rizal Ave., Manila, P. I. Hotel Regis Room 7, Toronto, P. O. 
Ninth and Main Sts. Canada 


ina 


L. Tristani 
Care of Consolidated Steel Corp. 
Royal Bank of Canada Bldg. 

Havana, Cuba 
All goods sold F.0.B Shipping Point. Terms, net 30 days. 2 pairs or less, 25 cents a pair extra 


Prices and Deliveries Not Guaranteed 
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signs of life and that he is very optimis- 
tic regarding the immediate future 
prospects of business. 


Shoe Auction Firm Formed 


Cantor & Wolpert, Inc., 653-655 
Atlantic Avenue, Boston, are about to 
commence a wholesale auction business 
in the footwear field. David S. Cantor, 
president of the corporation, for the 
fast 18 years, has been carrying on a 
successful auction business in Phila- 
delphia. Before starting for himself, 
Mr. Cantor was in the same line with 


Lippincott Sons Company, Philadel- 
phia. H. Wolpert of the Wolpert Shoe 
Company, Boston, is treasurer of the 
new corporation. He has been in the 
shoe business for the last 20 years. 


Magwood in Atlanta 


Roy H. Magwood, for some time 
connected with the Boston branch of 
the United States Leather Company, 
has recently removed to Atlanta, Ga., 
to fill a responsible position with 
H. Wilensky & Sons Co., findings 
dealers. 


Rochester 


SHOE BUSINESS GOOD 


March has been exceptionally warm, 
and as a result the volume of retail shoe 
business both in men’s and women’s is 
ahead of last year. Women are buying 
novelty shoes in straps and oxfords, but 
there is practically no market for high 
shoes even at prices which are way 
below replacement values. 


Pidgeon Educating His Customers 
William Pidgeon, president of the 
New York State Retail Shoe Dealers’ 
Association, has recently issued a pam- 
phlet which he gives to every purchaser 
of shoes to acquaint him with the pres- 
ent day facts of shoe merchandising. 
The copy, which logically sums up the 
present-day situation, follows: 

“IT’S A FACT that good shoes cost 
money. 

“IT’S A FACT that we wish that 
they could be sold for far less. 

“IT’S A FACT that we made more 
money under the old prices—did a 
better business—showed a greater vol- 
ume of sales—had a more satisfactory 
business. 

“IT is our ambition to make money. 
Every business man wants to. That’s 
why he’s in business. BUT—it is not 
our ambition to make our money out of 
a comparatively few sales. We want 
volume of sales—and volume can only 
be had by increasing the number of our 
customers, and the number of pairs of 
shoes they buy. WE would rather sell 
five pairs of shoes at a reasonable profit, 
than sell two pairs to yield us the same 
return. 


“THAT is why you will find our 
merchandise sells at a fair price, a price 
that is consistent with trustworthy 
merchandise—real value. It is an in- 
disputable FACT that the high price 
which we have had to pay the manu- 
facturer for shoes has hurt us and our 
business far more than anything that 
could possibly have occurred. 

“YOU may depend upon getting 
every consideration and advantage in 
this store, that it is possible for us to 
offer.” 


New Shoe Company Starts 


The Wolf-Walzer Shoe Company is 
the name of a new concern which has 
opened a factory at 11 Furnace Street, 
where a patented infant's welt shoe will 
be manufactured. The members of the 
new company are Walter Wolf and 
Charles A. Walzer, both of whom have 
been identified with Wright and Peters 
Company of this city, makers of wom- 
en’s shoes. 


Closing Out Men’s Shoes 


At Klees’, 159 East Main Street, the 
men’s shoe department is being sold out 
at greatly reduced prices, and as soon as 
the present stock is disposed of the shoe 
department will be closed. 


At $6.00, $8.00 and $10.00 


Women’s oxfords, straps, pumps and 
novelties in calfskin, kidskin and 
suede were advertised by E. W. Edwards 
& Son Company, for prices ranging 
from $6.00 to $10.00. 


Los Angeles 


SUEDES CONTINUE GOOD 
Probably Will Sell Throughout the 


Summer 


The style situation today may be 
summed up as follows: 


First and foremost of course—grays, 


and then the other light shades, castor, 
fawn, etc. Though suedes look warm, 
it is believed they will be worn right 
through the Summer months and that 
next Fall will find them still leading. 
Gray has the advantage of being a 
Summer color and does not have to be 
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cleaned as often as white and it har- 
monizes with the pastel shades worn 
this season in costume. 


Opera Pump Good 


Straps maintain their lead and 
though tongues have made a sporadic 
appearance here and there they are not 
selling very well, while everything that 
has straps goes. Next to this style 
of pump, the ever popular opera is 
good. A lot of these are sold, many 
with baby Louis heel. The junior Louis 
heel has not become popular here yet, 
but it ought to make its appeal to those 
who like a medium heel, but do not 
favor the baby Louis. Satins are very 
good also, especially in the opera styles. 


Sport Oxford Heels Vary 


In sport oxfords the heels vary; 
some carry an 8-8 heel, some a 10-8 or 
even 12-8 heel, while some have scarcely 
any heel at all. However, some of the 
newer models are dressy enough for 
informal occasions, carrying a Cuban 
or Cuban Louis heel, and made up in 
combination colors. The ball strap is 
shown on the newer models and per- 
forations and pinkings make up an 
attractive ensemble. There is probably 
as much variety in sport oxfords as in 
straps. 


Decorations on the Instep 


The decoration of strap pumps is 
now more a matter of the instep. The 
one strap sells perhaps best of any, and 
instead of the elaborate and intricate 
models of a few months past the newer 
shoes are showing the side cut and mule 
effect. This has achieved instant 
popularity and shows the ingenuity of 
our pattern makers. It is a style which 
makes its immediate appeal to the 
woman of fashion, as it enhances the 
lines of the foot and reveals the: hose. 
Perhaps the near future will bring out 
a glorified sandal which would reveal 
practically the entire foot. Here is a 
suggestion for our pattern makers, if 
they, are not already working on it. 
A button oxford with side elastic gore 
has appeared at one of our stores. It 
makes a sharp contrast, to the buckles 
and laces universally worn. 


Business Continues Good 


Business generally is much better 
than it was this time last year and the 
novelty styles so much in vogue at 
present are probably the biggest factors 
in maintaining the demand, which 
promises to remain good well into the 
Summer. Another reason for the 
present activity is the popularity of 
the sport models. The sport costume 
this Spring cails for the sport shoe. 
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No. 5052 No. 834 


White Nubuck Oxford White Nubuck Pilgrim Pump 
Brown Calf Trim Flexible McKay 
Goodyear Welt $4.35 
$4.65 


TWO on the WHITE 


We are PLAYING STRONG on the MIDDLE 
REGISTER of prices, and offering some 
CORKING GOOD WHITE NUBUCK OXFORDS and 
STRAPS in GOODYEAR WELTS and FLEXIBLE 
McKAYS for MAY lst to 15th DELIVERY. 


INTENSELY INTERESTING! ! 


YES, and a SPLENDID ASSORTMENT of the 
NEW SHADE of BROWN CALF LOW CUTS in SPORT 
EFFECTS for DELIVERY APRIL 15th to 20th. 


KEEP IN CONSTANT TOUCH with these 
PLANT BROS. "SPECIALS" and YOUR BUSINESS 
WILL GROW sure as shooting! 


ILLUSTRATED FOLDERS for THE ASKING. 





GE 
MANCHESTER, N. H. 


April 2, 1921 
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McDONALD WITH NASSAU 


tnd (F. E. Adams Lines in Rockies 
and Coast 


A. J. McDonald of Los Angeles, 
California, just dropped into our Boston 
office to say “hello” and announces that 
he has severed his connection with The 
Holters Company, Cincinnati, Ohio, 
and in the future will represent The 





A. J. McDONALD 
With the Nassau Shoe Company and 
F. E. Adams Shoe Company 


Nassau Shoe Company, Lynn, Mass., 
and the F. E. Adams Shoe Company, 
Newburyport, Mass., in the Rocky 
Mountain States and on the Pacific 
Coast. 

Mr. McDonald is leaving The Hol- 
ters Company with the kindliest of 
feelings and very best wishes for their 
future success. He says that The 
Holters Company always treat their 
salesmen and the trade in a fair and 
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Greetings from Jamaica 


The traveling salesman whose 
picture appears in the circle above 
is Robert Emmet, who travels 
for A. M. Creighton. Mr. Em- 
met recently called at the “Re- 
corder”’ office on his return from a 
visit to his brother, the Rev. 
Thomas A. Emmet, S. J., of St. 
George’s College, Kingston. Mr. 
Emmet brought with him the 
greetings of His Excellency the 
Governor of the West Indies. 
““Bob”’ stated that he had a fine 
trip and enjoyed immensely talk- 
ing over the national game with 
his brother, Father Emmet, who 
won fame in baseball circles while 
a student at Georgetown Univer- 
sity, playing against Tenney, Sex- 
ton, and other college stars. 
“However,” said Bob, ‘“‘the good 
old Stars and Stripes never 
looked so good to me as they did 
when I entered New York harbor 
on my return voyage.” 











square manner, and it was really a 
pleasure to work for them. 


NEW GROVER SALESMEN 


E. L. Leverone, L. Q. Urquhart and 
W. C. Strive 


For J. J. Grover’s Sons Company, 
Lynn, are these new salesmen: E. L. 
Leverone, making his first trip in the 
auto belt of Michigan; also parts of 
New York, Pennsylvania and Michi- 
gan; L. Q. Urquhart, traveling in II- 
linois and Iowa; W. C. Strive, selling 
shoes in Wisconsin, Minnesota and the 
Dakotas. 

Mr. Strive was until recently buyer 
for Edward Wren & Co.,. Springfield, 
Ohio. Mr. Leverone and Mr. Urqu- 
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hart have been in the Grover school for 
salesmen for several years. 


Mosser with Lape & Adler 


Clarence E. Mosser travels Iowa 
for The Lape & Adler Company and 
says that his territory is ‘“‘one of the 
best States in the Union in which to 
sell shoes. I have the snappiest iine of 





CLARENCE E. MOSSER 
With the Lape ¢ Alder Co. 


ladies’ McKay shoes on the market, 
and am now leaving Columbus to prove 
this to Iowa merchants.” 





Wormeser with Stonefield-Evans 


“Jake” Wormser, who for five years 
traveled Chicago and surrounding ter- 
ritory for Stonefield-Evans Shoe Com- 
pany, and for the past two years has 
carried the O’Donnell Shoe Company’s 


_line of St. Paul, with offices at 1414 


Republic Building, has returned to the 








—_ 
—) 
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“Crumbs of Comfort ™ 


—Reg. U. S. Pat. Office— 


THE FAMOUS LINE 


EASY SHOES 


for WOMEN 


The Two Shoes Shown at the Right 


IN-STOCK 


FOR IMMEDIATE SHIPMENT 


Our Full Line Is Listed in Our 
In-Stock Catalog—Write for It 








IMPROVED CUSHION SOLE 
DR. A. REED - 


R 
VIOUSLY PATENTED BUT His 
LATEST INVENTION 
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FAMOUS 


Crumbs of Comfort 
Reg. U. S. Pat. Off. 


SHOES 








DAVIS 


NEW PROCESS 
A FLEXIBLE 
CUSHION SOLE 
McKAY 








Stock No. 568—Kid, Seamless Ox- 
ford, Plain Toe, Cat’s Paw Rubber 
Heel, 69 Last, Turn. 


Stock No. 416—Kid, Seamless Bal., 
Plain Toe, Cat’s Paw Rubber Heel, 
99 Last, Turn. 




















A. H. BERRY SHOE COMPANY 


Boston Office 


PORTLAND, 


MAINE 


428-430 Albany Building 


ST 


oe) ee ee ee, ie ee 


f 








tw 
bp 


ae oorrrr eee EEE EEEEU EEE EE EEEEUEEEETTEEEEEEE OUT TEEEEEUEU CETTE ERECT TT ATEEEETU TUTE OEETUUUUOTUHUOECOUUOOUUTEORDOOOUUEHEVOUUUUOEUOUOUUUUUUOOOOUOUEUORUOUUOUHERUOUOUUEUONOUOUUENUAUSODOOUEEUOQUUOOEIUNNOUUUDRS 














April 2, 1921 


salesforce of Stonefield-Evans Shoe 
Company. Mr. Wormser has taken 
space with William Sumner Smith, 
326 Monroe Street, Chicago. 


FROM ROAD TO MANU- 
FACTURER 


R. L. Loveless Head of R. L. Loveless 
Shoe Company 


R. L. Loveless of Franklin, Ken- 
tucky, better known as ‘‘Al’” Loveless, 
who since 1908 has traveled Kentucky, 
rennessee, Alabama, Mississippi, Louis- 
jana, and later Tennessee and Alabama, 
for Auburn, Maine, shoe houses, has 
climbed the ladder of success and now 
ranks as shoe manufacturer,with factory 
in Auburn, known as the R. L. Loveless 
Shoe Company. This company has 





R. L. LOVELESS 


President and Treasurer R. L. Loveless 
Shoe Company 


recently been incorporated with a 
capital of $100,000; R. L. Loveless is 
the President and Treasurer, and At- 
torney A. E. Verrill of Auburn is clerk; 
they with F. A. Butler of Swampscott 
compose the board of directors. 

The company will especially feature 
a black kid turn comfort shoe, to be 
known as “Aunt Karolyn Komfort 
Shoe.” It will be sold direct to the 
retail trade of the country through 15 
to 20 salesmen.. The project was 
officially launched recently at a ban- 
quet held at the Elm House, Auburn, 
at which the officers of the company 
and many local business men were 
present. 


Ephraim McFaul Dead 


Ephraim McFaul, one of the sales- 
force of A. J. Bates & Co., Inc., died 


recently. Mr. McFaul was well known 
to the New York trade. He had been 
connected with the shoe business of the 
Bates corporation for the past ten years, 
who mourn the loss of their faithful 
and loyal employe. 


JAMES WADDELL DEAD 


Well-Known Shoe Traveler for A. S. 
Kreider Shoe Company ; 


James Waddell, well known shoe 
traveler for A. S. Kreider Shoe Com- 
pany, died suddenly at his home in 
Janesville, Wis., March 13. For 35 
years he had traveled the State of Wis- 
consin, for the past 10 years carrying 
the A. S. Kreider Shoe Company’s 
line. Prior to that he carried the Wat- 
son-Plummer line and prior to that 





THE LATE JAMES WADDELL 


the C. A. Henderson Company’s line. 
Mr. Waddell had a large clientele of 
both friends and customers by whom 
his loss will be keenly felt, as well as by 
the Kreider firm which he so ably 
represented. 


ON THE PACIFIC 


Salesmanager Howard of Lindner 
Will Arrange for Coast 
Representative 

Daniel B. Howard, salesmanager of 
the Lindner Shoe Company, Carlisle, 
left March 5th for a 10 week’s trip to the 
Pacific Coast. Mr. Howard will ar- 
range for a Coast representative for the 
Lindner line while on his trip. In 
fact, his principal object is to learn 
directly from the many Lindner cus- 
tomers in this territory their senti- 
ments as to whom the Lindner repre- 
sentative should be. 

Mr. Howard himself is a through- 
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and-through Lindner man, having been 
connected with the firm for the past 16 
years, and is well in touch with the 
production, as also the sales branch of 
the business. 


Going Out April 1 


Salesmen for The C. & E. Shoe{Com- 
pany, Godman Shoe Company, Brad- 
ford Shoe Company, and Riley Shoe 
Mfg. Co., all of which companies make 
a staple line of footwear, are now on 
the road. 


In Kentucky and Indiana 


J. M. Voorhees of Richmond, Ind., 
sells the Ault-Williamson Shoe Co.’s 
fine in Kentucky and Indiana. He is 
a well known and popular shoe traveler. 





J. M. VOORHEES 
With Ault-Williamson Shoe Co. 


He formerly traveled for Lunn & 


Sweet Shoe-Co. 


Rush Novelty Orders 


Salesmen for The Lape & Adler Com- 
pany and the John Fenton Shoe Com- 
pany are sending in many orders for 
rush shipments of novelty footwear. 
Neither of these concerns is accepting 
orders for shipments prior to April 15. 


ARNOLD SALES CONVENTION 


Semi-Annual Get-Together—Silver 
Cup Awards 


On March 23, 24 and 25 the members 
of the salesforce of the M. N. Arnold 
Shoe Company have been attending 
the semi-annual sales convention at the 
company’s factory. At the meeting 
President W. Percy Arnold welcomed 

(Continued on page 119) 
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201—KID OXFORD, gray quarter and sock lin- 
ing, 12-8, Cats-Paw rubber heel, A to E, 20 last. 
$3.25 


206—Same'as above, in lower grade........ $2.60 


202—KID TWO STRAP SANDAL, medium nar- 
row toe, press vamp and quarter, gray quarter and 
- sock lining, 12-8 rubber heel, , C and D, 20 
REY. 9 PEPE CEE as SRE $2.8. 


— <A 6 we — os — — 2 aie 9 








ORIGINAL QUALITY COMFORT LINE 


IN - STOCK 


The construction of Gardiner 
shoes is by the Lynn hand lasted 
method—heels are nailed by 
hand and the sewing is by Good- 
year turn. 

Only standard tannages of gen- 
uine black kid—no sheep or ca- 
bretta—and the best wearing 
soles are used in these shoes. 
And the FIT—that we guar- 
antee. 

Twenty-six styles in high and 
low cuts are carried in-stock. 


Salesmen in all territories. 


H. K. GARDINER CO. 


5 Please Address All Mail to the Factory at Lynn l 


Boston Sample Room, 
Room 407, 
183 Essex St. 


Factory: 
680 Washington St., 


ynn, Mass. 






402—KID STOCK TIP OXFORD, 12-8 Cats- 
Paw rubber heel, A to E, 40 last........... $3.25 





406—Same as above, in lower grade........ $2.60 





203—KID ONE STRAP SANDAL, medium nar- 
row toe, press vamp and oe tg gray quarter . 


sock lining, 12-8 rubber heel, , C and Ps 
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Our Latest Style Booklet 
Will Soon Be Ready 







No. 84 


C, D; 6-10 
Price $6.85 














Russia Calf P _e “Touraine.” 


SHOE 


FOR MEN 


Saddle Strap Oxfords 


Are the Business Getters 


WE HAVE THEM 


NOW IN 
STOCK 


UNBRANDED 


No. 91 
No. 35 Russia Saddle Oxford. Same 
Style as No. 84. “Biltmore.” C, D; 6-10 
Price $5.85 


M. A. PACKARD CO., Brockton, Mass. 


Russia Calf Saddle Oxford, “Brae Burn.” 
6-10 


) 


Write to Dept. 6 For Latest 
* Style Booklet 







No. 85 








. . , 


$6.85 
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This shoe is made for girls 
and women who want a 
comfortable low heel Last. 
The toe is medium wide 
round and the heel is 10/8. 
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HANNAHSONS 
SATINS 


BLACK 


and 


mC Set 8 BRO \\ \ B, C, D,z2% to 8 
16/8 half LXV heel Baby Louis heel 
B-140 Black Satin 1 strap $3.25 


B-110 Black Satin 1 strap ‘ $3.25 Fi 
B-340 Brown Satin 1 strap ‘ $3.75 In Stock B-335 Brown Satin 1 strap $3.75 


HANNAHSONS SATINS will increase your sales mightily. They have done it for others and will do it for you. 
HANNAHSONS SATINS are POPULAR PRICED. Feature them as “LEADERS” in your regular or special sales. 
HANNAHSONS SATINS have every appearance of shoes for which much higher prices are asked. 

HANNAHSONS SATINS compare favorably with higher grades. We specialize in fabrics. 

HANNAHSONS SATINS are IN STOCK. You can get them as ordered and when ordered. 


HANNAHSONS 
35 Wingate St. SHOE CO. Haverhill, Mass. 


Minimum Orders, One Dozen Pairs. Terms 2% 10 Days 





















- He 2 " 
Se a 
age Bienes lle 


USMC CORK INSOLES 


for men and women 


ANEW line of durable sheet-cork insoles, reasonably 

priced. They are covered with hair or flannel in 
attractive colors, cloth-bound or lockstitch edges. 
Wrapped in packages of a dozen pair—solid or assorted 
sizes. For sale by Shoe Findings Jobbers. Order some 
today. 


United Shoe Machinery Corporation - - Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Co. - - Boston 
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IN STOCK BROGUES 





‘ 
a 
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Stock No. [580—Brogue Last. {Gallun’s 26 Brogue Oxford. Stock No. 587—Brogue Last. Gallun’s 4 aera 
AA, 7,tojll_ Ajfand B, 6to 11; C.and D,5toll. Price $6.75 Brogue Oxford. Rawhide Slip Sole. Price......... 
Macintosh Brown Grain ‘Brogue Oxford. Heavy Single Stock No. 693—Brown Cordovan Oxford. pasate ne 
Sole. B, 7 to910; Cand D,6to 10. Price..... +... -$6.00 Sole. Sizes and Widths: AA, 7 to 11; A, B, 


eT | a er eee 


Macintosh Black Grain Brogue Oxford. Heavy Single 
Sole. B,7 toll; Cand D,6to1l0. Price.......... $6.00 


Dalton Dress Oxford 





No. 372 
FENWAY LAST 


Patent C. S. Oxford. 3 Bevel Edge. ty | og Sole. Sizes 
——- AA, 6% to 11; A, B, 6 tol » D, § to 11. 
URE. 0 6bOsa S05 6: 5.0:5.0-0.00-6'0-00 600nes on 640540 ngewe $6.00 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building ‘ CHICAGO: 1415 Great Northern Building 
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‘The Biggest White 
Season in History- 
Tells Our Story 


Our White Sport Oxfords will be 
ready for delivery May Ist 


—— — 





OOOO Ie I 


No. 6015—White Buck Sport Oxford, tan 
trimmed. AA to D 25 
No. ey Ps 8 White Buck Ball Strap = 
ford. AA to D $5.25 

No. 6021—White Buck Oxford, imitation 
ball strap and stock tip. AA to D. .$5.00 


We will have a complete line of 
White Sport Oxfords and One and 
Two Straps in splendid sport and 
plain effects. 


Our Black and Brown 1 Straps also 
will be ready for delivery April 15th 


—— = = eS aes 
oo ee ee 


We may be able to supply your wants 
similar to these two items out of stock 
for immediale delivery 


SAKS-METH SHOE C0., INC. 


115 DUANE STREET 
NEW YORK, N.Y. 


DETROIT OFFICE:—45 Rowland Bldg., Detroit, Mich. 
Paul Solomon, Rep. 





No. 2061—Black Kid 1 Strap, high grade 
a McKay, 18-8 full Louis covered 
ng ELECT: $5.60 

qh iw TE as No. 2061, all Havana 
ook, kid, 18-8 ‘fall Louis heel. B to o 
No. 2055—All bevy 3 Kid Turn, full Louis 
covered heel. A to 85 
No. 2056—All a: Brown Kid Turn, 
full Louis covered heel. A to D..... $5.00 


Last two numbers same in Baby Louis 
heels 


OOOO ke eee 
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No. 6018—White Buck 1 Strap, imitation 
ball strap effect. A to D $5.00 
No. 6017—White Buck 1 Strap, stock tip. 
AtoD $5.00 


No. 6024—White Buck 2 Strap, tan 
Sy $5.75 


Strap, — 


I 


No. ys Buck 2 
trimmed. oD 


ICI Ie Ic 





No. 4019—Li Russia oF 1 Strap, 
1 button, 14-8 y Louis heel. ... . $5.75 
No. 4027—Same as No. 4019 in all black 
kid, 14-8 Baby Louis heel. A to D. .$5.60 

4028—Same as 4019, all Havana 
omen, 14-8 Baby Louis heel. A toD. .$5.75 


ICICI Ie ee 























White Shoes for Spring 


Order Now--Immediate Shipment 





Terms 2% 10 Days, Net 30 
1% Extra Check With Order 














White Canvas Theo 
Tie .....$2.50 









13-834 Louis Wood 
Heel 


Also Pump and 
Mary Jane same 
$2.25 


13-8 4 Louis Wood 
Also 2 and 3 Strap 
same 


The Bay 


Haverhill - * 





15-814 Louis Wood 
Heel. 







White 
1Strap.... 


Canvas 
$2.25 





15-8% my Wood 
Also 2 Strap same 







White Canvas 
1 Strap Bar Sandal. 


State Slipper Company 


Mass. 
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Sport 1 Strap, White Nubuck, Gun 
Metal Trimmed. 


Sport 1 Strap, Buckle, White Nu- 
buck, Patent Colt Trimmed. 





Sport Oxford, White Nubuck, Tan 


Sport 2 Strap, White Nubuck, Tan 
Calf Trimmed. 


Calf Trimmed. 


Our Salesmen Are Now Showing These Sport Shoes Made On 
Our New “Junior Louis’? for May Ist to 15th Delivery 


Kross Sve 


/lavern.Mass. 
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Are you featuring 


THE FEDERAL 
ARCH-LIFT ? 


A host of shoe merchants are doing so. 
From every corner of the country in- 
quiries and orders are coming in. The 
principle of the Federal Arch Lift— 
the holding of the arch in place by sus- 
pension rather than rigidity — has been 
instantly recognized as correct. Users 
are getting wonderful results—dealers 
find sales are easily made. 


The Federal Arch Lift builds good- 
will trade for you—for the Arch Lift 
method is correct—the profits sure. 


Made in white, flesh and black. 
No Rubber—No Metal—No Leather! 


The Lift That Supports—or money re- 
funded. 


THE FEDERAL ARCH-LIFT 
MANUFACTURING CO. 


168 Dartmouth St., Boston, Mass. 


; 
: 
; 
: 
: 
: 
; 
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French Spats 


‘SOMETHING TO THINK 
ABOUT” 


Our New Fall 
Creations 





Our representatives are 
out, a card will bring 
one to you 








| BOOT TOPS 





“SPATS WHEN YOU WANT 
THEM”’ 





| SPATS | 


Tecfoewn Logue Sale Hate 
Cincinnati, Ohio. 


Commercial Tribune Bldg. 























Shoe laces cause more profanity than collar buttons. 
That’s why progressive folks recommend 





The best pair ofshoes you ever saw were not made 
with greater care than is used in the manufacture 
of Nufashond Fabric Tipped Lacers. 
The best material, the best dyes, skilled workman- 
ship plus the Fabric Tip, which is part of the lacer 
itself. 
It will never wear shiny or discolor or twist and 
can’t come off. 
Nufashond Tipped Lacers are made round, flat or 
tubular in all colors in sizes to fit all shoes. 
Display Cases, Counter Cards and other attractive 
selling helps furnished. 
You will make money on 
Nufashond Fabric Tipped 
Lacers. 
Ask your jobber today for 
samples and prices. 


Wusfashond, 


Reading, Pa. 














THE FABRIC TIP-IT CAN’T COME. OFF 
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Channels Like Leather 


HEN an old timer thinks of built-in 
Insoles, he thinks in terms of leath- 
er because leather is what he has always 






SSN 






WSS“ 






used. 





Today, there are Kendex Insoles. 


Kendex channels like leather, trims to a 
clean edge and even when subjected to 400 
degrees heat still remains the same durable 
Kendex which will not crack, curl nor 
shrink. 


Kendex comes in all weights in Oak, White, 
Pearl Gray and Black—all fast colors; is 
sold in sheets or rolls of uniform flexibility 
and thickness; and is a positive non-con- 
ductor. 






WWW 






j 
j 






Retailers: Thus Kendex is the ideal Insole and a 
pl pn Aca mighty good Middle Sole. All shoe manu- 
packed one dosen facturers, jobbers and retailers should be 
pairs assorted sizes. familiar with Kendex. Samples gladly 


Order sample lot at , 
once. mailed upon request. 












Kenworthy Brothers Company 
Stoughton , Mass. 


Also 
Aenworthy Brothers a Canada Lt, StJohns, FP. Q. 









Se 





BOOT AND SHOE RECORDER 


April 2, 1921 


Crawford Arch-Supporting Shanks 


Help Sales Along 


LINE of shoes with Crawford ‘Arch-Sup- 
porting Shanks is a business building asset 
for any lively shoe store. 


The Crawford Arch-Supporting Shank is built 
right into the shoe—fitted between the inner and 
outer soles and locked to the insole. It pre- 
serves the shape of the shoe and gives support 
to the arches and ease to the foot. It cannot 
abrade the skin. 


HE finished, fashioned and fitted shoe is in- 

tended for the foot only. Any appliances 

crowded into the shoe will cramp the foot, injure 
the arch, and destroy the shoe. 


Many people in your city have been dissatisfied 
with arch-supporting appliances. They will ap- 
preciate a line of shoes built with Crawford 
Arch-Supporting Shanks. It will pay you to 
carry a stock. 


Write us today for particulars. 


United Shoe Machinery 


Corporation - Boston 


LOCKING SHANK TO INSOLE 


BRANCHES 


Auburn, Me. 
Brockton 
Chicago 
Cincinnati 
Haverhill 
Johnson City 
Lynn, Mass. 
Marlboro 
Milwaukee 
New Orleans 
New York 


J. K. Krieg Co. 
(New York) 


Philadelphia 
Rochester, N. Y. 
San Francisco 
St. Louis, Mo. 





























April 2, 1921 BOOT AND SHOE RECORDER 117 








7 SELLING FASTER’NEVER 


Patent Leather 


MARY 





S usual we are. 


HEADQUARTERS! 


a. —and most everybody seems. to 
ll realize it by the way they are 
Seles ordering. 

oi Have you placed your full order 
and yet? 

Hershenson Z 
Patent Don't be sorry later. You will 
= need fully as many if not more 
poe than last year. 


Now is the time to speak. 


If Your Wholesaler Cannot Supply You, Write Us 


Lyons & Hershenson, Inc. 
Chelsea, Mass. 


JANES 





BOOT AND SHOE RECORDER April 2, 1921 





(=a TTT ATT VAIG— 
Sen ITT ITT UILIH I MTITTT e: DUANE 


> 


(— 


X 4\{ | NZZZZ 
) Mle 
By 








Women’s Novelties 


Added to Crawford Line 


TER 
Hil , are : \ 
PCE LEE ET bree 2 4 A, > 


MW 


UR salesmen will carry with them 
this season our new line of Good- 
year Welt Novelties for Women, 

in addition to a full line of samples 
showing “‘Crawford’”’ Shoes for Men. 


| 
| 
| 


mM 


Tm 
HUCARRE MAME 


HA 
HRABEB ESE 


_ Mail post card if you wish to have 
salesman call and show you his full line 
of Season’s samples. 


WOREREEES LS 


HAHA 
LIM 


Charles A. Eaton Co. 


“The Sterling Shoemakers of New England” 


BROCKTON, MASS. 


BOSTON—207 Essex Street ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street 
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THE SHOE TRAVELER 
(Concluded from page 107) 

the salesmen and after reviewing busi- 
ress conditions outlined the policy of 
the company for the coming season. 

he March 24 meeting was in charge of 
\dvertising Manager B. L. Wales, and 
new and enlarged advertising plans 
were presented. W. N. Armistead and 
\. B. McIntire of the N. W. Aver & Son 
advertising agency of Philadelphia 
spoke on Glove Grip national ‘adver- 
iising. At the March 25 meeting 
Treasurer James D. Arnold talked on 
finance and C. O. Tyler, credit manager, 
discussed the subjects of credits and 
ollections. 

The program was concluded by a 
banquet in Boston, President W. Percy 
(rnold acting as toastmaster and pre- 
senting sterling silver, trophies to win- 
ners of the past season sales contest as 
follows: 

Prizes Awarded 


Prize for general excellence in volume 
and quality of sales won by Wyatt M. 
j Walker of Parkersburg, W. Va.; prize 
: for December sales contest, won by 
rT. G. Fitch of Lawrence, Kansas; 
prize for January sales contest, won by 
Wyatt M. Walker of Parkersburg, W. 
Va.; prize for February sales contest, 
won by A. V. Rooney of Brooklyn, 
N. Y.; prize for gain in sales, won by 
F. G. Deitsch of Parkersburg, W. Va.; 
for increase in sales of women’s Glove 
Grip shoes, prize won by William J. 
Lovejoy, Malden. Gold pencils were 
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presented to the following as the first 
five men in total sales: W. M. Walker, 
Parkersburg, W. Va.; W. J. Lovejoy, 
Malden; C. N. Fitch, Kansas City, 
Mo.; T. G. Fitch, Lawrence, Kansas; 
H. L. Githens, Camden, N. J. 

During the evening a clever bur- 
lesque, entitled ‘‘The Death and Burial 
of Alibi Ike,’’ was presented by Pres- 
ident Arnold, Fred Hill, W. W. Walker, 
W. J. Lovejoy, B. L. Wales and W. 
Percy Arnold, Jr. 





A Whole Sermon 


At the recent convention of the 
Indiana Retail Shoe Dealers’ 
Association, held in Indianapolis, 
two traveling salesnfen met. As 
they shook hands, one said: 

‘**How do you find business?” 

Said the other with an ap- 
propriate gesture: 

‘How do I find business? I 
find it by going out and digging 
like h—1 for it.”’ 











TRADE PROMOTION TRIP 
J. A. Munroe in Middle West 


J. A. Munroe, Vice-President of E. 
T. Wright, Inc., Rockland, Mass., is 
making a two weeks’ business trip 
covering the frincipal cities of the 
Middle West. Mr. Munroe is calling 
on the retail shoe merchants who han- 








This is “‘Jim’’ Jagerty in his high powered car, all ready for a race for business. 
“‘Jim’s”’ official track is Ohio, Pittsburgh and Wheeling, W. Va., and his line is that of 
The Lape ¢ Adler Company. At the end of the first lap of his course, ““Jim” was most 
enthusiastic and issued the following bulletin—‘‘Business Is Great.” 
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dle ‘Just Wright’? shoes and is also 
meeting some of the Wright salesmen. 


Kline with Harney Company 







L. R. Kline, who formerly carried the 
J. Landis Shoe Company of Palmyra, 
has recently become connected with 































L. R. KLINE 
With the P. J. Harney Shoe Company 







the P. J. Harney Shoe Company of 
Lynn. Mr. Kline will cover New York 
State, including New York City, Michi- 
gan, Indiana and Illinois. He will have 
offices in New York and Chicago and 
hopes to serve the trade with the Har- 
ney line as efficiently as he has hereto- 
fore with the Landis line. 














JOINT SALES CONVENTION 


One Hundred Craddock and Witt 
Travelers Get Together 








More than 100 salesmen of the Crad- 
dock-Terry Company and George D. 
Witt Companies held a joint sales con- 
vention in the Virginian Hotel, Lynch- 
burg, Virginia, on Thursday, March 24. 
Sales policies and market conditions 
were explained in talks by John W. 
Craddock, T. M. Terry, C. G. Craddock, 
Jr., and A. P. Craddock, Jr. 

W. W. Brown, A. P. Craddock, Jr., 
J. B. Stroud and T. A. Lotspuch, of the 
C.-T. Company, and R. T. Coburn and 
W. D. Hogan of the Witt Company were 
initiated into the ‘“‘quarter of a million 
dollar club’’.and were presented with a 
medal showing the trade-mark of their 
house enameled on gold and set with a 
diamond. 

The men who work out of the George 
D. Witt house gave Dexter Otey, vice- 
president of the company, a gold watch 
which R. T. Coburn in his presentation 
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The Original 
Arch Brace 
Over a quarter 
million satisfied 
users. 
Satisfaction 
Guaranteed 
WRITE FOR OUR TRIAL OFFER. 


It will convince you that Jung’s Arch Brace is far superior to 
any other arch brace or support on the market. 
Retail Price $1.00 


THE JUNG ARCH BRACE Cc. 
Jung Building 
CINCINNATI, OHIO 











32767-10—Palm Plant, natural pre- 
pared, everlasting. 


Inches Palm With Without 

High Leaves Pot Pot 
32767-4 24 4 $1.10 $0.60 
32767-5 30 5 1.25 15 
32767-7 42 7 2.50 2.00 
32767-10 48 10 3.00 2.50 


My ILLUSTRATED CATALOGUE 
pat 32, » Guataining Docorstive — TS, 

ts, Vines, Gar 
in bo mailed FREE FOR 


THE ‘AS ASKING. 





FRANK NETSCHERT 
No. 61 Barclay St. - New York, N. Y. 











REAL QUALITY STRAPS 


LM designs in the fashion- 
able colors—both beaded and 


plain. 





Write for Samples 
Prompt Service Best Quality 


The MacNeil Co. 
UPHAM ee SHOE CO 219 MARKET ST. LYNN, MASS. 


-NAIDA PATTERN 
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Herman’s 
Famous 
Specials 






or to 
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a] 
, Tk 
ay 
>| Ik No. 151 
& Navy Style 
rk Genuine Gun Metal Calfskin 
pr py 
cY $4.00 
hout % 
“ es 
3 i UST as Herman’s U. S. Army Shoes have gained the highest form of permanent 
2.50 iy reputation, so Herman’s styles for civilians, for their many special uses in 
UE re business and recreation, have gained lasting popularity. 
Sas- ih 
OR ¥ Style 151, for instance, was originally created as the regulation shoe for men 
u of the U.S. Navy. Today, through its shapeliness, its appropriate materials and 
ity excellent workmanship, it is the choice of thousands of men for business and gen- 
. Ne eral wear. as 
. A) P 7 
Thus Herman’s Shoes, conventional and military shapes, suit the footwear ‘ 
7 s tastes of practically every kind and tendency of consumer trade coming to retail a 
— fi tores. Be 
i s i 
% Dealers who carry several of our general or civilian styles in addition to our Ry 
4 Munson U. 8. Army models find their sales of Hermans steady and profitable. : 
yt > 
re . . J . . : ef 
o Style 151 is in stock, in full sizing : 
JOSEPH M. HERMAN SHOE COMPANY : 
BOSTON, MASSACHUSETTS 
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REPCO---your customers want it 


Reerco is a liquid enamel which restores the 
new appearance to sole edges and to heels. 

It’s very popular with the trade. 

Repco Heel and Edge Enamel clings firmly and 

evenly to the surface. It does not rub off. 

Repco is made in all the stylish shades—white, 

ivory, light gray, dark gray, champagne and 

Havana brown. 

For sale by Shoe Findings Jobbers. Better 

order some today. 


United Shoe Machinery Corporation, Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 




















HAVERHILL MADE P “\, Women’s TURNS 








A black satin 
strap should be 
well made 
and with good 
material. 


We use only the best. 


KNIGHTS-ALLEN CO., Inc. 


BOSTON SALESROOM 


FACTORY 
HAVERHILL, MASS. 207 ESSEX STREET 
J. GEORGE KNIGHTS J. WALLACE ALLEN 
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Huntsville, Ala.—Three thousand spin- 
dles have been added to the equipment of the 
\ Lincoln Cotton Mills. 

‘ Three Rivers, Cal. San Joaquin 
= Portland Cement Co. lanning to estab- 
lish a Pasay for the = uction of cement, 
= potash and lime. 

u Pueblo, Col.—The Colorado Fuel and 
Iron Co. reopened four idle mills on March 
14, running two eight hour shifts. 1000 
additional men employ: 

West Barrington, Conn. —Extensive im- 
= provements are nearing oom at the 
: plant of the Rhode Island Lace Co. 

Hartford, Conn.—The New England Brew- 
ing Co. plant is soon to be remodeled into 
one of the largest slaughter houses and 
packing plants in New England. Additions 
to the plant will cost several hundred thous- 
= and dollars 
> Griffin, Ga.—The Griffin Manufacturing 
Co. has recently installed 22 additional cards. 





: Monroe, 





OO 





Fort Wayne, Ind.—The Co-operative 
Society of America is erecting a $100,000 


creamery. 
La.—The Louisiana Gas Dis- 
ue aan is being organized with 
0,000,000 capital to develop the oil and 
a of the district. Pipe lines will be built 
to jpesy surrounding cities. 
Milo, Me.—A new woolen mill is to be 
egy by the Milo Worsted Co., which - 
ompess with about 40 looms, also card- 
a = golenine machinery. 
oke, Mass.—The New England Tire 
ee Co. has just completed a new 
“ with a daily capacity of 1000 tires. 
ford, Mass.—The new plant of the 
ican Woolen Co., to known as the 
— Mill, is nearing completion. 
» Smithsburg, Md.—The Smithsburg Fruit 
Cooperage Evaporating Co. has just 
doubled the srpentty  ie its plant. 

Detroit, Mich ros. Motor Car 
Co. reopened March 17 P with a force of be- 
tween 3500 and 4000 men 

Salisbury, N. C.—A 5000 spindle addi- 
tion has been erected by the Vance Cotton 





ills Co. 


Where to Find Business 


Wage Envelope Is the Index of Where Shoes Are Wanted—Every Traveling 
Shoe Salesman Should Follow Up the Tips of Prosperity Herewith Given 


Bay City, Mich.—The American Worsted 
Spinning has just completed plans ‘for 
its new yarn ‘mill which, it is estimated, will 
cost about $200,000. 

Statesville, N. C.—10,000 additional 
spindles are being installed at the plant 
of the ay gh anufacturing Co. 

St. Pauls, N. C.—The Ernaldson Manu- 
facturing Co. has installed 5,000 additional 
spindles. 

Newark, N. J.—The Westminster Knit- 
ting Co., Inc., is o; ating the mill purchased 
from the Delawan nitting Mills for women’s 
hosiery. Equipment com oy 60 knitting 
machines, 12 loopers and 10 sewing ma- 


chines. 

Bloomfield, N. J.—The Clark Thread Co. 
has completed plans for erection of new 
blesohing works and power plant. 

New J.—Keiner & Co., manufac- 
turers of ‘chemicals and tanning extracts, 
have purchased the plant of the Newark 
Paving Co. 

Amsterdam, N. Y.—S. Sanford & Son, 
carpet and rug manufacturers have com- 
pleted a large six-story mill during the past 
year and are — constructing another mill 
of similar hei, 

Utica, N. The Utica Silk Throwing 
Co. is making additions to its equipment for 
the production of silk cloth. 

Gloversville, Y.—The_ Gloversville 
Hosiery Co., We .. . of infants’ silk 
hosiery, are planning an addition to their 


plant. 

Albany, N. ¥Y.—The new mill of the Al- 
bany — Co., for the manufacture of 
bile robes, is about com- 


pleted. 

Gloversville, N. Y.—The Queen Bee Silk 
Mills are operating a new plant for the manu- 
facture of tricot and silk cloth. 

Troy, N. Y.—Engineers in charge of erec- 
tion o ‘new Ford tractor plant are ready to 
begin excavation work. 

rilliant, Ohio—The Crystal Shade Co. 
has leased the factory formerly occupied 
by the Lucre Glass Co. and will begin opera- 
tions about April 1. 





IO ee ie 2 


Boog, Y.—The new plant of the 
Nouk udson Chemical Co., costing about 
$100,000, is nearing completion. 

Cleveland, Ohio—A new building is just 
being completed by the Colonial Woolen 
Mi or the facture 
bile robes and heavy woolens. 

Okla—The Phanotax Chemical 
Co., wholesale druggists and manufacturing 
chemists, are about to erect new $400,000 
plant for the manufacture of a complete line 
of dental and toilet specialties. 

Pittsburg, Pa.—The Clinton branch of the 
Carnegie Steel Co. resumed operations March 





Reading, Pa.—The Standard Chemical 
Works have just ned a new plant for the 
manufacture of insecticides and arsenic 
compounds. 

wi Gonshohocken, Pa.—The Herbert Hosiery 

Mills are installing new machinery for in- 
creased production. 

Hazelton, Pa.—The Hazleton Silk Co. is 
planning to operate a mill equipped with 
8,000 a 

Pittsburg, Pa.—The Penn Paint Co. is a 
new concern engaged in the manufacture 
and marketing of paints. 

Tacony, Pa.—The Penn Seaboard Steel 
Co. =". operations on March 14. 

C.—5000 spindles have re- 
cently ee installed at the No. 3 mill of the 
comer Cotton Mills. 

Freeport, Tex.—The Freeport Sulphur 
Co. is planning the erection of an asphalt 
plant in connection with its sulphur works. 

Fries, Va.—The Washington Mills have 
recently installed 10,000 new spindles. 

Merrill, Wis. —Extensive additions are 
under way to the plant of the Merrill Woolen 
Mills to provide for the manufacture of 
blankets. 

Milwaukee, Wis.—The Novelty Knitting 
Mills are operating their new factory, com- 
—* in January. 

Shebo: yean., Wis.—The Hand Knit Hosiery 
Co. has leased a building as a branch plant 
= the manufacture of sweaters and fancy 
nit g 
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remarks declared to be an appreciation 
of the friendship that had always 
characterized his business relations 
with the salesmen on the road. 


Discussion of Market 


In his talk to the representatives of 
the two firms, President John W. Crad- 
dock discussed the market situation 
and spoke of the cut in the price of the 
Fall and Winter models. In fixing the 
prices, he said, a further decline in the 
costs of raw materials had been antici- 
pated. The salesmen were told that the 
old time merchant of long term credit 
was giving way to the houses doing 
business on a cash basis with a small 
margin of profit but a quick turnover. 


Many Novelty Shoes 


At their respective houses the sales- 
men were shown over the new lines, 
which tend more to novelties than any 
before put out by the two companies. 
Strap effects and Baby Louis heels 
predominate among the 


shoes for 


women. Among the new styles are a 
black suede ball strap oxford with a 
military heel, oxfords and pumps with 
Baby Louis heels in the lighter shades of 
tan, and sport oxfords in two tone 
effects. New patterns for men with the 
slightly broader toe are included. 


Intensive Sales Campaign 


The company has planned an inten- 
sive sales campaign on its specialty, 
the Glove Grip shoe, and has added 
five new salesmen: Fred V. Hill, for- 
merly Agency Sales Manager of the 
Regal Shoe Company, who will cover 
the large cities of the South; E. S. 
Bearce, who formerly traveled for the 
Regal Shoe Company, will cover West- 
ern Pennsylvania and Western New 
York State; A. C. Robertson of Sioux 
City, Iowa, formerly with Roberts, 
Johnson and Rand branch of the In- 
ternational Shoe Company, St. Louis, 
who will cover Iowa and part of Ne- 
braska and South Dakota; Geo. S. 


Wilson, formerly with Rice, Hutchins 
and later with the Edmonds Shoe 
Company, will travel the northwest; 
Charles Gilday of Brockton, who will 
travel part of New York State. 

The salesmen left for their territories 
March 26 and President Arnold is 
convinced that these new men as well 
as the regular force will, notwithstand- 
ing difficult business conditions, pro- 
duce a satisfactory volume of business 
for the coming season. The Arnold 
factory has been in continuous opera- 
tion on the Winter run since October 8 
and took stock April 1 in preparation 
for the new run. 


HATS OFF TO BRILL 


Leads Entire Brown Shoe Company 
Salesforce as Business Getter 


Approximately 200 travelers on the 
staff of the Brown Shoe Company 
took their hats off to D. W. Brill, 
manager of the Boston sales branch of the 

(Continued on page 127) 
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ears” 
Made With Either 
Leather Soles cr 


NEOLIN Soles. 
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“A Boy’s Shoe That 
P\y “i Wears” " 
Made with Either | 
wy Leather Soles or 
NEOLIN Soles. 
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This Spring’s Newest Boys’ Styles 


CARRIED IN-STOCK 


For Immediate Shipment 








_ No. —— Men's Mahogany 
art ,_ Good 
dling Wingfoot Rubber Heel Pt Steck No. 370€—Boys’ Mahogany Whole 
Toe. Sizes 9-1314. P Cvarter Blucher, Goodyear Welt, Prince- 
raitiinien $3.00 tcn Tce. Sizes 1-6. Price........ $3.50 


Stock No. 490—Boys’ Mahogany Lace Oxford, 
Goodyear Welt, Goodyear Wingfoot Rubber 
Heel, Penn Toe. Sizes 3-6. Price........ $3.35 





Stock No. 3604—Boys’ Chrome Gun Metal Bal, Stock No. 3708—Boys’ Mahogany Whole Quar- 
Goodyear Welt, Goodyear Wingfoot Rubber ter Bal, Goodyear Welt, Goodyear Wingfoot 
Heel, Penn Toe. Sizes I-6. Price........ $3.25 Rubber Heel, Penn Toe. Sizes i-5. Price. .$3.50 


MARSTON & TARAS wade MANUFACTURERS Danvers, Mass. / 
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DECIDEDLY BROCKTON SHOES 


Mr. Retailer, if you want snappy Spring merchandise 
in white, tan, or black, see our line and learn our 
prices before purchasing. 





No. 1—Here is one we call our Brockton Special. Has No. 2—Another popular sport model, made in all 
Nubuck vamp, Color 4, Tan Calf Trim. We also combinations, White Ivory, Neolin, or Oak Soles. 
make this shoe in many other combinations. Also made with new golf regulationsole. 

Price, $5.25 Prices from $4.00 to $5.50 





Our Line 100% Goodyear Wingfoot Rubber Heels 


BROCKTON SHOE MFG. COMPANY, Ince. 


BROCKTON (Campello Station) MASS. 


Boston Office, 117 Lincoln St. Detroit Office, 213 Bowles Bldg. Philadelphia Office, 411 Forrest Bldg. 
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REGISTERED 


LOOK F OR THE ANVIL —our adil 


EK: ERY B & W welt for boys and girls carries its own 





guarantee impressed by our workmen—the anvil in 
the heel. 


The anvil means that you will get solid leather, steel shod 
shoes of unvarying quality every time you order from 


BRENNAN & WHITE. 

Our excellent record of forty years’ honest service stands 

today as your infallible guide in ordering sturdy welts for Sot et Week ce 
boys and girls. oar * ae ; 





IN STOCK 


Make sure the anvil is there in the. heel, before you buy. The finest type of shoe for the 
finest type of boy. 


Brennan & White Shoe Co. 


HIGH GRADE WELTS 
31-35 WILSEY ST. NEWARK, N. J. 


NEW YORK OFFICE - - - MARBRIDGE BUILDING 




















HUNKINS TURNS 


THIS FOUR BAR STRAP is still running ahead of the ticket 
and looks like the one best bet. Made with 18/8 and 12/8 LXV heels. 








CAN BOOK A FEW MORE FOR MAY DELIVERY 


INCORPORATING STYLE pr 





JS QUALITY 


WHITE CALF 


-00 
WHITE LEVOR GRAIN . 5.65 W, QO. HUNKINS CO., Haverhill, Mass. 


WHITE NUBUCK 

















PIECE O TABLEWARE may be solid silver without 
the “sterling” stamp, the accepted “Hall Mark” 
of quality. 
But you don’t know. 
A Bank might be honest and efficient without Government inspection. 
But you don’t know. 
A business concern may be absolutely responsible without a commercial rating. 
But you don’t know. 
a oe may have the circulation it claims without verification by the Audit Bureau of 
irculations. 
But you don’t know. 
Better Be Sure. 
The circulation of the Boot and Shoe Recorder is verified by the A. B. C. 
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SHOE STYLE SHOW 


October Event Will Feature Living 
Models 


Frank E. Packard of George E. 


Keith Company, who had charge of the | 


Shoe Style Show at the Brockton Fair 
last year, will occupy the same position 
at the fair next October. The plan 
which Mr. Packard recently presented 
to the fair directors calls for the use of 
practically the entire main floor of the 
hall at the fair grounds. It is planned 
to have two or three stages where 
models will display footwear and gowns. 
In short, it will be a Brockton Style 


Brockton 
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Show in the fullest sense of the word, 
giving merchants, as’ well as manu- 
facturers, opportunities for showing 
the goods which are sold as well as made 
in Brockton. 

In speaking of Brockton, the Brock- 
ton district is understood as covering 
the nearby South Shore shoe towns. 
Shoe manufacturing will be a leading 
feature of the educational department 
which will occupy space in the basement 
of the hall. Joseph C. Crocker, Jr., 
who had charge of the made-in-Brock- 
ton exhibit fast year, will perform 
the same duties at the Fair next 
Fall. 











THE SHOE TRAVELER 
(Concluded from page 123) 
big St. Louis shoe manufacturing 
establishment. 

The hat tipping event took place at 
the annual banquet given salesmen of 
the corporation. This year the function 
took place in St. Louis, Tuesday, 
March 22. The boys had to tip their 
hats to ‘“Dave,’’ because he led the 





D. W. BRILL 
With Brown Shoe Company 


entire salesforce in volume of business 
for the past 12 months. 

In honor of the occasion and as a 
compliment for his achievement, Mr. 
Brill was attired in a khaki rooster out- 
fit and placed in a conspicuous place 
at the banquet. He crowed quite 
lustily, loudly and frequently. 
Now he is working to repeat. 






WANTED TO PURCHASE 








CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 


Kalter Cerf. Mercantile Co., Inc. 
591 Broadway New York City 
Phone Spring 5160-5161-5162 








DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will — for your entire or surplus 
stock oi 

Leases hems a short term to run taken over. 
Established 25 years. 


I. OLENICK 
413 Broadway, New York. Tel. 9531 Cangj 










MISCELLANEOUS 














The Most Popular 
Size Stick 


“VARNUM” 


Trade Mark 


Made in Three Styles, 
No. 1, 2, 3 


With Standard Measures, 
English, French, 
American 


Price No. 3 
$1.50 Each 


“Varnum” Size Sticks 
are made of Extra 
Quality Maple Wood, 
with Nickel Plated 
Trimmings. Makes an attractive 
fixture for the store, also a 
long wearing and useful one as 
well. 
































Write Us Direct if Your Dealer 
Cannot Supply You 


Frank W. Whitcher Co. 


Manufacturers 


BOSTON, MASS. 
BRANCH, CHICAGO, ILL. 





























MISCELLANEOUS 
“FISHER” 
boomy ay 
HEEL, and po 
SUPPORT 
Without Zt i to 


Prevents the Counters P, _— ye 


Shoes from Runni Over. Easily a 
C= No Repair ent ou 
without them. 





The New Improved 
“E, W.” 
SHOE STRETCHER 
hy without 


Range of 
either 





Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 


hipped subject to ap- 
proval a. satisfaction 


tite for our latest cata- 

log showing 18 styles of 

ders as well as other 
store fixtures. 


Milbradt 
Manufacturing Co. 
2416 No. 10th St. 
ST. LOUIS, MO. 




















SHOE STORE WN 
CHAIRS 
SETTEES 














WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 
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page per issue: 
1 time 7 times 


$4.00 


12.00 
16.00 





13 times 26 times 52 times 
$3.50 $3.00 $2.50 
8.00 7.00 6.00 5.00 
10.50 9.00 7.50 
14.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 





ye hart WA ae cents 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“‘Recorder”’ rates for space less than one eighth 


4 for each inserti 


Answers to ads must be sent under letter 





SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





WANTED-—Salesmen for Indiana and _ Illinois 
to sell growing girls’, misses’ and children’s 
McKays. Can be be sold id with non-conflicting lines. 
Commission 7 per cent. Address C501, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


SALESMEN WANTED—Now calling on the 
boot and shoe, findings, supplies, or allied 
trades, to carry and introduce a rubber heel of dis- 
tinctive features, as a side line, on a 10 per cent 
commission basis. Territory not restricted, exclu- 
sive if desired. The Standard Commodities Co., 
Inc., 415 Wells Ave., N. W., Canton, Ohio. 


WANTED-— ‘Salesman for the States of Indiana, 

Ohio and Michigan to sell our line of misses’, 

children’s and infants’ turn shoes on commission. 

Can be with o non-conflicting lines. 

Experienced salesman ferred. Reply with 

ang to The Rehr oe Company, Orwigs- 
g, Pa. 


ANTED—Sal with established trade on 

women’s fine shoes, to carry on commission, 
boudoir and ballet slip " our a. In 
stock. Best possible values. Establi: reputa- 
tion. Salem Shoe Company, Manufacturers, 
Salem, N. H. 


WANTED—Salesmen in all parts of the country 
for three small shoes. Can be carried in your 
pocket. Case lots. Factory discounts. Values out 
of the ordinary and repeaters. Immediate delivery. 
Address C509, care and Shoe Recorder, 207 
South St., Boston, Mass. 


ALESMAN to handle short side line in New 

York City. A live man can make good money. 
Carried in stock. Address C510, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


ANTED—Salesmen to sell our well-known 

line of slumber slippers, boot socks and 
Indian meccasins made by Factory I; infants’ 
shoes and moccasins made by Factory II, on a 
commission basis. Our recent enlargement en- 
ables us to cover more territory. None but re- 
liable hustlers need apply. Address The B. & P. 
Footwear Co., Inc., Oswego, > 2 


GALESMEN to carry a side line of felt and 
leather slippers, all territories open, good 
opportunity for large city resident men. Quality 
and prices right. Give territory wanted and 
references. Address C512, care t and Shoe 
Recorder, 207 South St., Boston, Mass. 


IGH- GRADE SAL ,ESMAN—For _high-gra¢ high-grade 

line of men’s and women’s welts. Middle 
West and Coast. Must know best class of mer- 
chants. Address K409, care Boot and Shoe Re- 
corder, 127 Duane St., New York City. 


ANTED—Shoe salesman, capable of buying 

and selling shoes in combination stock, ladies’, 
men’s and children's shoes. Must be well qualified 
and have unquestioned recommendations. W. E. 
Jett Mercantile Co., Pratt, Kan. 
































Salesmen in all territories to handle popu- 
lar priced line of Infants’ and Children’s 
Square-edge turns, sizes 1 to 8. Stock 
proposition. One day service. Commis- 
sion 6 per cent. Address C470, care Boot 
and Shoe Recorder, 207 South St., Boston, 








Attractive proposition for SALESMEN 
to carry MANUFACTURER’S complete 
line popular priced STITCHDOWN 
SHOES, also SLIPPERS and LEGGINGS 
for Jobbers and largest Retailers. Apply 
by letter. Mention territory covered. 
Emil Kaufmann, Inc., Lincoln Ave. and 
133d St., New York City. 











Salesman Wanted for 
Chicago City ‘Trade 


A nationally known manufacturer of 
trade-marked men’s and women’s 
welts, maintaining a large stock de- 
partment in Chicago, —> a high- 
grade ie ae salesman 

own a car thoroughly 

with city accounts and shoul 

to show a successful record. 
For the right man this " a $10,000 
job at the minimum. 


Address C499, care Boot and 
Shoe Recorder, 207 South St., 
Boston, Mass. 





Do You Want to Sell 
These Lines? 


I know of two large Eastern 
manufacturing concerns which 
require immediately, first-class 
salesmen to call on the retail 
trade. One concern making 
women’s fine turns desires a 
representative for Ohio and New 
York State and another for the 


men’s medium fine welts. This 
house needs a representative in 
the Middle West and another on 
the Pacific Coast. These are real 
opportunities for the right men. 
Write promptly. All communi- 
cations confidential. Address 
G. W. R. Hill, Boot and Shoe 
Recorder, 207 South St., Boston, 
Mass. 





South. The other concern makes . 








Salesman Wanted for 
Iowa and Nebraska 


One of the oldest and largest manu- 
facturers of trade-marked men’s and 
women’s fine welts wants an experi- 
enced salesman for Iowa and Nebraska. 
This man must be thoroughly —— 
with the retail trade in those States 
and be able to show a successful sales 
record there. For such a man we 
have an exceptional opportunity. 


Address C500, care Boot and 
Shoe Recorder, 207 South St., 
Boston, Mass. 


ANTED—E: salesman, children’. 
stitchdown and sandals, to cover Vir 
gina. West Virginia, North and South Carolina 
an, Tllinoss and Wisconsin, to take same ax 
an exclusive line or side line. Good opportunity 
for right man. No “has been” need apply. Addres. 
K410, care Boot and Shoe Recorder, 127 Duan 
St., New York City. 





WANTED 


By large Chicago wholesale and shoe 
manufact company, salesmen for 
following territories: Northern Indiana 
northeastern Iowa; western Ohio ond 
= eo and su territory. Only 
igh-grade, progressive men who can 
— us by past road or retail ex ce 
th are business getters n apply. 
Address C508, care Boot and Shoe 
corder, 189 W. Madison St., Chicago, II. 














POSITION WANTED 


ALES at toad SEEKS NEW CON: 
N ape i married, 
years’ su 2. ae largest s shoe Rn 
saler in East rs and of sales 
and advertising; familiar with all phases of busi 
ness; believes in records and knows how to ge! 
them and use them. Would like to hear from 
manufacturer or large wholesaler who is looking 
for a man wae’ os a a work with his men and 
t results. msider salary and bonus 
vailable A a - Adieu C502, ng ® Boot and 

Shoe Ri er, 207 South St., Boston, M ass. 


EXPERIENCED SALESMAN—Desires con 
nection with reliable house. New York State 











-S surrounding territory preferred. Addres< 


x o™ 1313 Eastern Parkway, Schenectady, 


SHORMAN Fike years’ experience, at presen 
employed, — Ke ble of managing 
thorough pm Bae and the fittin: 
of foot pe mony a and corrective shoes 
Can give results that will show a profit. Unques 
tionable references furnished. Address C506, car: 
ee Boot and Shoe Recorder, 127 Duane St., New York 
ity. 


DURING leisure og prepare for busy 
days. maeers ve employee 

now. Remember osen carefully, work 
carefully.” My A embodies: Retai! 
(N. ¥. w wheladiie (Boston), factory (Me.), travel- 
ing ( ‘a ). References and personality are 

among my ——- assets. Future prospect: 

interest. me more than present salary. Little talk. 

often lead to big things. Let’s have a little talk 
Address C511, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


ALESMAN—Ten years’ experience, managin, 

high grade store, desires to make change 
Would consider a manufacturer’s line on a reason 
able offer. Address K411, care Boot and Shu 
Recorder, 127 Duane St., New York City. 


WANTED—Position as traveling salesman i: 
Western Pennsylvania by man who has cov 
ered the territory continually for the past eight 
Ladies’ medium-priced welts erred 
furnished. Address P.S. T. A., Hote! 

Henry, Pittsburgh, Pa. 























HELP WANTED 


ANTED—A man manage a_ wholesale 
rubber. footwear ‘obbing house. Must have 
had enpemmepen, in handling salesmen and _ store 
Must be ehie to take an established 
“a | for 
t and 

207 South St., Boston, Mass. 
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a eg Sa: Dave — Shoes Sold Rights ote ““more”’ A “right”; sold for ye t ee to the 
ight wearer. eo it or a y at e t profit. This the great problem s| mer- 
chants. ‘The chief of “The Boo andl Ghee ecorder”’ is to help solve it; for this is the basic problem upon which 


R 
the prog a Rr cit cid nan eden eo to shoes and leather; their production and distribution. 
Annual Subscription in the United States, $5.00. Per copy, 25 cents. Canadian, $6.00. Foreign, $10.00 
No Subscription Accepted for Less Than One Year 














Member of the A ialed Busi Papers, Inc. Member of the Root Newspaper Ass’n. Member of Audit Bureau of Circulations 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. Entered ai the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 
Cable Address BOOTRECO 
PUBLISHED WEEKLY IN THE INTEREST 
LINE WANTED WANTED TO PURCHASE OF THE RETAIL SHOE MERCHANT BY THE 





BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


oorecams OF THE CORPORATION 
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er takes Fox Footery with her when she 


goes out of doors in spring. 


Dainty Fox Slippers, Pumps and Oxfords are as 
suitable for the lawn party, the boardwalk stroll 
and the boat club dance as they are for winter’s 
more formal functions. 


Belonging to the inner circle of shoe styles, Fox 
Footery makes centers of buying and profit of the 
stores in which it is sold. 


Charles K. Fox, Inc. 
Haverhill, Mass., U.S.A. 


CHICAGO: GREAT NORTHERN BLOG. BOSTON: 54 
LINCOLN ST. New YORK: MARBRIDGE BLDG. 
BROADWAY & 34TH ST. ROOM 632 


Vaan > 
Zd° i- 


Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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We Broke All Previous Records For 
March Shipments—Because— 


a 


No. 877—Brown Calfskin 2 Button, 
1 Strap, Ball Strap Flexible McKay, 13-8 
Military Heel. B, C, D Widths. .. . $3.85 


No. 880—Same Style as above, except 
Light Tan Calfskin. B, C, D Widths. 
$4.25 


No. 865—Same Style as No. 877, except 
width, Perforated Wing Tip. B, C, 


No. 863—Genuine Black Kid 2 Strap 
Pump, Flexible McKay, Leather Louis 
Broek. WB, G, Te Wee sbi e cs $3.50 


No. 864—Same as above in Havana Brown 
Kid. B, C, D Widths 


No. 876—Same Style as above, except in 
Light Gray Ooze Calf, Full Louis Covered 
Heel. A, B, C, D Widths. A Snappy 
rr rremers reer. 


We Have On the 
Floor 


NOVELTIES 


Which Are Greatly 
in Demand 
at the 


Opportune Time 


fg 


ZA 


No. 1382—High Grade Black Satin 1 
Strap, Covered Full Louis Junior Heel, 
Turn Sole, Beaded Ornament on Strap 
and Throat. A, B, C Widths....... $6.00 


No. 1383—Same as above, except in Black 
Ooze Calf. AA, A, B, C Widths. .. .$6.75 


No. 1379—Same as above, except Gray 
Suede Strap Slipper, Full Louis Covered 
Heel, without Beaded Ornaments. AA, 
A, B, C Widths 6.75 


No. 860—Genuine Brown Kid 3-Bar Strap 
Pump, Very Flexible McKay, Leather 
Louis Heel. B, C, D Widths...... $3.75 


No. 859—Same Style as above in Genuine 
Black Kid. B, C, D Widths... ....$3.50 


NOVELTY SHOE CO. 


‘*TRUE TO ITS NAME” 


NOVELTY SHOE BLDG. 


CHICAGO 


32 SOUTH WELLS ST. 


Wisconsin Office, 66 Cawker St., Milwaukee, Wis. 
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Vode Colors 


Colors — the stimulus of business. 


What Anne Rittenhouse, the well 
known authority, predicted some 
months ago in the New York 
Herald is now proving solid fact. 


“The conventional black or brown 
shoe and stocking 1s not taboo, but 
the determination of the French to 
keep the colored shoes and stock- 
ings in high fashion and al- 
most banish the conventional one 
1s having the effect to be expected 
by those who judge from experi- 
ence rather than by theory and 
hope.” 
We are now making VODE KID 
in varied colors -WHITE, GRAY, 
HAVANA BROWN, CAMEL, 
CHAMPAGNE, etc. 


Made from good raw material with 
that painstaking care always re- 
quired by our standards — and 
selling at reasonable prices. 


This is what VODE KID means to 
the shoe manufacturer, shoe whole- | 
saler and the retail shoe merchant. Ve 
THe StanparD Kip Co. KI 
Boston, Mass. D 


a: enighay > pers ae 0 cave ‘The Leather 
icago, ot. Louis an ontrea fe le 
or Fine Shoes 
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“Excess Mileage” 


HIS season is bringing us the best possible proof 
that a higher than ever percentage of men are look- 
ing for ‘‘excess mileage’’ in their shoes. 
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‘Excess mileage’ in the shoes you sell depends upon 
three things—materials, workmanship and sincerity of 
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So it pays to know the principles your shoe manufac- 
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turer stands for. 


SS. 
SS 
= 


Fol 





F..S. & U. Shoes look their superior quality. They are 
also branded with a trade mark which, in addition to 
your own reputation, will create a further bond of con- 


fidence in your customers. 


=> 


OY 
.— 


a 


> 


a 


23 SSS 
0900000 90000000000000000 
Zs. 


—— 
2099 00990000000000000000000000000000 000000000000 
SSS 


— 
>= => 


> 
ant caine so 
= SS": 


FRENCH SHRINER & URNER 


Factory and Salesrooms 


63 MELCHER STREET BOSTON, MASS. 
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p> SELLING FASTE 


Patent Leather 


MARY 
JANES 


WE are making THE BEST 





























There PATENT LEATHER 
= MARY JANES IN THE 
Mary UNITED STATES for the Price. 
















Lik , ; 
pon That’s why we are busier than ever 
and making and shipping them. 

Hershenson 

Patent 

—— If Your Wholesaler 

han Cannot Supply You, Write Us 








| Lyons & Hershenson, Inc. 
Chelsea, Mass. 


Boston Salesrooms, 207 Essex Street 
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EAGLES TS ES ARE IS AC 


Women who follow fashion’s latest trend are 
discarding silk hose for sports wear. 


. Silk and wool mixtures and mercerized lisles in 
nevel sport color combinations are the dernier cri. 


You will find the latest novelties in sport hose in 
H. 


Make every sale of Sport Shoes mean a sale 
of Sport Hosiery 


—m 


“Onyx” 


Reg V.S.Pat. Orrice 


Emery 6 Beers Company, inc. 
NEW YORK 


BUFFALO CHICAGO SAN FRANCISCO BOSTON PHILADELPHIA 


April 9, 192] 
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Vanity Fair styles harmonize with the 
subtle liberties of apparel for outing oc- 
casions quite as much as filling conserv- 
ative dealers’ requirements when sizing 
stocks. 


Around them is a comforting style as- 
surance, proven excellence of leather and 
dependable fitting features at prices ad- 
justed to present day levels. 


Better write John Fenton on the style 
situation. 


The Jel Fenton Shoe 
Mfg. Co. 


COLUMBUS, OHIO 











JAUNTY — All Patent 1 Strap. 
White French Corded. 17/8 Cellu- 
loid Covered Heel. Imit. Straight 
Tip. No. 33 Last. 


a gf 
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Duane ape g 


SPECIALTIES 


145 DUANE STREET, 
NEW YORK CITY. 


NOVELTIES IN STOCK 


EIT A 


ct 


Sint ; 


ey 


QUT 


a CC 
—. 


SAD 


No. 1905—White York Cloth Turn Pump f . No. 1904—White York Cloth Turn = 


with 14-8 Covered Baby Louis Heel... .$3.40 oa with 18-8 Covered Louis Heel 
A, B, C and D Sf A, B, C and D 


No. 1905—As Illustrated 
No. 1904—With 18-8 Full Louis Heel 


No. 399—Top Grade Russia Calf (medium shade) Ball Strap 
Oxford with 10-8 Heel 


* 


: Washable White Kid 
No. 398—F. B. & C. Washable White Kid en igs Covered Fall Loui 


Hand Turned Pump, 14-8 Covered 
Louis Heel $7.50 =a Black Suede 
No. 395—In Black Suede ; 407—In BI ye 
eg to mee Ne ee in Blnck Kit. 
Ne. @00—le Been i ! No. 388—In Black Satin 
. Neo. 401—In Brown Satin 
No. 403—In Light reyet Calf 


No. 398—As Illustrated 
No. 0 With 18-8 Full Louis Heel 
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“Decidedly Thompson” 
STOCK SHOES 


READY NOW 


SAMPLES 
ON 
REQUEST 


No. S 632 No. S 630 
Gallun’s 26 Russ. Calf Ox., Brown Cord. Ox., Admiral 
Last. Widths AA-D. 
. = Code Word—NAT; 
Code Word—NEWEST Price $8.00 
Price $7.00 


[ Send for Stock Style Cotshogue. Seventeen 
Men’s and Women’s Models illustrated 


| peng BROS .SHOE (0 


FINE SHOEMAKERS “ 


BROCKTON ae 


MASS. 
U.S.A ° 
NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton ‘Campello), Mass. 





BOOT AND SHOE RECORDER April 9, 1921 


Flat White 


and 


Glazed White 


G ° LEVOR € CO. Inc. 


TANNERS OF CABRETTAS 


NEW YORK. GLOVERSVILLE. NY. 
To} pee), Mm MILWAUKEE ST.LOUIS 
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HERE IS A WINNER 


IMMEDIATE DELIVERY 


who appreciate 
Real Values 


that are ready 
sellers yield- gyi 
ing a good 
profit should 
stock these 

| slippers 


Ladies’ Cretonne — 
TURNED LEATHER SOLES 
LEATHER HEELS 


SIZES 3 to 8 


ae 
“nw 


THREE POPULAR COLORS, 


Lavender -- Old Rose -- Copenhagen Blue 


SEND FOR SAMPLES 


me WEIN SHOE CoMPANY = 


5% 10 Days aan ae ar ddr” 5% 10 Days 


F.0.B. Chicago F, 0. B. Chicago 








116-118South Wells Street, Chicago, Ill. 
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“THE JANIS” 
Last 88, 
Color 33 Calf. 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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These are high-grade shoes 
for the high-grade trade: 
Folded vamps and foxings, 
real leather top bands, 
leather fly linings, famous 
Red-Line-In Drill linings, 
pearl buttons, leather coun- 
ters, soles cut from very 
highest grade flexible oak 
tanned bends, trimmed 


edges. 


Twelve attractive styles— 
Send for In-Stock Catalog 
of Flexible Turns, Sizes | 
to 5 and Spring Heel Turns, 
Sizes 5 to 8 and 8% to II 
made in our own plant and 
sold to trade direct. 24- 
hour service on orders. 


Imperial Childrens Shoe Corporation 


ROCHESTER, N.Y 
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The Highest Standard of the Shoeworker's Craft 


Lindner believes he is justified in applying the above title to his new sport lasts for Spring and Summer. 
The entire organization under Lindner's name believes that it has attained a heretofore unequaled degree 
of merit in the production of fine footwear. 


Lindner salesmen are starting for their territories now, carrying with them this choice assortment of most 
recent design. You will be fully as enthusiastic, fully as admiring as Lindner, the maker. Not only will 
you be proud to display these well-planned styles, but you will be highly pleased when you begin to ob- 
serve the results of their ‘pulling power.” 


A card directed to one of ‘the offices named below will bring a Lindner sales representative to your place 
of —— 


“Lindner Shoe Company 


CARLISLE PA 


PHILADELPHIA NEW YORK CITY 

929 Chestnut Street Marbridge Bldg., Room 454 
BOSTON LOS ANGELES 

183 Essex Street Angelus Hotel 
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The Great Selling Point About 


CRESCO 


CRESCO is more generally than ever shown in 
the new Fall sample lines of better grade shoes 
for men. 


WHY— 


First, because it is a Creese & Cook product, 
which is enough to say in regard to its quality. 


Second, because it is the best weatherproof 
leather ever made—and more men than ever like 
to go without rubbers. But especially because 


CRESCO is the only waterproof 
leather that takes and retains 
a polish. 


In this respect it is totally unlike and superior to 
any leather of waterproof nature. 


We are making CRESCO in Brown, Tan and 
Black. A growing preference for Tan CRES- 
CO is already apparent. 


CREESE & COOK CO. 


Creators of New Calf Leathers 


TANNERIES SALESROOMS 
DANVERSPORT 95 SOUTH ST., BOSTON 


WOLFENSTEIN & SHANAHAN P. A. HENRY & CO. 


706 BROADWAY, CINN.., O. 
39 SPRUCE STREET LEATHER TRADES BLDG. 


NEW YORK ST. LOUIS, MO. 


anything you 
want about 
CRESCO and 
the leather 
will back you 
up. 


Statement to his 
advertising man- 
ager by a prom- 
inent shoe man- 


ufacturer. 
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CATALOGUE 


A limited edition of the new Spring 
and Summer Regal In-Stock Catalogue 
is now ready for distribution to mer- 
chants and shoe dealers who are in- 
terested. 


2 
2 
4 


Zh, 


—— Thirty-two styles for men and women 
\ S\ . . i . . 
ASS N are faithfully reproduced in this new 
This new Spring cata- . ‘ 4 
logue illustrates REGAL WN Spring book. Each style is ready for 
DV-OTSCK SUSE eauetly ip | immediate delivery, thus making a vol- 
as the shoes themselves t : : : . 
ume business possible through quick 


turnover. 


7, 
N 


i 
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Sales Rooms 


NEW YORK CITY SAN FRANCISCO 


1369 Broadway Cor. Fourth and Market Sts. 
(at 37th St.) 910-912 Pacific Bldg. 
E. M. Webster C. E. Nelson 


Main Office, Boston, Mass. 
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Shoes 





SENT ON REQUEST 


To Shoe Retailers 


Because Regal Shoes are nationally known, they will 
build up a volume business for you. Your store will 
be the headquarters for Regal Shoes in your town 
exclusively. 


To Department Stores 


There will be only one store in your city where Regal 
Shoes can be sold. . . . Will it be yours? 


The Regal Agency plan will help you build up a large 
shoe department by selling more shoes to more people. 
Send the coupon below for the facts. 


PIN THIS COUPON TO YOUR LETTERHEAD, PLEASE 


The Regal Shoe Co., 
268 Summer Street, 


Boston, Mass. 
Department 6. 





Gentlemen :— 


Check Here Please send me the facts about the “Regal exclusive 
C] Agency Plan.” 


Check Here _| should like to receive the new 1921 Spring and Summer 
CJ Catalogue of Regal In-Stock Shoes. 


PIN THIS COUPON TO YOUR LETTERHEAD, PLEASE 
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IN STOCK BROGUES 








Steck No. '580—Brogue Last. Gallun’s 26 Brogue Oxford. Stock No. 587—Brogue Last. Gallun’s 4 Norwegian 
AA,7 to 11 A and,B, 6,to11;C and D,5toll. Price $6.75 Brogue Oxford. Rawhide Slip Sole. Price......... $7.00 
Macintosh Brown Grain Brogue Oxford. Heavy Sede Stock No. 693—Brown Cordovan Tt sarhiee, Sli 

Sole. B, 7 to%l0; Cand D 6 to 10. Price.......... $6. Sole. Sizes and Widths: AA, 7 tol “SG 


Be I a nhdedeitadecmrcacmecsesnsadd 


ag Black Grain Brogue Oxford. Heavy Single 
Sole. B,7to 11; Cand D,6to10. Price.......... $6.00 


Dalton Dress Oxford 





No. 372 


FENWAY LAST 


Patent C. S. Oxford. 3 Bevel Edge. ay oy Sole. Sizes 
and Widths: AA, 6% to 11; A, B, 6to 11; C, D, 5 to 1. 


PUEEDs. c0cceccccseccccesscseccesesedscecéocescess 


The Dalton Company, Inc. 


Men’s Fine Shoes 


BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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BARBOUR 
GROOVED 
ENDLESS 
WELTING 


Is Sold on Its Merits 
as a High-Grade 
| Quality Product 











We invite the critical inspection and analysis 
of your expert shoemakers to its many points 
of excellence:— 


Critical 
tender spots; Inspection 


Its uniformity in weight and width; 


Its tough, mellow substance, free from brittle or 


Its accurate grooving, and its economical scarfed 
ends. 





Welting prices are at a most attractive level 
and we recommend. its liberal purchase NOW! 


BROCKTON RAND CO. 


BROCKTON, MASS. 
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The Brand of Style Oytiehiaatese 


Original impressions often depend on minor features—trivial, 


yet essential. 
And Style—outstanding, distinctive St; has become a matter 
of “correctly assembled details.” 


In footwear, the tiny eyelets 


ive shoes. 


trim, modish Fashion—found 
When selecting your samples for the coming season, insist upon 


Diamond Brand Fast Color (Visible) Eyelets. 
United Fast Color Eyelet Company 


Boston, Massa husetts 


> 
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From actual photograph by Garo, Boston 
“0 rights reserve: 
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Style No. 461 


o* 
6 
of 
“a 
“ 
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In Stock 


Immediate Shipment Guaranteed 


Medium Shade Russia Calf 
Goodyear Welt 12-8 Heel 
Widths A-D Price $5.00 


AM.CREIGHTON 


LYNN~ MASS 











Boston 
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The Customer Is Satisfied 


The public demand is for all leather shoes. 
War time substitutes no longer attract. 


Secure the confidence of your trade by the 
character of your goods. 


When you say that the shoes you sell contain 
soles made of ‘U.S. LEATHER” you at once 
establish the high quality of your merchandise. 


We are the world’s largest producers of sole 
leather. 


Our tannages have been famous for generations. 


The United States Leather Company 





The United States Leather Company of Massachusetts 





NEW YORK PHILADELPHIA CINCINNATI CHICAGO 
ST. LOUIS SAN FRANCISCO LIVERPOOL 
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WHITE BUCK AND BROWN CALF 
GOODYEAR WELT 
VAUGHAN’S IVORY SOLES AND HEELS 





Sport Shoes of Character 


Moderate Prices 


WE DO NOT FIGURE OUR DISTINCTIVE STYLE 
IDEAS INTO THE COST OF OUR SHOES. 


THEY ARE FOR THE BENEFIT OF OUR CUSTOMERS 
IN KEEPING THEIR CUSTOMERS ENTHUSIASTIC. 





DONN D. SARGENT Co. 


WOMEN'S WELT AND MCKAY SHOES 


SALEM, MASSACHUSETTS 


FACTORIES BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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French and English 
Toes and Patterns in 
Oxfords or High Shoes 


Summer and 
Fall Models 





Reg. U.S. Pat. Off. 


BIG-CITY SHOES 


MORE POWER 


TO MAKE SALES 
WHEN OTHERS FAIL 


HERE’S a man coming your way—coming 
strong, unafraid of the questions you may fire 
at him. The problems you may have, the mat- 
ters you may be considering, will find a ready 
solution in the things he has to show. 




















This man of ours will prove—yes, we mean 
prove, not just empty talk—prove that we are 
quoting the lowest possible prices for our kind 
of shoes; 


PROVE 

that we will show you the livest trimmed-up 
styles a-going; 

PROVE 

that we will deliver shoes that will outsell 
others, anywhere, any time; 

PROVE 


that you don’t have to break your back to 
unload our goods. 
















And as a finishing touch of sales power, here is 
this name YORKER, for one good, progressive 
merchant in each city. YORKER means the: 
offering of New York’s. leading shoe seller; 
YORKER means the style that your young folks 
are craving for, the style that leads the pace in 
every city from coast to coast; YORKER means 
the easing up of your sales problem to stimu- 
late business. 






























Stock Samples 











Prepaid Gladly 
If you want our man to reach you at any special As Illustrated in Our 
time, say sonow. You'll have your eyes opened Catalog and Carried by 





to an eye-opener for your trade. Our Travelling Men 


HMiamend Shee Hw 


196 CHURCH ST., NEW YORK CITY 


TWO FACTORIES - BROCKTON, MASS. 
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Los z 20 — 


and you find not a single shoe that 
presents the INNOVATIONS and the 


overwhelmingly convincing sales point of 





“She Shoe that is “Tailored - 


“THE SHOE THAT IS TAILORED’’ 


This is the only shoe the world has ever 
known to be “TAILORED”—Tailored as the 
finest gowns. Here is the Wonder shoe of all 
time— 


We seek just a few highly representative 
Dealers in unfilled territory— 


Write or wire for Agency. 








“COBBIES” ? 


The Last Word in low shoes for fall? 








| 
| F 
“Wise Shaw & Feder GC, 


Cincinnati 





25 


Go back over oo “Fisk ory, JO Or the 
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It’s Not It’s Not 


A Fawn 


‘ 


y 
v 
y 
i: 
: 
y 
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-- 


It’s A Delicate Combination of Both 


= -}E e+} 


EIGE is our answer to the call of ultra-fashion- 
able women who demand distinguishing, but not 
startling effects in their dress. 


BEIGE IS THE NEWEST SHADE OF 


WEILDA 
CALF. 


EIGE is daintiness personified. It would be use- 
less for us to attempt to reproduce it by 
printer’s ink. 


You should have a sample. May we send it? 


A.C. Lawrence LeatherCompany 


161 South Street ,Boston .Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA 
CINCINNATI 
ST. LOUIS 


““Lawrence Leathers Are Reliable Leathers oe 
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Harrisburg ; 
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The Communities of Harrisburg 


Harrisburg is a city harboring approximately 80,000 people. 
Its well-known and sizable shoe factories may be counted on 


the fingers of the left hand. 
cH cS 3 
Each factory has its own community, its own thoroughfare 
po ag hundreds of men and women pass to and from work 
3 ce 8 
Competition between manufacturers is keen, not unlike com- 


petition in larger shoe centers. Every company officer is proud 
of his product. Every worker looks with satisfaction upon 


what he has created with his hands. 
SH 4 4 


The Harrisburg Shoe Manufacturing Company stands in a 
flourishing community of its own. Superintendent and 
worker alike enjoy being a vital part of a live city. 


St $8 Dad 


Community spirit runs high. Our workers perform their 
duties cheerfully, conscientiously; without undue familiarity 
which not only breeds contemptjbut wastes valuable time. 


St St 8 


Congestion, grime, unhealthy environment, and their insidious allies 
which stir up dissension and labor trouble are reduced to nothingness. 


cH 4 Ke 
Our workers are a happy lot. 
oS cS 3 


A visit to the factory of the Harrisburg Shoe Manufacturing Company 
would make your heart glad. You would undoubtedly collect new ideas 
and gain fresh inspiration. We are ready to welcome you any time. Busy 
days, rush orders, and heavy production can in no way detract from the 
sincerity of our standing invitation and personal attention. 


Che Harrisburg Shoe Mfg. Co. 


sf Harrisburg, Pa. 
WOMEN'S SHOES MISSES SHOES CHILDREN'S SHOES 
OF VALUE 
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Shrewsbury Scotch Grain 


Tan Shade No. 139 
Black No. 90 


EGULAR Shrewsbury Grain Calf, hand 
R boarded, is now used extensively in 
colors by leading shoe manufacturers. 
Shrewsbury leathers are tanned by special process 
in the oldest tannery in the United States.* 
They are recognized as staple leathers which are 


























unequalled. 


The series of advertisements to follow this one, wherein are featured 
seasonable shoes made of Shrewsbury Grain leather, will be of particular 
interest to the retail shoe trade. 





*A product to endure MUST be good 


A sign on the front of our Shrewsbury tannery 
reads—In this building the manufacture of leather was 
begun in 1803 by Col. Nymphas Pratt and has been 
continued by Nelson & Rice, Thomas Rice & Co., 
C. 0. Green & Co., and Green & Hickey Lea. Co. 











GREEN & HICKEY LEATHER CO. 


15 Columbia Street 
BOSTON ° *e MASS. 


Tanneries—Shrewsbury and Winchendon, Mass. 
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3 STANDARDIZED STYLES IN STOCK 








aT AN WORT 














IN CASE LOTS 


[ 


— 
2%-10 
Net30 











YOU BE THE JUDGE 





SEND FOR A CASE. If you are not wholly 
satisfied, return it at once. A very liberal 
offer---but we just KNOW you'll recognize 
them as worth more than $4.60. 


Shoes all plain, no brand; in regular cartons, 
with Stanworth label. Carried in Stock, 
AA to E, Sizes 5 to 12. 


ep AN WORTH 


SHOEMAKERS 


MARION INDIANA 


No. 1—R ound 
toe. In Stock: 
Widths A to E. 
Sizes 5 to 12. In 
Case Lots. .$4.60 


to E. 
In Case Lots... .$4.60 





i ia 
CONSTRUCTION 
urrers Jul Sarasa Ruso. Cf 

oursoz Oak Goud 
wnsote Oohe= Tull Grain 
counter Sole. Coather 
pox tox stole Soather 
nee, Teubbe- DradeA 


STANWORT 
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Don’t Lose Sight of 
Sesto No. 168 the Fact That Felt edstiscie 
Boudoir Slippers Are More Popular Than Ever 


We have them in all the desired colors and designs. 


Our prices are based on the latest readjustment of values. Get in now while 
the assortments are complete. 


Ask your JOBBER about the “PARISIAN.’’ 


PARISIAN FELT SLIPPER CO., Ine. 


195-197 Chrystie Street, New York, N. Y. 
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RILEY’S White Shoes with Guaranteed Neolin Soles 


are proving big volume sellers for this season. They are made in three styles: Sport Oxfords, Plain 
Oxfords, Strap Pumps. EXCELLENT $4.00 and $5.00 RETAIL SELLERS 
We can fill orders for delivery May 15th to June Ist 





No. 2902—Women’s White Sea Island Canvas No. 2903—Women’s White Sea Island Canvas No. 2911—Women’s White Sea Island Canvas 
Oxford, guaranteed Neolin sole, 14-8 inch heel. Sport Oxford, guaranteed Neolin sole, 14-8 inch One-Strap Pump, 14-8 inch heel, guaranteed 
heel. Trimmed in patent, tan or white. Neolin sole. 





EADING shoe stores are now finding these styles HESE are real shoes, and are made over our 
or mg se - a a large neest i regular lasts, having the same fitting qualities 
yen a ee ee ae ae as our other shoes. Each pair is made unbacked, 


original order for 4,000 pairs has brought a repeat 
order for 2,000 more pairs, while another iistocd aides therefore cool on the feet. Your trade will want these 
for 2,200 pairs brought a repeat order for 1,500 more shoes this Spring and Summer. 


pairs. 





Prices Are Right — Wire or Write — Samples Sent on Request 


THE RILEY SHOE MFG. CO. Columbus, Ohio 
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BRIGHTEX 


and 


BEECHTEX 


two highest grade processed 
white shoe fabrics 
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How often, when subjected to more 
than ordinary wear, will white shoes 
retain their shape? 


NSS 5 Ss ee FY 





The answer is-NOT OFTEN! 














Footwear made from BRIGHTEX and 
BEECHTEX can not stretch—can not 
shrink-—and is easily cleaned. Mois- 
ture and liquid dressings do not affect 
the shoes. Tell these facts to your 
customers. 


J. EINSTEIN » Ine. 


9 Spruce St., New York City 


Shoe Goods and Linings 








Boston St. Louis Montreal, Can. Buenos Aires, Arg. 
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MOOIPEDS 


Endorsed 
by the 
National Board 

of the 


Y. W. C. A. 


This is the Modified Educator for women that is sweeping the 
country—Never has a shoe taken like this one—Dealers, 
women’s organizations, colleges, nurses, every woman, in 
fact, who values her feet and who has had the privilege of 
seeing the shoe is enthusiastic about it. 


In stock in Black Kid, Brown Kid and Russia Calf, AAA to 
E, 2% to 9. 


The Rice & Hutchins New York Company 
The Rice & Hutchins Chicago Company 
The Rice & Hutchins Baltimore Company 
The Rice & Hutchins St. Louis Shoe Co. 
The Rice & Hutchins Cincinnati Company 
The Rice & Hutchins Atlanta Company 
The Rice & Hutchins Cleveland Company 
Joseph I. Meany & Co., Inc. 

The Atlas Shoe Company 


Rice & Hutchins, Inc. 
10 High St., Boston, U.S. A. 





















































